	Table 1. Categorization of the number of cars owned by Mexican households in Nielsen CPS 2015

	Number of cars
	Number of households

	0
	2543

	1
	4875

	2
	746

	≥3
	329

	Source: Authors’ own analyses and calculations based on data from Nielsen through its Mexico Consumer Panel Service (CPS) for the food and beverage categories for January 2015 – December 2015. The Nielsen Company, 2016.  Nielsen is not responsible for and had no role in preparing the results reported herein.
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	Table 2. Associations between household car ownership and beverage and food shopping patterns 

	Beverage store shopping patterns

	 
	Coef.
	Std.Err.
	P-value
	95%CI

	Traditional cluster
	ref
	ref
	ref
	ref

	Supermarket cluster
	 
	 
	 
	 
	 

	Number of cars 
	 
	 
	 
	 
	 

	1
	1.0
	0.2
	<0.001
	0.6
	1.3

	2
	2.0
	0.2
	<0.001
	1.6
	2.5

	3
	2.3
	0.3
	<0.001
	1.6
	2.9

	Mixed cluster
	
	
	
	
	

	Number of cars 
	
	
	
	
	

	1
	0.6
	0.2
	<0.001
	0.3
	0.9

	2
	1.0
	0.2
	<0.001
	0.6
	1.5

	3
	1.9
	0.3
	<0.001
	1.2
	2.6

	Other stores cluster 
	
	
	
	
	

	Number of cars 
	
	
	
	
	

	1
	0.4
	0.2
	<0.001
	0.1
	0.7

	2
	1.0
	0.3
	<0.001
	0.6
	1.5

	3
	1.6
	0.4
	<0.001
	0.9
	2.4

	Food store shopping patterns

	 
	Coef.
	Std.Err.
	P-value
	95%CI

	Traditional cluster
	ref
	ref
	ref
	ref

	Supermarket cluster
	
	
	
	
	

	Number of cars 
	
	
	
	
	

	1
	1.1
	0.2
	<0.001
	0.8
	1.4

	2
	1.6
	0.3
	<0.001
	1.1
	2.1

	3
	1.7
	0.4
	<0.001
	0.9
	2.5

	Mixed cluster
	 
	 
	 
	 
	 

	Number of cars 
	 
	 
	 
	 
	 

	1
	0.7
	0.1
	<0.001
	0.5
	1.0

	2
	0.6
	0.3
	<0.001
	0.1
	1.1

	3
	1.4
	0.4
	<0.001
	0.6
	2.2

	Source: Authors’ own analyses and calculations based on data from Nielsen through its Mexico Consumer Panel Service (CPS) for the food and beverage categories for January 2015 -December 2015 The Nielsen Company, 2016.  Nielsen is not responsible for and had no role in preparing the results reported herein. Multinomial logistic regressions performed for beverages and food clusters separately and adjusted by household size and composition, region, minimum salary and unemployment rates; and weighted to be representative of populations in areas with more than 50 000 inhabitants.

	



