Supplementary material
	Supplementary Table 1.  Produce items available in each pairing by produce group in Baltimore, MD

	Produce Groups
	Pair #1
	Pair #2

	Fruits
	Apples

Peaches
	Apples

Peaches

Melon

Watermelon

	Greens
	Arugula

Collard greens

Kale

Mustard greens

Salad mix

Spinach

Swiss chard
	Swiss chard

Turnip greens



	Root vegetables
	Beets

Carrots

Potatoes

Radishes

Sweet potatoes
	--

	Squash
	Cucumbers

Eggplant

Okra

Yellow squash
	Acorn squash

Butternut squash

Cucumbers

Eggplant

Okra

Yellow squash

Zucchini

	Aromatic vegetables
	Bell peppers

Cherry tomatoes

Garlic

Green onions

Hot peppers

Leeks

Tomatoes
	Bell peppers

Cherry tomatoes

Hot peppers

Tomatoes




Long-term Observation of Pair #1: Sustainability and Financial Viability

Our objective was to observe and evaluate the sustainability of an urban farm–corner store collaboration to distribute fresh produce beyond the initial study period.
Methods

After the conclusion of the case study, we continued to observe pair #1 for an additional 21 weeks to determine the long-term sustainability. During this extended observation, the study removed all financial support. The storeowner in pair #2 did not want to continue after the study period. We continued to visit pair #1’s store once a week to track distribution and sales data for a total of 30 weeks. To evaluate continued demand, we assessed weekly and overall produce sales by groups. We conducted final in-depth interviews with the farmer and storeowner to discuss satisfaction and sustainability of the collaboration towards the end of the observation period. 

Results

We observed the continued demand and sustainability of pair #1. The farm continued to distribute produce to the store once a week and the store continued to use the original promotional materials. The farm distributed flyers promoting the program throughout the community monthly and held an additional tasting event. 

During these additional 21 weeks, pair #1 sold 69% of all items delivered (532 of 773 items). Supplementary Figure 1 shows the monthly sales percentages and the availability of items by produce group. Seasonal changes affected item availability. In winter, the produce was limited to fruits, greens, and root vegetables. Fruit remained popular throughout the observation period (range 58–91%), as well as squash and aromatic vegetables when available (range 78% and 78–100%, respectively). Sales of greens were steady (range 46–74%). Root vegetables sales varied (range 35–100%).

Since the study no longer provided financial support, this farmer and storeowner agreed to the following financial risk-sharing strategy: 1) the storeowner paid the farmer for all distributed produce on a weekly basis; 2) the farmer sold produce to the storeowner at a 25% discount off farm stand prices; 3) the farmer would stock the refrigerator case once a week with fresh produce and remove spoiled items; and 4) the farmer credited the storeowner 75% of the costs of this spoiled produce on the next weekly bill.  Over the 21-week extension, the net income for the farm was $421.44 and the net profits for the corner store were $80.36. The storeowner commented that, “This was not about seeing a profit, it’s about making changes.” He was happy to continue as long as the store broke even.

Both the farmer and storeowner were satisfied with the ongoing collaboration. The farmer commented, “This [project] has just added tremendously to our credibility in the neighborhood, in serving the neighborhood, and meeting our mission.” The farmer felt that customers would continue to purchase produce as long as they continued advertising. For the farmer, one negative consequence of the collaboration was lower produce sales at the weekly farm stand, because people were purchasing items at the store instead. 

Conclusions

Because we observed pair #1 for a total of 30 weeks, we gained insight on the sustainability of the urban farm–corner store collaborative model. Understanding the financial model of a successful collaboration is an important concern for long-term viability. They negotiated a financial risk-sharing strategy that allowed both parties to feel comfortable in the relationship, which both felt was sustainable. This strategy may serve as a model for future urban farm–corner store collaborations.
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Figure Legend

Supplementary Figure 1 shows the percentages of available items sold each month during the extended observation of pair #1 in Baltimore, MD. Produce items are divided into fruits (gray), greens (light gray), root vegetables (dark gray), squash (white), and aromatic vegetables (black). The number of items available for each group is listed to the right of the columns for each month. The availability of items reflects seasonal changes in available produce from the farm. 
