Table A3. Correlations between survey attitude dimensions
	
	Enjoyment
	Value
	Reliability
	Costs
	Privacy
	Intentions

	Enjoyment
	
	
	
	
	
	

	Value
	0.56
	
	
	
	
	

	Reliability
	0.20
	0.27
	
	
	
	

	Costs
	0.15
	0.15
	0.16
	
	
	

	Privacy
	0.19
	0.16
	0.13
	0.18
	
	

	Intentions
	0.08
	0.19
	0.20
	0.26
	0.21
	


Note: Off-diagonals report pairwise Pearson’s correlations
