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Appendix A: Text of Campaign Ads
Perry Radio:

I’ve never been more proud to call myself a Texan.  This is Governor Rick Perry.  In Texas we’ve set the national standard for economic development.  We’ve gained 300,000 new jobs.  Recently, we’re called the best business climate nationwide.  Our lawsuit reform’s protecting our small businesses and ensuring that decisions about your healthcare are made by you and your doctor.  In Texas, we’ve invested ten billion new dollars in our public schools while improving standards of accountability and student performance.  We were the first state to make the college prep coursework the standard curriculum in our schools.  And Texas is one of only three states to make significant improvement on reading and math exams.   Our people are compassionate.  Our vision, bold.  Our values, strong.  The best is yet to come.   I’m proud of Texas.  How ‘bout you?  Political ad paid for by Texans for Rick Perry.  For more information, visit proudoftexas.com. 

Appendix B:  Question Wording

Candidate Favorability

I'd like to read you the names of some people who will be running for governor this year.  For each one, please tell me whether you have heard of that person and if so, whether you have a positive or a negative impression of that person.  If you do not recognize the name, just let me know.  Here is the first name...Rick Perry.  

[Wait for response, then ask:]  Would that be a strong or just somewhat (positive/negative) impression?

...Carole Keeton Strayhorn… Would that be a strong or just somewhat (positive/negative) impression?

Ballot Test

If this year's election for governor of Texas were held today, and you had to make a choice, which of the following candidates would you vote for?  Rick Perry, the Republican candidate; Carole Keeton Strayhorn, an Independent candidate; Richard F. "Kinky" Friedman an Independent Candidate; or whichever Democratic candidate wins the nomination?

Campaign Recall

Thinking about Rick Perry for a moment -- Have you seen, read, or heard anything in the 

last three or four days
 about Rick Perry on TV or Radio?

Appendix C: Random Assignment Procedure
Prior to random assignment, the 20 DMAs were grouped by family income, migration, ethnic composition, family income, and urban population.  The groupings were (1) Corpus Christi, Odessa, and San Antonio, (2) Shreveport and Tyler, (3) Waco and Wichita, (4) Sherman and Victoria, (5) Abilene, Amarillo, Lubbock, and San Angelo, (6) Beaumont, El Paso, and Austin, and (7) Harlingen and Laredo.  The two non-experimental markets were Dallas and Houston, each of which was automatically assigned 300 TV GRPs starting in week 1.  

The randomization procedure was as follows.  In order to determine when the TV ad campaign would begin, we assigned each DMA a random number and sorted them in ascending order.  The rollout schedule was constrained so that (1) a total of seven markets were rolled out in each of the first two weeks and four markets were rolled out in week 3, (2) Houston and Dallas had to be included in the first week’s rollout, and (3) no more than one member of a given stratum was to be rolled out in a given week.  A second random number was used to sort markets in each rollout week in order to determine the volume of GRPs.  Five markets were assigned 250 GRPS, six were assigned 500 GRPs, and five were assigned 1000 GRPs.  The remaining two received no GRPs.  The timing of the radio rollout was randomly assigned, but the volume of radio ads was intended to be approximately the same for all treated markets.  Experimental markets were randomly assigned with 50% probability of receiving no radio ads; if assigned to receive ads, each media market had an equal probability of being assigned to one of six time configurations: week 1, week 2, week 3, week 1 and 2, week 2 and 3, or all weeks.  The Austin media market was assigned to the control group but had a small amount of incidental exposure to ads (10 GRPs per week) due a Perry radio campaign that was broadcast on Christian-format radio.  In order to verify the p-values reported in Table 4, this procedure was replicated 10,000 times, and the test statistics were compared to the hypothetical sampling distribution using randomization inference.  For each of the models except for 3a, the one-tailed p-values for TV GRPs range from .001 to .003.  The one-tailed p-value for model 3a is 0.052.
Appendix D: Survey Response Rates

	Response Rates by Week of Survey

	
	
	Week
	Total

	
	
	Jan 3-4
	Jan 5-11
	Jan 12-18
	Jan 19-25
	Jan 26-29
	Mar 5-6
	

	Definition of Response Rate
	Completes as a % of all answered phones
	40.2%
	42.0%
	45.7%
	42.9%
	44.0%
	39.5%
	43.1%

	
	Completes as a % of all numbers attempted
	11.9%
	11.7%
	13.8%
	12.6%
	14.1%
	10.6%
	12.6%

	N of Attempted Phone Numbers
	25,191
	60,019
	51,163
	56,021
	28,422
	19,220
	240,036


	
	
	Definition of Response Rate
	Total

	
	
	Completes as a % of all answered phones
	Completes as a % of all numbers attempted
	

	DMA
	 El Paso 
	38.1%
	9.4%
	12,704

	
	 Tyler-Lufkin-Nacogdoches 
	43.3%
	13.9%
	11,839

	
	 Shreveport 
	42.9%
	13.7%
	11,789

	
	 Beaumont-Port Arthur 
	43.3%
	13.6%
	11,513

	
	 Waco-Temple-Bryan 
	44.9%
	12.3%
	13,173

	
	 Austin 
	45.1%
	13.3%
	11,214

	
	 Houston 
	39.5%
	11.1%
	12,155

	
	 Victoria 
	43.3%
	12.8%
	9,923

	
	 San Antonio 
	42.2%
	12.1%
	11,618

	
	 Laredo 
	33.1%
	7.5%
	12,249

	
	 Corpus Christi 
	41.6%
	10.9%
	11,883

	
	 Odessa-Midland 
	44.6%
	13.0%
	12,215

	
	 McAllen-Brownsville-Harlingen 
	35.3%
	9.3%
	12,377

	
	 Amarillo 
	48.2%
	15.7%
	11,251

	
	 Lubbock 
	46.2%
	13.0%
	11,901

	
	 Wichita Falls 
	45.1%
	14.6%
	12,811

	
	 Abilene 
	45.6%
	14.8%
	12,585

	
	 San Angelo 
	45.4%
	14.1%
	11,708

	
	 Sherman 
	42.7%
	14.3%
	13,262

	
	 Dallas-Ft. Worth 
	43.4%
	12.5%
	11,866


� After the first day of interviewing, the time frame was changed from “recently” to “in the last three or four days.” 
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