Appendix 1: Sample infographic abstract outlining the findings of this study
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The Effect of Infographic Promotion on

Research Dissemination and Readership

Significant delay between Social media (SoMe) may help  Infographics combine text and
research and practice increase awareness of the graphics to visualize data
literature

Would infographics plus SoMe promotion increase
readership and dissemination?
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Infographic abstracts are an effective way of increasing abstract
views and social media dissemination - especially when combined
with Twitter and Facebook promotion.

Full-text readership did not improve despite increased abstract
views and dissemination on social media. This result may have
been impacted by limited access to the article full text due to a
paywall.
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