Discontent and the Left Turn in Latin America

[LEVEL A HEADING] A. WORDING OF LATINOBARÓMETRO QUESTIONS USED
1. Satisfaction: “In general, would you say that you are satisfied with your life? Would you say that you are very satisfied (1), fairly satisfied (2), not very satisfied (3), or not satisfied at all (4)?”  

2. Vote intention:  “If elections were held this Sunday, which party would you vote for?” 
3. Sociotropic evaluations: “In general, how would you describe the present economic situation of the country? Would you say that it is very good (1), good (2), about average (3), bad (4), or very bad (5)?”
4. Egotropic evaluations: “In general, how would you describe your present economic situation and that of your family? Would you say that it is very good (1), good (2), about average (3), bad (4), or very bad (5)?”
[LEVEL A HEADING] B. TRENDS IN LIFE SATISFACTION
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Fig. B1. The life satisfaction of voters in Latin America over time

Source: Latinobarómetro, 1997, 1998, 2000, 2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009.
Note: left-hand pane represents the trend in life satisfaction of individual voters (lowess smoothing). The right-hand pane indicates changes in life satisfaction at the macro level across Latin America (lowess smoothing).
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Fig. B2. Trends in life satisfaction across elections by country

Source: Latinobarómetro, 1997, 1998, 2000, 2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009.
[LEVEL A HEADING] C. TRENDS IN PUBLIC OPINION
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Fig. C1. Public opinion towards the market, redistribution and democracy

Source: Latinobarómetro, 1997, 1998, 2000, 2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009.
[LEVEL A HEADING] D. MARGINAL EFFECTS FOR CONTROL VARIABLES
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Fig. D1. Marginal effects for inflation, GDP growth and government spending, XTGEE models
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 Fig. D2. Marginal effects for trade and economic perceptions at individual and national levels, XTGEE models  
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Fig. D3. Marginal effects for inflation, government spending and GDP growth, multilevel models
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Fig. D4. Marginal effects for trade and economic perceptions at individual and national levels, multilevel models

[LEVEL A HEADING] E. ADDITIONAL ROBUSTNESS TESTS
Table E1 Multilevel Levels with Additional Controls 

[TYPESETTER: PLEASE CENTER ON DECIMAL]
	VARIABLES
	(1)
	(2)
	(3)
	(4)

	Unsatisfied Voters
	0.484***
	0.729***
	0.737***
	0.581***

	
	(0.116)
	(0.128)
	(0.129)
	(0.128)

	Incumbent Ideology
	0.256***
	0.306***
	0.309***
	0.246**

	
	(0.0950)
	(0.0979)
	(0.0987)
	(0.0974)

	Unsatisfied Voters* 
	-0.0491***
	-0.0753***
	-0.0767***
	-0.0589***

	Incumbent Ideology
	(0.0108)
	(0.0118)
	(0.0119)
	(0.0118)

	Age
	-0.00379
	-
	-
	-

	
	(0.00308)
	
	
	

	Sex
	-0.271***
	-
	-
	-

	
	(0.0909)
	
	
	

	Martial Status
	-0.0124
	-
	-
	-

	
	(0.0672)
	
	
	

	Education
	0.00538
	-
	-
	-

	
	(0.0116)
	
	
	

	Left-Right Self-Placement
	-0.574***
	-
	-
	-

	
	(0.0165)
	
	
	

	Support for Democracy
	-
	-0.0538
	-
	-

	
	
	(0.0677)
	
	

	Satisfaction with Democracy
	-
	-
	0.0567
	-

	
	
	
	(0.0610)
	

	Opinion of the United States
	-
	-
	-
	1.458***

	
	
	
	
	(0.0662)

	
	
	
	
	

	Variance
	0.041
	0.043
	0.044
	0.043

	
	(0.014)
	(0.015)
	(0.015)
	(0.014)

	lns1_1_1
	-1.574***
	-1.630***
	-1.566***
	-1.579***

	
	(0.173)
	(0.171)
	(0.172)
	(0.173)

	lnsig_e
	1.409***
	1.478***
	1.478***
	1.449***

	
	(0.00780)
	(0.00800)
	(0.00806)
	(0.00820)

	Constant
	10.86***
	6.725***
	6.485***
	4.078***

	
	(0.636)
	(0.614)
	(0.633)
	(0.614)

	Observations
	8,231
	7,826
	7,722
	7,448

	N countries
	18
	18
	18
	18


Note: Entries are multilevel models with maximum-likelihood estimation and identity covariance structures. Standard errors are in parentheses, ***p<0.01, **p<0.05, *p<0.1. 

Table E1 (continued) Multilevel Levels with Additional Controls 

[TYPESETTER: PLEASE CENTER ON DECIMAL]

	VARIABLES
	(1)
	(4)
	(7)
	(10)

	Unsatisfied Voters
	0.799***
	0.746***
	0.745***
	0.750***

	
	(0.112)
	(0.124)
	(0.121)
	(0.122)

	Incumbent Ideology
	0.323***
	0.295***
	0.293***
	0.288***

	
	(0.0981)
	(0.106)
	(0.105)
	(0.104)

	Unsatisfied Voters* 
	-0.0822***
	-0.0787***
	-0.0784***
	-0.0771***

	Incumbent Ideology
	(0.0106)
	(0.0117)
	(0.0116)
	(0.0117)

	State vs Market
	-0.0711***
	-
	-
	-

	
	(0.0182)
	
	
	

	Satisfaction with
	
	0.379***
	-
	-

	Privatization
	-
	(0.0604)
	
	

	Satisfaction with the
	
	
	0.118*
	-

	Market Economy
	-
	-
	(0.0614)
	

	Pessimism about
	
	
	
	-0.0859

	Crime
	-
	-
	-
	(0.104)

	
	
	
	
	

	
	
	
	
	

	Variance
	0.043
	0.045
	0.045
	0.044

	
	(0.014)
	(0.016)
	(0.015)
	(0.015)

	lns1_1_1
	-1.564***
	-1.540***
	-1.549***
	-1.555***

	
	(0.171)
	(0.182)
	(0.176)
	(0.177)

	lnsig_e
	1.465***
	1.485***
	1.478***
	1.478***

	
	(0.00723)
	(0.00800)
	(0.00787)
	(0.0079)

	Constant
	6.789***
	5.493***
	6.320***
	6.798***

	
	(0.605)
	(0.656)
	(0.648)
	(0.647)

	Observations
	9,581
	7,831
	8,036
	8,036

	N countries
	18
	16
	17
	17


Note: entries are multilevel models with maximum-likelihood estimation and identity covariance structures. Standard errors are in parentheses, ***p<0.01, **p<0.05, *p<0.1. 
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Fig. E1. Marginal effects for life satisfaction with additional robustness tests
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Fig. E2. Marginal effects for life satisfaction with additional robustness tests (continued)
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