Table A2ii. Differences in Arab vs. non-Arab survey attitudes, via four estimation strategies
	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	
	Survey

Enjoyment
	Survey

Value
	Survey

Reliability
	Survey

Costs
	Survey

Privacy
	Survey Intentions

	
	
	
	
	
	
	

	All Arab
	
	
	
	
	
	

	  (EFA)
	0.06
	0.08*
	0.10**
	0.04
	0.10*
	0.14**

	  (EFA-Combined)
	0.06
	0.08+
	0.12**
	0.00
	0.10*
	0.15***

	  (OLS-Additive)
	0.05
	0.09*
	0.09*
	0.04
	0.09*
	0.16***

	  (CFA-SEM)
	0.07
	0.16
	0.21***
	0.13
	0.26***
	0.34***

	
	
	
	
	
	
	

	All Non-Arab
	
	
	
	
	
	

	  (EFA)
	0.07
	0.00
	–0.28***
	0.05
	–0.15**
	–0.41***

	  (EFA-Combined)
	0.07
	–0.03
	–0.35***
	0.05
	–0.18**
	–0.42***

	  (OLS-Additive)
	0.07
	0.01
	–0.28***
	0.06
	–0.15**
	–0.37***

	  (CFA-SEM)
	–0.07
	–0.16
	–0.21***
	0.13
	–0.26***
	–0.34***

	
	
	
	
	
	
	

	N
	1505-1526
	1514-1524
	1454-1524
	1525-1518
	1502-1522
	1275-1523


Notes: Columns report predicted group means according to four estimation strategies: EFA, EFA-Combined, OLS-Additive, and CFA-SEM.  Attitude dimensions are constructed using: (EFA) predicted factor scores from EFA with an oblique rotation, as reported in Table 4; (EFA-Combined) predicted factor scores from EFA with all factors predicted from a combined measurement model; (OLS-Additive) additive, equal-weighted indices of items utilized in EFA; and (CFA-SEM) multi-group confirmatory factor analysis via simultaneous equation modeling with no constraints imposed.  + p < 0.10, * p < 0.05, ** p < 0.01, *** p < 0.001; sampling probability weights utilized

