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Appendix 1 Distribution of household size and land holding with food sufficiency categories. Figures in parenthesis refer to numbers of households having that type of land; 1 ropani = 500m2.

	Household size and food sufficiency 
	Near market
	Far market
	Total

	
	Strong
(n = 36)
	Weak
(n = 36)
	Strong
(n = 36)
	Weak
(n = 36)
	 

	Total no. of household members
	270
	201
	210
	207
	888

	No. of NTFP collecting members
	47
	65
	71
	67
	250

	No. of economically active members
	177
	145
	149
	166
	637

	Food sufficiency (months)
	 

	0
	1
	0
	0
	0
	1

	< 3
	0
	9
	0
	3
	12

	3 < 6
	3
	16
	8
	16
	43

	6 < 9
	12
	8
	12
	3
	35

	9 < 12
	16
	3
	11
	11
	41

	> 12
	4
	0
	5
	3
	12

	Distribution of landholding (mean, in ropani)

	Khet (low land)
	17.2 (35)
	8.1 (17)
	13.5 (23)
	20 (15)
	 

	Bari (upland)
	8 (14)
	14.5 (35)
	11.2 (36)
	16.5(29)
	 

	Kharbari (uncultivable land)
	4.9 (30)
	24.6 (11)
	35.5 (33)
	10 (6)
	 

	Private forest
	0 (0)
	15 (2)
	0 (0)
	9(1)
	 


 
Appendix 2 Aggregate incomes and contribution of NTFP to household income (livelihood) in the study area.  
	Source of income
	Village types
	Total

	
	Near market (n = 72)
	Far market (n = 72)
	

	
	Strong institution (n = 36)
	Weak institution (n = 36)
	Strong institution (n = 36)
	Weak institution (n = 36)
	

	Non-NTFP related income (NR)
	552 450
	508 000
	850 800
	612 100
	2 523 350

	NTFP-related income (NR)
	 
	 
	 
	 
	 

	 
	NTFP sale
	17 067
	212 035
	39 840
	184 421
	453 363

	 
	NTFP trade
	0
	42 000
	0
	0
	42 000

	 
	Bamboo work
	0
	7500
	0
	2000
	9500

	Total income (NR)
	569 517
	769 535
	890 640
	798 521
	3 028 213

	NTFP income (%)
	3
	34
	4
	23
	17


 

Appendix 3 The number of households accessing various outlets for NTFPs. Multiple open answers per household were allowed. ‘Strong’ and ‘weak’ refer to strength of institutional presence in the village.

 

	Types of accessed  markets / traders
	High accessibility
	Low accessibility

	
	Strong (n = 36)
	Weak (n = 36)
	Strong (n = 36)
	Weak (n = 36)

	Middlemen (retail shops)
	18
	23
	25
	25

	Middlemen (local market)
	24
	29
	30
	30

	Road head market
	0
	4
	10
	1

	Not selling NTFPs
	2
	1
	1
	0


 
Appendix 4 Financial analysis of the sugandhwal market chain up to the road head. Time value refers to cost to collect and bring Sugandwhal up to village. O = opportunity costs, O1 = leaving labour job, O2 = closing a shop, O3 = leaving a blacksmithing job, O4 = leaving agricultural labour job, O5 = taking leave from a permanent salaried job and O6 = leaving nursery management work. T = transportation costs if sold by the collector at the road head market. P = the prices received at different outlets: P1 = price given by middlemen at village, P2 = price given by road head trader at village, P3 = price given by road head trader at road head market and P4 = price given by road head trader when very few middlemen remained in the village.

 
	Number of households
	Time value (NR kg-1)
	Costs associated with Sugandhwal collection (NR kg-1)
	Total cost  (NR kg-1)
	Price received at different outlets  (NR kg-1)
	Net Profit  (NR kg-1)

	
	
	O1
	O2
	O3
	O4
	O5
	O6
	T
	
	P1
	P2
	P3
	P4
	

	33
	21
	 
	 
	 
	 
	 
	 
	 
	21
	52
	 
	 
	 
	31

	7
	 
	25.6
	 
	 
	 
	 
	 
	 
	25.6
	52
	 
	 
	 
	26.4

	4
	 
	23.2
	 
	 
	 
	 
	 
	 
	23.2
	52
	 
	 
	 
	28.8

	1
	 
	23.2
	 
	 
	 
	 
	 
	 
	23.2
	 
	 
	 
	45
	21.8

	1
	 
	21.2
	 
	 
	 
	 
	 
	 
	21.2
	52
	 
	 
	 
	30.8

	1
	 
	21.2
	 
	 
	 
	 
	 
	 
	21.2
	 
	 
	60
	 
	38.8

	1
	 
	 
	21.2
	 
	 
	 
	 
	2
	23.2
	 
	 
	60
	 
	36.8

	1
	 
	 
	51.3
	 
	 
	 
	 
	2
	53.3
	 
	 
	60
	 
	6.7

	1
	 
	 
	 
	51.3
	 
	 
	 
	2
	53.3
	 
	 
	60
	 
	6.7

	13
	 
	 
	 
	 
	23.2
	 
	 
	 
	23.2
	52
	 
	 
	 
	28.8

	4
	 
	 
	 
	 
	21.7
	 
	 
	 
	21.7
	52
	 
	 
	 
	30.3

	1
	 
	 
	 
	 
	 
	21
	 
	 
	21
	52
	 
	 
	 
	31

	1
	 
	 
	 
	 
	 
	23
	 
	2
	25
	 
	 
	60
	 
	35

	1
	 
	 
	 
	 
	 
	23
	 
	 
	23
	52
	 
	 
	 
	29

	10
	 
	 
	 
	 
	 
	 
	21.2
	2
	23.2
	52
	 
	 
	 
	28.8

	2
	21
	 
	 
	 
	 
	 
	 
	 
	21
	 
	55
	 
	 
	34

	4
	21
	 
	 
	 
	 
	 
	 
	 
	21
	 
	 
	 
	45
	24


 
