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S1 Table: Summary of centre and food outlet characteristics
	Centre amenities 
	Number of centres (n=30)

	Recreation facilities 
	23

	Pool
	18

	Stadium
	20

	Socioeconomic position of centre 

	High
	9

	Medium
	7

	Low
	14

	Type of food retail outlet

	Café
	9

	Canteen
	12

	Kiosk
	8

	Food outlet revenue

	High 
	15

	Low
	15




S2 Table: Number of ‘green’, ‘amber’ and ‘red’ packaged drink varieties available at each centre, at pre-implementation 
	 
	Number of drink varieties

	Centre 
	"Green"
	"Amber"
	"Red" 
	Total

	Centre 1
	10
	6
	14
	30

	Centre 2
	2
	2
	17
	21

	Centre 3
	5
	9
	19
	33

	Centre 4
	9
	1
	11
	21

	Centre 5
	3
	2
	5
	10

	Centre 6
	1
	1
	9
	11

	Centre 7
	1
	4
	2
	7

	Centre 8
	4
	1
	16
	21

	Centre 9
	1
	14
	13
	28

	Centre 10
	9
	0
	15
	24

	Centre 11
	2
	1
	4
	7

	Centre 12
	2
	1
	22
	25

	Centre 13
	1
	1
	9
	11

	Centre 14
	2
	0
	4
	6

	Centre 15
	4
	2
	16
	22

	Centre 16
	6
	8
	18
	32

	Centre 17
	1
	1
	15
	17

	Centre 18
	1
	1
	10
	12

	Centre 19
	4
	2
	7
	13

	Centre 20
	3
	7
	16
	26

	Centre 21
	4
	4
	9
	17

	Centre 22
	2
	10
	13
	25

	Centre 23
	1
	1
	9
	11

	Centre 24
	2
	5
	8
	15

	Centre 25
	1
	1
	15
	17

	Centre 26
	4
	1
	6
	11

	Centre 27
	3
	1
	17
	21

	Centre 28
	4
	2
	11
	17

	Centre 29
	1
	5
	12
	18

	Centre 30
	4
	5
	14
	23



