Appendix A Questionnaire items

Part 1 Screening questions
1. Are you currently working in a financial company (if No, end of survey)     
Yes      No
2. Have you worked in your current company for at least a week? (if No, end of survey)  Yes      No

Part 2 Office cooling and thermal comfort
3. Do you know the usual AC temperature setpoint in your office this summer? 
No (Skip Q4)         I think so              Yes 
4. If so, what is the temperature setpoint? (°C)
Select from numbers between 15-35 (Drop-down menu)
5. Which of the following approaches can you take to regulate your thermal comfort in your office in summer? (Please select all that apply)
· adjust the AC setpoint
· open/close windows
· open/close doors
· adjust window blinds or shades
· None of the above
6. Which of the following objects do you usually use to cool yourself in the office in summer? (Please select all that apply)
· Cooling cushion 
· Mesh chair 
· Electric desk/handheld/clip-on fan
· Non-electric handheld fan
· Evaporative cooler
· Cooling patch/ice pack
· Cold drinks and food
· None of the above
7. Overall, thinking about all the personal cooling objects above in Question 6, how often do you use any of them? 
Never		Rarely		Sometimes 		Often 		Always 
8. In general, how comfortable is the thermal environment in your office this summer?
	Extremely uncomfortable
	Very comfortable
	Uncomfortable
	Slightly uncomfortable
	Comfortable



Part 3 Work clothing
9. Thinking about your most recent weekday, describe your clothing choice on that day: 
[image: A group of people in different outfits

Description automatically generated]
Part 4 Hypothetical scenarios 
Suppose you received a message notification in your company’s WeChat group, and you clicked open to view the content: (Individuals are randomly assigned to read one of the four WeChat messages)
[image: Screens screenshots of a group of chat messages

Description automatically generated]

10. Suppose your office AC temperature is slightly raised. Describe your clothing choice for the coming working day:
[image: A group of people in different outfits

Description automatically generated]
11. Suppose your office AC temperature is slightly raised. You are offered the following personal cooling objects for you to use. Which of the following do you plan to use to cool yourself in the office for the coming working day?
· Cooling cushion 
· Mesh chair 
· Electric desk/handheld/clip-on fan
· Non-electric handheld fan
· Evaporative cooler
· Cooling patch/ice pack
· Cold drinks and food
· None of the above
12. Suppose your office AC temperature is slightly raised. Thinking about all the personal cooling objects above in Question 11 and suppose you have all of them, how often would you like to use any of them? 
Never		Rarely		Sometimes 		Often 		Always 
13. Following the WeChat messages, would you make a personal commitment to wearing cooler clothing in your office in summer?
	Definitely yes   
	Possibly yes   
	Slightly Possibly yes   
	Not sure   
	Slightly possibly not   
	Possibly not   
	Definitely not  



14. Following the WeChat messages, would you make a personal commitment to using more personal cooling devices in your office in summer?
	Definitely yes   
	Possibly yes   
	Slightly Possibly yes   
	Not sure   
	Slightly possibly not   
	Possibly not   
	Definitely not  



15. Suppose your office AC temperature is slightly raised. How comfortable would you rate the thermal environment in your office in summer?
	Extremely uncomfortable
	Very comfortable
	Uncomfortable
	Slightly uncomfortable
	Comfortable



Attention checks: According to the email you just read, please indicate whether the following statements are correct:
16. Your company admin encouraged to use more personal cooling in offices.   Yes     No
17. Your leader explicitly drew attention to the company admins’ message.   Yes     No
18. Your company admin pointed out that many people like you are already using personal cooling in offices.   Yes     No
19. Your company admin will ban air conditioning.   Yes     No

Part 5 Other factors (Note that these items were measured post-treatment and were not used in the main analyses)
20. I identify with being a financial professional.
	Strongly disagree   
	Disagree   
	Somewhat disagree   
	Neither agree nor disagree   
	Somewhat agree
	Agree
	Strongly agree


21. I identify with other employees in my department. 
	Strongly disagree   
	Disagree   
	Somewhat disagree   
	Neither agree nor disagree   
	Somewhat agree
	Agree
	Strongly agree


22. Acting environmentally friendly is an important part of who I am.
	Strongly disagree   
	Disagree   
	Somewhat disagree   
	Neither agree nor disagree   
	Somewhat agree
	Agree
	Strongly agree


23. I am the type of person who acts environmentally friendly.
	Strongly disagree   
	Disagree   
	Somewhat disagree   
	Neither agree nor disagree   
	Somewhat agree
	Agree
	Strongly agree


24. I see myself as an environmentally friendly person.
	Strongly disagree   
	Disagree   
	Somewhat disagree   
	Neither agree nor disagree   
	Somewhat agree
	Agree
	Strongly agree



Part 6 Demographic information
25. What’s your sex?
Male		Female		Prefer not to say
26. What is your age?
Indicate number of years
27.  What’s your rank in the company?
Junior		Mid-ranking		Senior
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Appendix B Covariate measurement and processing

Demographics 
Three demographic variables are included in the main analysis – age, sex, and company rank. In the survey, we directly asked the participants to provide an integer answer of their age. For the analysis, we created a 4-category variable by combining distributional recoding and the categorization of the Office for National Statistics in the UK[footnoteRef:1]. Specifically, those aged below 25 will be coded as 1, those aged from 25 and above to below 30 will be coded as 2, those aged 30 and above to below 35 will be coded as 3, and those aged 35 and above will be coded as 4. Regarding sex, we create a dummy variable from the multiple-choice question (male, female or prefer not to say) to indicate whether the participant identify themselves biologically as female. As for the categorical variable of rank in the company, we asked the participants to choose from junior, mid-rank and senior positions. Due to the relatively small number of senior employees, we created a dummy variable for being in junior positions (1=junior, 0=mid-rank or senior), as we believe the difference in negotiation power would be more pronounced between junior and non-junior ranks.  [1:  Two of the well-known national surveys in China, Chinese General Social Survey (CGSS) & China Family Panel Studies (CFPS), directly asked for date of birth and it is unclear how the age variable will be recoded from these two surveys. ] 


Reported AC temperature
We first asked the participants to indicate whether they know the usual AC setpoint in their offices, and for those who answered “yes” and “I think so” (n=743), we asked them to choose from a drop-down menu of numbers of 15 and 35 to report the temperature. For the analysis, we used distributional recoding to group the temperatures into 3 categories: “low temperature” refers to values below 24, “medium temperature” refers to values of 24 or above but below 26, and “high temperature” refers to values of 26 or above. 

Environmental adjustment
We designed a multiple-choice question to measure whether participants can adjust the following environmental settings: AC setpoints, windows, doors, and blinds. We argue that the adjustment of doors matters very little to affect the thermal environment in the offices, so we exclude the answers on door adjustment. For the analysis, we created three variables to indicate environmental adjustment as we believe the granular results could provide insights for the building sector aimed at adopting passive cooling strategies. Specifically, we look at the ability to adjust AC (1=AC adjustment selected, 0=not selected), the ability to adjust windows (1=windows selected, 0=not), and the ability to adjust blinds (1=blinds selected, 0=not). 

Thermal comfort
To gather data on how participants perceive thermally in their office environment, we measured the thermal comfort vote, both before and after the treatment scenario, with a 5-point scale item from “extremely uncomfortable” to “comfortable”. For the pre-treatment thermal comfort vote in logistic regressions, we created a new variable from the original measure of thermal comfort to consist of 3 categories: responses of “comfortable” would be considered as 3, “slightly uncomfortable” as 2 and the rest as 1. To control for the potential influence of introducing a hypothetical increase in AC setpoints in the robustness check, we created a variable for the change in thermal comfort by subtracting the post-treatment score from the pre-treatment score, where positive values indicate a decrease in comfort. 
Appendix C Covariates and balance check

Table C. Covariates by treatment groups (n = 743)
	
	Percentage of sample

	Categorical Variables
	Total
	Descriptive norm
	Injunctive norm
	Both norm
	Control

	Age 

	Below 25
	11%
	14%
	9%
	8%
	12%

	25-29
	36%
	34%
	33%
	38%
	39%

	30-34
	38%
	38%
	43%
	40%
	31%

	35 and above
	15%
	14%
	15%
	14%
	18%

	
	P value = 0.288

	Sex

	Female 
	54%
	55%
	57%
	53%
	52%

	Male & prefer not to say 
	46%
	45%
	43%
	47%
	48%

	
	P value =0.763

	Rank in company

	Junior 
	58%
	59%
	57%
	54%
	63%

	Non-junior 
	42%
	41%
	43%
	46%
	37%

	
	P value =0.322

	AC setpoint

	Below 24
	34%
	33%
	33%
	33%
	35%

	24-25
	31%
	32%
	31%
	26%
	37%

	26 and above
	35%
	34%
	36%
	41%
	29%

	
	P value = 0.268

	AC adjustment

	Able to
	80%
	79%
	83%
	79%
	79%

	No
	20%
	21%
	17%
	21%
	21%

	
	P value = 0.633

	Window adjustment

	Able to
	69%
	69%
	69%
	65%
	71%

	No
	31%
	31%
	31%
	35%
	28%

	
	P value = 0.595

	Blind adjustment 

	Able to
	69%
	69%
	69%
	70%
	69%

	No
	31%
	31%
	31%
	30%
	31%

	
	P value = 0.987

	Baseline thermal comfort

	Very uncomfortable
	7%
	6%
	6%
	8%
	9%

	Slightly uncomfortable
	22%
	24%
	26%
	20%
	18%

	Comfortable 
	71%
	70%
	68%
	72%
	73%

	
	P value = 0.401

	Continuous
Variable
	Mean (standard deviation)

	Decreased thermal comfort

	
	0.681 (0.953)
	0.670 (0.821)
	0.647 (0.974)
	0.622 (1.040)
	0.784 (0.962)

	
	P value = 0.311


Note: Chi-squared tests were performed for categorical (or binary) variables, while ANOVA was used to test the differences in continuous variables. 
Appendix D Full model results 

Table D.1. Results of covariates in difference-in-differences models on clothing warmth (n = 743) 
	Treatment group vs. control group
	Descriptive norm
	Injunctive norm
	Both norm

	Post* intervention
	-0.056 
(0.079)
	-0.091 
(0.085)
	-0.158* 
(0.085)

	Age 
	0.010* 
(0.006)
	0.009
(0.007)
	0.002
(0.007)

	Sex (1 = female) 
	-0.121*
(0.067)
	-0.092
(0.072)
	-0.076
(0.074)

	Rank in company  
	0.120*
(0.064)
	0.077
(0.064)
	0.166*
(0.067)

	AC setpoint
	0.009
(0.013)
	-0.011
(0.013)
	-0.009
(0.015)

	AC adjustment 
(1 = able to)
	-0.115
(0.087)
	-0.177*
(0.096)
	-0.013
(0.087)

	Window adjustment 
(1 = able to)
	-0.157**
(0.070)
	-0.106
(0.076)
	-0.118
(0.079)

	Blind adjustment 
(1 = able to)
	0.063
(0.071)
	0.028
(0.072)
	0.052
(0.075)

	Thermal comfort vote (baseline)
	-0.048
(0.055)
	-0.019
(0.058)
	-0.007
(0.054)

	_cons
	1.782****
(0.432)
	2.265****
(0.443)
	2.073****
(0.443)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.089
	0.074
	0.081


Note: Standard error in parentheses; control variables are directly measured rather than recategorized; * p < 0.1, ** p < 0.05,  *** p < 0.01,**** p < 0.001.




Table D.2. Results of covariates in difference-in-differences models on PCD use frequency (n =743) 
	Treatment group vs. control group
	Descriptive norm
	Injunctive norm
	Both norm

	Post* intervention
	-0.054 
(0.085)
	-0.030 
(0.088)
	-0.115 
(0.084)

	Age 
	-0.009 
(0.008)
	-0.015* 
(0.009)
	-0.015 
(0.009)

	Sex (1 = female) 
	0.027 
(0.064)
	-0.039 
(0.069)
	0.038 
(0.069)

	Rank in company  
	0.020 
(0.059)
	0.063 
(0.064)
	0.070 
(0.071)

	AC setpoint
	-0.024*  
(0.013)
	-0.006 
(0.014)
	-0.042*** 
(0.013)

	AC adjustment 
(1 = able to)
	-0.022 
(0.086) 
	-0.039 
(0.089)
	-0.019 
(0.092) 

	Window adjustment 
(1 = able to)
	0.232*** 
(0.073) 
	0.194** 
(0.078) 
	0.178** 
(0.076) 

	Blind adjustment 
(1 = able to)
	0.177** 
(0.072)
	0.116 
(0.073) 
	0.219*** 
(0.078) 

	Thermal comfort vote (baseline)
	0.056 
(0.049)
	0.026 
(0.055)
	0.010 
(0.045) 

	_cons
	3.955****
(0.429)
	3.894****
(0.471)
	4.686****
(0.438)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.107
	0.093
	0.116


Note: Standard error in parentheses; control variables are directly measured rather than recategorized; * p < 0.1, ** p < 0.05,  *** p < 0.01,**** p < 0.001.



Table D.3. Average marginal effects of covariates on commitment to lighter clothing (n = 743) 
	
	Category = Low
	Category = Mid-level
	Category = High

	Age = 2
	-0.099* (0.052)
	0.087 (0.059)
	0.012 (0.063)

	Age = 3
	-0.114** (0.052)
	0.050 (0.059)
	0.064 (0.063)

	Age = 4
	-0.074 (0.060)
	-0.032 (0.066)
	0.106 (0.072)

	Sex (1 = female)
	-0.028 (0.027)
	-0.076**(0.035)
	-0.104*** (0.037)

	Rank in company (1 = junior)
	-0.039 (0.029)
	-0.033 (0.037)
	0.073* (0.038)

	AC setpoint = 2
	-0.020 (0.034)
	-0.001 (0.043)
	0.022 (0.452)

	AC setpoint = 3
	-0.036 (0.033)
	0.026 (0.042)
	0.010 (0.044)

	AC adjustment (1 = able to)
	-0.001 (0.033)
	-0.074* (0.042)
	-0.073 (0.046)

	Window adjustment (1 = able to)
	-0.074** (0.031)
	-0.027 (0.039)
	0.100** (0.040)

	Blind adjustment (1 = able to)
	-0.068** (0.031)
	0.001 (0.039)
	0.068* (0.041)

	Thermal comfort vote (baseline) = 2
	-0.160** (0.070)
	0.133* (0.074)
	0.027 (0.076)

	Thermal comfort vote (baseline) = 3
	-0.202*** (0.066)
	0.038 (0.067)
	0.164** (0.070)


Note: Standard error in parentheses; age, company rank, AC setpoint and baseline thermal comfort are recategorized; 1 is the reference category for age, AC setpoint and baseline thermal comfort;  * p < 0.1, ** p < 0.05,  *** p < 0.01,**** p < 0.001.


Table D.4. Average marginal effects of covariates on commitment to more PCD use (n = 743) 
	
	Category = Low
	Category = Mid-level
	Category = High

	Age = 2
	-0.035 (0.052)
	0.032 (0.061)
	0.003 (0.063)

	Age = 3
	-0.108** (0.050)
	0.006 (0.061)
	0.101 (0.064)

	Age = 4
	-0.064 (0.058)
	0.046 (0.071)
	0.018 (0.073)

	Sex (1 = female)
	-0.065** (0.028)
	0.019 (0.036)
	0.046 (0.037)

	Rank in company (1 = junior)
	-0.029 (0.029) 
	-0.014 (0.038)
	0.044 (0.038)

	AC setpoint = 2
	0.013 (0.033)
	-0.032 (0.044)
	0.019 (0.046)

	AC setpoint = 3
	0.029 (0.033)
	-0.026 (0.044)
	-0.002 (0.045)

	AC adjustment (1 = able to)
	-0.023 (0.034)
	0.034 (0.044)
	-0.011 (0.046)

	Window adjustment (1 = able to)
	-0.078** (0.032)
	-0.025 (0.040)
	0.103** (0.041)

	Blind adjustment (1 = able to)
	-0.023 (0.030)
	-0.027 (0.040)
	0.050 (0.041)

	Thermal comfort vote (baseline) = 2
	-0.054 (0.067)
	-0.064 (0.077)
	0.118 (0.076)

	Thermal comfort vote (baseline) = 3
	-0.113* (0.062)
	-0.026 (0.072)
	0.139** (0.070)


Note: Standard error in parentheses; age, company rank, AC setpoint and baseline thermal comfort are recategorized; 1 is the reference category for age, AC setpoint and baseline thermal comfort;  * p < 0.1, ** p < 0.05,  *** p < 0.01,**** p < 0.001.
Appendix E Robustness test results 

E1. Pre-planned analyses

1) Logistic regression for change in behavioral intention 

Table E1.1. Average marginal effects of social norm nudges on change in clothing warmth and in PCD use frequency (binary logistic regression, n = 743)
	
	Change in clothing warmth
(1 = cooler)
	Change in PCD use frequency
(1 = more)

	Receiving descriptive norm
	0.017 (0.050)
	-0.039 (0.050)

	Receiving injunctive signal
	0.066 (0.050)
	-0.033 (0.050)

	Receiving both norms
	0.014 (0.071)
	0.001 (0.072)

	Prob > chi2
	0.001
	0.449

	Pseudo R2
	0.037
	0.015


Note: Standard error in parentheses; control variables are treated as categorical, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, AC temperature and pre-treatment thermal comfort are recategorized. 

2) Multinomial regression for change in behavioral intention

Table E1.2a. Average marginal effects of social norm nudges on change in clothing warmth (multinomial logistic regression, n = 743)
	 
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Warmer 
	-0.007 (0.030)
	0.043 (0.028)
	-0.028 (0.035)

	Category = No Change
	-0.011 (0.051)
	-0.111** (0.051)
	0.017 (0.072)

	Category = Cooler
	0.017 (0.050)
	0.067 (0.050)
	0.010 (0.071)


Note: Standard error in parentheses; change in clothing warmth was recoded into three categories, namely “warmer”, “no change”, “cooler”; control variables are treated as categorical, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, AC temperature and pre-treatment thermal comfort are recategorized; ** p < 0.05; Prob > chi2 = 0.011, Pseudo R2  = 0.042.



Table E1.2b. Effects in relative risk ratio of social norm nudges on change in clothing warmth (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Warmer 
	0.940 (0.399)
	2.138** (0.823)
	0.662 (0.381)

	Category = Cooler
	1.070 (0.238)
	1.487* (0.336)
	0.990 (0.315)


Note: Standard error in parentheses; “no change” is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, AC temperature and pre-treatment thermal comfort are recategorized; * p < 0.1, ** p < 0.05. 


Table E1.3a. Average marginal effects of social norm nudges on change in PCD use frequency (multinomial logistic regression, n = 743)
	 
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Less use
	-0.035 (0.029)
	-0.021 (0.028)
	0.044 (0.052)

	Category = No Change
	0.075 (0.051)
	0.055 (0.051)
	-0.049 (0.073)

	Category = More use
	-0.040 (0.049)
	-0.035 (0.050)
	0.006 (0.072)


Note: Standard error in parentheses; change in PCD use frequency was recoded into three categories, namely, “less use”, “no change”, “more use”; control variables are treated as categorical, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, AC temperature and pre-treatment thermal comfort are recategorized; Prob > chi2 = 0.790, Pseudo R2  = 0.017.

Table E1.3b. Effects in relative risk ratio of social norm nudges on change in PCD use frequency (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Less use
	0.570 (0.221)
	0.703 (0.265)
	1.742 (0.968)

	Category = More use
	0.778 (0.171)
	0.820 (0.182)
	1.123 (0.355)


Note: Standard error in parentheses; no change” is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, AC temperature and pre-treatment thermal comfort are recategorized. 




E2. Alternative specification /selection of covariates

1) Alternative specification for covariates as measured instead of recategorized in commitment models

Table E2.1a. Average marginal effects of social norm nudges on commitment to lighter clothing (multinomial logistic regression, covariates as measured, n = 743)
	 
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Low
	0.091** (0.039)
	0.079** (0.039)
	-0.099** (0.053)

	Category = Mid-level
	-0.036 (0.048) 
	-0.028 (0.048)
	0.014 (0.069)

	Category = High 
	-0.055 (0.050)
	-0.051 (0.051)
	0.085 (0.072)


Note: Standard error in parentheses; control variables are used as measured, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; ** p < 0.05; Prob > chi2 = 0.000, Pseudo R2  = 0.042.

Table E2.1b. Effects in relative risk ratio of social norm nudges on commitment to lighter clothing (multinomial logistic regression, covariates as measured, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Mid-level
	0.498** (0.165) 
	0.550* (0.184)
	2.227* (1.024)

	Category = High 
	0.490** (0.156)
	0.535* (0.172)
	2.556** (1.129)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are used as measured, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; * p < 0.1, ** p < 0.05. 


Table E2.2a. Average marginal effects of social norm nudges on commitment to more PCD use (multinomial logistic regression, covariates as measured, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Low
	0.001 (0.037)
	0.013 (0.037)
	-0.031 (0.049)

	Category = Mid-level
	0.025 (0.049)
	-0.018 (0.050)
	-0.002 (0.070)

	Category = High
	-0.026 (0.051)
	0.005 (0.051)
	0.034 (0.073)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are used as measured, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; Prob > chi2 = 0.108, Pseudo R2  = 0.020.



Table E2.2b. Effects in relative risk ratio of social norm nudges on commitment to lighter clothing (multinomial logistic regression, covariates as measured, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Mid-level
	1.061 (0.328) 
	0.876 (0.272)
	1.225 (0.545)

	Category = High 
	0.936 (0.282)
	0.932 (0.279)
	1.326 (0.572)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are used as measured, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote. 


2) Alternative selection of covariates by including the removed post-treatment covariates

Table E2.3. Treatment effects of social norm nudges on clothing warmth (DiD approach, n = 743)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.056 
(0.079)
	-0.091 
(0.085)
	-0.158*
(0.085)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.090
	0.078
	0.083


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote; * p < 0.1; a “-” sign means cooler clothing and a “+” sign means warmer clothing.


Table E2.4. Treatment effects of social norm nudges on PCD use frequency (DiD approach, n = 743)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.054 
(0.085)
	-0.030 
(0.088)
	-0.115 
(0.084)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.134
	0.132
	0.144


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote;  a “+” sign means more frequent use and a “-” sign means less frequent use.



Table E2.5a. Average marginal effects of social norm nudges on commitment to lighter clothing (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Low
	0.078** (0.037)
	0.094** (0.037)
	-0.089** (0.041)

	Category = Mid-level
	-0.027 (0.047)
	-0.030 (0.048)
	0.003 (0.068)

	Category = High
	-0.051 (0.048)
	-0.064 (0.049)
	0.086 (0.069)


Note: Standard error in parentheses; control variables are treated as categorical, including age, sex (1=female), rank in company, identification with financial professionals, identification with department, environmental self-identity, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, identification with financial professionals, identification with department, environmental self-identity, AC temperature and pre-treatment thermal comfort are recategorized; ** p < 0.05; Prob > chi2 = 0.000, Pseudo R2  = 0.109. 

Table E2.5b. Effects in relative risk ratio of social norm nudges on commitment to lighter clothing (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Mid-level
	0.514* (0.180)
	0.453** (0.161)
	2.150 (1.043)

	Category = High
	0.491** (0.169)
	0.422** (0.148)
	2.624** (1.250)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, identification with financial professionals, identification with department, environmental self-identity, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, identification with financial professionals, identification with department, environmental self-identity, AC temperature and pre-treatment thermal comfort are recategorized; * p < 0.1, ** p < 0.05. 


Table E2.6a. Average marginal effects of social norm nudges on commitment to more PCD use (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Low
	-0.003 (0.036)
	0.031 (0.036)
	-0.034 (0.047)

	Category = Mid-level
	0.040 (0.049)
	-0.004 (0.050)
	-0.024 (0.069)

	Category = High
	-0.037 (0.049)
	-0.028 (0.049)
	0.058 (0.070)


Note: Standard error in parentheses; control variables are treated as categorical, including age, sex (1=female), rank in company, identification with financial professionals, identification with department, environmental self-identity, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, identification with financial professionals, identification with department, environmental self-identity, AC temperature and pre-treatment thermal comfort are recategorized; Prob > chi2 = 0.000, Pseudo R2  = 0.083.



Table E2.6b. Effects in relative risk ratio of social norm nudges on commitment to more PCD use (multinomial logistic regression, n = 743)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category = Mid-level
	1.136 (0.369)
	0.790 (0.258)
	1.213 (0.566)

	Category = High
	0.930 (0.303)
	0.743 (0.240)
	1.491 (0.695)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, identification with financial professionals, identification with department, environmental self-identity, AC setpoint, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, identification with financial professionals, identification with department, environmental self-identity, AC temperature and pre-treatment thermal comfort are recategorized.


3) Alternative selection of covariates by including change in thermal comfort vote towards less comfort

Table E2.7. Treatment effects of social norm nudges on clothing warmth after additionally controling for change in thermal comfort (DiD approach, n = 743)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.056 
(0.079)
	-0.091
(0.085)
	-0.158*
(0.085)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.104
	0.085
	0.088


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote, and change in thermal comfort towards less comfort; * p < 0.1; a “-” sign means cooler clothing and a “+” sign means warmer clothing.


Table E2.8. Treatment effects of social norm nudges on PCD use frequency after additionally controling for change in thermal comfort (DiD approach, n = 743)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.054 
(0.085)
	-0.030 
(0.088)
	-0.115 
(0.084)

	N
	380
	376
	369

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.117
	0.111
	0.131


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC setpoint, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote, and change in thermal comfort towards less comfort; a “+” sign means more frequent use and a “-” sign means less frequent use.



E3. Case selection 

Including those with missing AC setpoints (n = 835) and removing AC setpoint as covariate

Table E3.1. Treatment effects of social norm nudges on clothing warmth (DiD approach, n = 835)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.064 
(0.076)
	-0.113
(0.083)
	-0.097 
(0.080)

	N
	422
	417
	422

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.088
	0.076
	0.077


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote; a “-” sign means cooler clothing and a “+” sign means warmer clothing. 

Table E3.2. Treatment effects of social norm nudges on PCD use (DiD approach, n = 835)
	Treatment group vs. control group
	Descriptive norm
	Injunctive signal
	Both norms

	Post* intervention
	-0.030 
(0.081)
	-0.054
(0.083)
	-0.130*
(0.078)

	N
	422
	417
	422

	Prob>F
	0.000
	0.000
	0.000

	R2
	0.116
	0.092
	0.112


Note: Standard error in parentheses; control variables are directly measured rather than recategorized and treated as continuous, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment, baseline thermal comfort vote; * p < 0.1;  a “+” sign means more frequent use and a “-” sign means less frequent use.




Table E3.3a. Average marginal effects of social norm nudges on commitment to lighter clothing (multinomial logistic regression, n = 835)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category=Low 
	0.074** (0.037)
	0.058 (0.038)
	-0.066 (0.044)

	Category=Mid-level
	-0.048 (0.045)
	-0.057 (0.045)
	0.044 (0.066)

	Category=High
	-0.026 (0.048)
	-0.001 (0.049)
	0.022 (0.069)


Note: Standard error in parentheses; control variables are treated as categorical, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, and baseline thermal comfort are recategorized; ** p < 0.05; Prob > chi2 = 0.000, Pseudo R2  = 0.037.

Table E3.3b. Effects in relative risk ratio of social norm nudges on commitment to lighter clothing (multinomial logistic regression, n = 835)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category=Mid-level
	0.538** (0.166)
	0.579* (0.183)
	1.819 (0.785)

	Category=High
	0.589* (0.174)
	0.687 (0.208)
	1.671 (0.685)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, and baseline thermal comfort are recategorized; * p < 0.1, ** p < 0.05.


Table E3.4a. Average marginal effects of social norm nudges on commitment to more PCD use (multinomial logistic regression, n = 835)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category=Low 
	-0.006 (0.036)
	0.002 (0.036)
	-0.008 (0.050)

	Category=Mid-level
	0.015 (0.046)
	-0.049 (0.048)
	0.025 (0.068)

	Category=High
	-0.009 (0.048)
	0.047 (0.049)
	-0.017 (0.068)


Note: Standard error in parentheses; control variables are treated as categorical, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, and baseline thermal comfort are recategorized; Prob > chi2 = 0.062, Pseudo R2  = 0.022.

Table E3.4b. Effects in relative risk ratio of social norm nudges on commitment to more PCD use (multinomial logistic regression, n = 835)
	
	Receiving descriptive
norm
	Receiving injunctive
signal
	Receiving 
both norms

	Category=Mid-level
	1.085 (0.315)
	0.866 (0.256)
	1.128 (0.471)

	Category=High
	1.021 (0.291)
	1.099 (0.313)
	1.017 (0.412)


Note: Standard error in parentheses; “low” commitment is the reference category; control variables are treated as categorical, including age, sex (1=female), rank in company, AC adjustment, window adjustment, blind adjustment and baseline thermal comfort vote; age, company rank, and baseline thermal comfort are recategorized.
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