Supplementary material – Identification of formula products for analysis
Formula products available over the counter were identified by:
1. Searching retailers websites using the following terms: “follow-on formula”, “toddler milk”, “growing-up milk” “growing-up”, “baby milk”, “formula”, “infant formula” and “baby food”. 
Retailers websites searched:
· The 10 supermarkets with the largest market share1 (Tesco, Sainsbury’s, Asda, Morrisons, Aldi, Co-op, Lidl, Waitrose, Iceland and Ocado).
· The four pharmacy chains with the largest market share2 (Boots, Lloyds, Bestway, Superdrug). 
2. Checking the websites for formula brands identified (Aptamil, Cow & Gate, SMA nutrition, Hipp Organic, Kendamil, Nannycare).
3. Examining Kantar household purchasing data for September 2016 to March 2020 were also examined (Institute of Fiscal Studies calculations based on Kantar FMCG Purchase Panel). 
4. Reading information from First Steps Nutrition Trust3.
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