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Appendix 1 Survey questions: (1) sociological description of the tourists; (2) how they identify different aspects of the landscape (H = high, M = medium and L = low valuation); (3) characterization of their landscape preferences; and (4) intended activities. *Landscape variables with spatial representation that can be easily perceived and valued by visitors.

	1
	3
	4

	Nationality
	Holm oak groves*
	Fishing*

	City of birth
	Poplar plantations
	Hunting*

	Sex
	Valleys
	Picnic areas*

	Age
	Pastures with trees (dehesas)*
	Contemplation of nature

	Place of residence 
	Moorlands*
	Photographing nature

	Level of studies 
	Steppes*
	Participation in rural activity 

	Profession
	Rural landscapes (such as gates, fences and hedgerows)
	Canoeing 

	First visit to the area?
	Juniper forest (Juniperus; monte)*
	Sailing

	How many times have you been before?
	Ash forests*
	Water ski 

	How many nights will you stay?
	Oak forests*
	Nature routes

	Are you travelling alone or accompanied?
	Pine forests*
	Culture routes

	What type of accommodation are you using?
	Beech forests*
	Trekking 

	How did you travel to the area?
	Other broadleaved forests*
	Mountaineering, climbing

	How will you travel around the area?
	Mountains*
	Bird-watching*

	What brought you to choose the area?
	Mediterranean monte*
	Observation of other animals*

	2
	High mountain*
	Observation of vegetation

	Visiting relations or friends (H, M or L)
	Countryside with hedgerows*
	Mushroom collecting

	Business trip (H, M or L)
	Fruit trees*
	Collecting plants or fruits 

	Leisure time and vacations (H, M or L)
	Olive groves*
	Cycle tourism

	Contemplation of the landscape (H, M or L)
	Mosaic of crops*
	Horse trekking

	The area’s climate (H, M or L)
	Dry farming crops*
	Horse riding 

	Contact with nature (H, M or L)
	Vegetable patches
	Potholing 

	Rural environment (agriculture, livestock farming) (H, M or L)
	Irrigated crops*
	Microlight, gliding 

	Monuments (eg castles, bridges and churches) (H, M or L)
	Aromatic scrub (such as thyme fields)
	Paragliding

	Cultural activities (H, M or L)
	Other scrub (such as rockrose fields and broom fields)*
	4 x 4 vehicles

	Practising sports (H, M or L)
	Meadows and pastures*
	Mountain bike

	Health reasons (H, M or L)
	Roads, trails, paths, livestock roads*
	Motocross or trial

	Attending courses or cultural or technical events (H, M or L)
	Mountain climates
	Skiing

	Festivities and folklore (H, M or L)
	Buttes
	 

	Handicrafts (H, M or L)
	Rocky terrain*
	 

	Gastronomy (H, M or L)
	Boulder and rock fields 
	 

	Proximity to place of residence (H, M or L)
	Hills, ravines and cliffs
	 

	Price (H, M or L)
	Caves*
	 

	 
	Rivers and groves*
	 

	 
	Lakes, reservoirs*
	 

	 
	Small lakes, ponds*
	 

	 
	Fountains and springs
	 


 
 
Appendix 2 Degree of preference for the landscape i of the visitor j, eij (the sizes of the circles indicate the values of eij). (a) Indicates heterogeneity, an ordered distribution of those visitors in such a way that each type prefers a different landscape (niche width A = 0); (b) represents uniformity in the preference of the different landscapes by the different type of visitors (each type of visitor shows the same preference for each type of landscape; niche width A = 1).
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Appendix 3 Spatial expression of the degree of satisfaction obtained by the visitors to the territory. The highest satisfaction values are obtained by the specialist visitors in nature and the rural environment.
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Appendix 4 Variation in the outdoor recreation niche overlap of the visitors in the types of landscapes they perceive in the territory. The highest values are found in the mountain landscapes. See the detailed definition of both landscape units in the text.
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kilometres








City of Madrid and neighbouring towns (not considered).





Nature/sports visitors 





Nature/rural


visitors 





Indifferents 





Generalists 





Low 





Medium 





High 





Satisfaction 





0.82 (Lp4) 





0.89 (Lp3) 





0.92 (Lp2) 





0.93 (Lp1) 





kilometres 





City of Madrid and neighbouring       towns (not considered). 
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