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Table A1: Demographic variables and coding
	Variable
	Question text

	Female
	“What is your gender?”
“Male” 
“Female”
“Other / Prefer not to state”a

	Age
	“What is your age?”
"18-29" 
"30-39"
"40-49"
"50-59"
"60-69"
"70 or over"b

	Income
	“What is your income?”
"$0 - $19,999"
"$20,000 - $39,999"
"$40,000 - $59,999"
"$60,000 - $79,999"
"$80,000 - $99,999"
"$100,000 or more"c

	Religious
	“On a scale of 0 to 100, how would you describe your religious orientation?”
A continuous slider was used with 0 labelled as“Not at all religious” and 100 labelled as“Very religious”.  Initially positioned at the mid point of 50.d

	Conservative
	“On a scale of 0 to 100, how would you describe your political views?”
A continuous slider was used with 0 labelled as“Very conservative” and 100 labelled as “Very liberal”.  Initially positioned at the mid point of 50.e

	Vote
	“Who did you vote for in the 2016 Presidential election?”
“Hillary Clinton”
“Donald Trump”
“Someone else”
“Didn’t vote”f

	Party
	“Do you consider yourself a”
“Democrat”
“Republican”
“Independent”
“Something else”g

	Services
	“Aside from weddings and funerals, how often do you attend religious services?”
"Never"
"Seldom"
"A few times a year"
"Once or twice a month"
"Once a week"
"More than once a week"h


aMale = 0, Female = 1, Other / Prefer not to state = 2.
bCoded as lower category boundry plus 5 years.
cCoded as lower category boundry in thousands plus 10.
dIntegers 0 to 100 inclusive.
eIntegers 0 to 100 inclusive.  In the experiment interface software, more liberal corresponded to a higher number.  A new variable, “Conservative” was created and coded as 100 – liberal to make conservative responses appear on the right side of graphs and thus avoid ambiguity when using the term “right”
fHillary Clinton = 0, Donald Trump = 1, Someone else = 2, Didn’t vote = 3
gDemocrat = 0, Republican = 1, Independent = 2, Something else = 3 
hNever = 0, Seldom = 1, A few times a year = 2, Once or twice a month = 3, Once a week = 4, More than once a week = 5
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Demographic comparison of subjects completing and not completing follow-up survey.

Table A2: Comparison of mean age of subjects completing and not completing follow-up survey: 
	Completed
	N
	Mean
	Std. Error

	No
	271
	34.480
	0.711

	Yes
	505
	37.343
	0.534

	Total
	776
	36.343
	0.907

	





Table A3: Comparison of mean income of subjects completing and not completing follow-up survey
	Completed
	N
	Mean
	Std. Error

	No
	271
	53.616
	1.891

	Yes
	505
	56.337
	1.400

	Total
	776
	55.387
	1.123

	




 

Table A4: Comparison of gender of subjects completing and not completing follow-up survey
	Completed
	Female
	Male
	Total

	No
	121
	150
	271

	Yes
	248
	257
	505

	Total
	412
	475
	776
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[bookmark: _Hlk105937539]Demographic comparison of students and MTurk subjects
To determine whether we were correct in our belief that a sample composed of college students would have been less diverse in age and income than a sample of MTurk workers, we asked the same demographic questions of 101 undergraduate business students at a liberal arts college nominally associated with the Lutheran Church.  A significantly larger proportion of subjects reported the lowest age group (18 – 29) in the student sample than in the MTurk sample and with lower variance  Similarly, a significantly larger proportion of subjects reported the lowest income group ($0 - $19,999) in the student sample than in the MTurk sample  again with lower variance .  The student sample was more religious than the MTurk sample     Students also reported attending religious services significantly more frequently  and were more likely to be Republican than the MTurk sample   The proportion of females was lower in the student sample but the difference was only significant at the  confidence level.  A comparison of 2016 Presidential vote was not meaningful since no members of the student sample were of voting age at the time of the election.

Table A5: Comparison of students and MTurk subjects proportion in lowest age category. 
	Group
	Mean
	Std. Error

	MTurk
	0.332
	0.017

	Students
	0.980
	0.014

	



Table A6: Comparison of students and MTurk subjects proportion in lowest income category. 
	Group
	Mean
	Std. Error

	MTurk
	0.128
	0.012

	Students
	0.881
	0.032

	



Table A7: Comparison of gender of students and MTurk subjects.
	Group
	Female
	Male
	Total

	MTurk
	369
	407
	776

	Students
	38
	62
	100

	Total
	407
	469
	876

	



Table A8: Comparison of students and MTurk subjects religiosity. 
	Group
	N
	Mean
	Std. Error

	MTurk
	505
	33.768
	1.601

	Students
	95
	57.263
	3.328

	



Table A9: Comparison of students and MTurk subjects conservatism. 
	Group
	N
	Mean
	Std. Error

	MTurk
	505
	35.974
	1.303

	Students
	92
	54.859
	2.817

	



Table A10: Comparison of students and MTurk subjects religious service attendance. 
	Attend services
	MTurk
	Student
	Total

	Never
	233 (46%)
	13 (13%)
	246 (41%)

	Seldom
	88 (17%)
	11 (11%)
	99 (16%)

	A few times a year
	72 (14%)
	32 (32%)
	104 (17%)

	Once or twice a month
	38 (8%)
	28 (28%)
	66 (11%)

	Once a week
	61 (12%)
	15 (15%)
	76 (13%)

	More than once a week
	13 (3%)
	2 (2%)
	15 (2%)

	Total
	505
	101
	606

	






Table A11: Comparison of students and MTurk subjects political party. 
	Party
	MTurk
	Student
	Total

	Democrat
	233 (46%)
	17 (17%)
	250 (41%)

	Independent
	136 (27%)
	22 (22%)
	158 (26%)

	Republican
	126 (25%)
	49 (49%)
	175 (29%)

	Something else
	10 (2%)
	13 (13%)
	23 (4%)

	Total
	505
	101
	606

	





Table A12: Exploratory Experiment demographic responses
[image: ]

Multicolinearity

Table A13: Correlation between variables
	 
	Age
	Income
	Female
	Vote
	Party
	Services
	Religious
	Conservative

	Age
	1.000
	
	
	
	
	
	
	

	Income
	0.010
	1.000
	
	
	
	
	
	

	Female
	0.085
	0.001
	1.000
	
	
	
	
	

	Vote
	0.052
	0.086
	-0.148
	1.000
	
	
	
	

	Party
	0.077
	0.142
	-0.034
	0.837
	1.000
	
	
	

	Services
	-0.014
	0.065
	-0.010
	0.404
	0.408
	1.000
	
	

	Religious
	0.081
	0.023
	0.024
	0.453
	0.449
	0.786
	1.000
	

	Conservative
	0.101
	0.076
	-0.037
	0.658
	0.757
	0.306
	0.325
	1.000


Bold denotes 
To reduce multicollinearity, the continuous measures of religiosity and political ideology were retained and the categorical variables were dropped resulting in the model shown below.
Variance Inflation Factors were calculated for the model

Where subject index i = 1…,456.   is amount sent by subject i plus one cent to avoid taking the log of zero,  is price for subject i calculated as the inverse of the multiplier thus expressing the cost to the dictator of having $1 be received by the passive player.  
Table A14: Variance inflation factors
	Variable
	VIF
	1/VIF

	ln(Price)
	1.02
	0.984

	Female
	1.01
	0.993

	Age
	1.02
	0.985

	Income
	1.01
	0.993

	Conservative
	1.15
	0.873

	Religious
	1.12
	0.891






Total elasticity estimation using a Tobit model.
As a robustness check, estimation of model 2 in the main text , shown again below, was repeated using Tobit regression, estimates shown below in model 1.
[bookmark: _Hlk28690013]                                     (2)
[bookmark: _Hlk99896184]Where subject index i = 1…,505.   is amount sent by subject i plus one cent to avoid taking the log of zero,  is price for subject i.   is a vector of demographic characteristics of subject i.
Table A15: Results of total elasticity estimation using Tobit model.
	Variable
	(1)

	ln(Price)
	-1.085

	
	(0.829)

	Female
	0.543

	
	(0.367)

	Age
	0.037

	
	(0.015)

	Income
	-0.003

	
	(0.006)

	Conservative
	-0.006

	
	(0.007)

	Religious
	0.024***

	
	(0.005)

	ln(Price) × Female
	0.085

	
	(0.417)

	ln(Price) × Age
	-0.018

	
	(0.016)

	ln(Price) × Income
	0.002

	
	(0.007)

	ln(Price) × Conservative
	0.005

	
	(0.009)

	ln(Price) × Religious
	0.025***

	
	(0.006)

	Constant
	-4.856***

	
	(0.719)

	R2
	0.040

	Observations
	505

	Notes:  Standard errors in parentheses. *, **, and *** indicate 10, 5, and 1 percent significance levels after Bonferroni correction for multiple comparisons.
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	Table A15: Pre-registered experiment demographic responses



	[bookmark: _Hlk105857560]
	Gender
	Age
	Income
	Conservative
	Religious

	Female
	439 (46.4%)
	
	
	
	

	Male
	495 (52.3%)
	
	
	
	

	Other / Prefer not to state
	12 (1.3%)
	
	
	
	

	18-29
	
	178 (18.8%)
	
	
	

	30-39
	
	378 (40.0%)
	
	
	

	40-49
	
	196 (20.7%)
	
	
	

	50-59
	
	126 (13.3%)
	
	
	

	60-69
	
	53 (5.6%)
	
	
	

	70 or over
	
	15 (1.6%)
	
	
	

	$0-$19,999
	
	
	179 (18.9%)
	
	

	$20,000-$39,999
	
	
	213 (22.5%)
	
	

	$40,000-$59,999
	
	
	245 (25.9%)
	
	

	$60,000-$79,999
	
	
	129 (13.6%)
	
	

	$80,000-$99,999
	
	
	91 (9.6%)
	
	

	$100,000 or more
	
	
	89 (9.4%)
	
	

	Mean [SD]
	
	
	
	33.6 [31.9]
	30.5 [45.4]
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Please answer the question below.

You start with $1.00.
You may give some, all, or none of this amount to a randomly selected person in another group.

Any amount you give will be modified by the experimenter by a multiplication factor. The multiplication factor
is {{factor}}%. So, for any amount you give, the other person will receive {{factor}}Y. of that amount.
Exampies of how this works arc shown below.

1t you give[The other person will receive
S1.00 §{{1.0*factor} }
50.80 §{{0.8*factor} }
50.60 §{{0.6* actor} }
50.40 ${{0.4* factor} }
50.20 §{{0.2 factor} }
50.00 50.00

Please indicate any amount you wish to give in the box below:

s

Click Next to continue.

Next




image5.tmp
Please answer the questions below.

What is your age?
1829
3039
4049
50-59
6069
70 or over
Prefer not to state

What is your gender?
Male
Female
Other / Prefer not to state

What is your houschold income?

Under $20,000

$20,000 - $39,999

540,000 - $59,999

60,000 - $79,999

$80,000 - $99,999

$100,000 or over

Prefer not to state

Click Next to continue.

Next
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Your carnings from this study are ${{carnings}}, plus $0.25 for participation.

You may now return to the MTurk website, then enter this code to receive payment: {{code}}.

Thank you for participating.
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On a scale of 0 to 100, how would you describe your religious orientation?

Not at allreligious Very religious
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O Independent
O Democrat

O Something else
O Republican

On a scale of 0 to 100, how would you describe your political views?

Very Conservative Very Liberal
o 1 20 3 4 5 6 70 8 %0 100

Aside from weddings and funerals, how often do you attend religious services?

O More than once a weok
O Once aweek

O Once or twice a month
O Afowtimes a year

O seldom

O Never

In the 2016 Presidential election, who did you vote for?

O pian'tvote

O Hillary Clinton
O Someone ekse
O Donald Trump

What State do you live in?
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“Thank you for completing our survey.

Your MTurk completion code is:
461001
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CONCORDIA
COLLEGE

MOORHEAD, MINNESOTA

Informed Consent Disclosure

Research Procedures: You are being asked to take part in a research study being conducted by Concordia College,
Offutt School of Business. This study will take 1-5 minute(s) of your time.

Risks: There are no foreseeable risks or discomforts.
Benefits: There are no direct personal benefits for participation.

Participants: You must be 18 or over to participate. Your participation is voluntary. You may refuse to take part or
withdraw from the study at any time and for any reason. If you decide not to participate or if you withdraw from the
study, there will be no penalty or loss of benefits to which you are otherwise entitled. There are no costs to you.

Confidentiality: All electronic files will be saved confidentially on a physically secure, password protected server. All
paper files will be kept in a locked file cabinet inside a campus building. No personally-identifiable information will be
reported in any published or unpublished work. Access to data is restricted to the academic staff of the Offutt School

of Business and affiliated researchers. Researchers at Concordia College may use personally-identifiable information
iin the future only to contact you to ask if you are interested in participating in future studies.

Contact: This study is being conducted by Dr. Robert L. Mayo, Assistant Professor of Economics at Concordia
College. He can be contacted at rmayo@cord.edu or 218-299-3951 for questions or to report a research-related
problem. You may also contact the Concordia College Institutional Review Board at clarson@cord.edu, if you have
any questions or comments regarding your rights as a participant in this research.

This project has been reviewed according to Concordia College procedures governing your participation in this
research. Please notify the researcher if you have any questions regarding this document. The Concordia College

Institutional Review Board has waived the requirement for a signature on this consent form.

Click Next to acknowledge reading and accepting the informed consent.
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What is your age?

O 1829
O 30-39
O 40-49
O 50-59
O 60-69
O 70 0r over

What is your gender?

O Male
O Female

QO Other/ Prefer not to state

What is your income?

O 519,999 or less

O 520,000 - $39,999
O 540,000 - 59,999
O 60,000 - 579,999
O 580,000 - $100,000
O $100,000 or more
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On a scale of 0 to 100, how would you describe your political views?

Very Conservative
0 10 20 30 40 50 60 70

Click to write Choice 1

On ascale of 0 to 100, how would you describe your religious orientation?

Not at all religious
0 10 20 30 40 50 60 70

Click to write Choice 1

80
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Very Liberal

90

100

Very religious

90

100
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In the 2016 Presidential election, who did you vote for?

O Hillary Clinton
O Donald Trump
O Someone else

O Did not vote

Do you consider yourself a

O Republican
O Democrat

O Independent
O Something else

Aside from weddings and funerals, how often do you attend religious services?

Never
Seldom

Afew times a year
Once or twice @ month

Once a week

O0000O0

More than once a week
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We thank you for your time spent taking this survey.
‘Your response has been recorded.
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Gender Age Income 2016 Vote Party

Religious 

Services

Conservative Religious

Female 248 (49.1%)

Male 150 (50.9%)

18-29 147 (29.1%)

30-39 196 (38.8%)

40-49 83 (16.4%)

50-59 44 (8.7%)

60-69 31 (6.1%)

70 or over 4 (0.8%)

$0 - $19,999 63 (12.5%)

$20,000 - $39,999 113 (22.4%)

$40,000 - $59,999 123 (24.4%)

$60,000 - $79,999 83 (16.4%)

$80,000 - $99,999 53 (10.5%)

$100,000 or more 70 (13.9%)

Hillary Clinton 219 (43.4%)

Donald Trump 154 (30.5%)

Someone else 43 (8.5%)

Didn't vote 89 (17.6%)

Democrat 233 (46.1%)

Republican 126 (25.0%)

Independent 136 (26.9%)

Something else 10 (2.0%)

More than once a week 13 (2.6%)

Once a week 61 (12.1%)

Once or twice a month 38 (7.5%)

A few times a year 72 (14.3%)

Seldom 88 (17.4%)

Never 233 (46.1%)

Mean [SD] 35.9 [29.3] 33.8 [36.0]


image15.tmp
Informed Consent Disclosure

Research Procedures

You are being asked to take part in a research study being conducted by Concordia College, Offutt School of Business. This
study is designed to look at the economics of decision making. This research willtake 1-5 minute(s) of your time. As part of this
research you will be asked to make decisions that may affect your eamnings and the eamings of others followed by a
questionnaire. You will be paid to read the consent form and be ready to participate. In addition to the money eamed through
reading the consent, answering question and waiting, you may eam more during the course of the experiment. The exact
‘amount of your additional earnings may range from SO to $1.00, depending on your decisions, the decisions of others in the
experiment, or random events within the experiment. You may withdraw from the experiment at any time.

Risks
There are no foreseeable risks or discomforts.

Benefits

There are no direct personal benefits for participation. Participants You must be 18 or over to participate. Your participation is
voluntary. You may refuse to take part or withdraw from the study at any time and for any reason. If you decide not to
participate or if you withdraw from the study, there will be no penalty o loss of benefits to which you are otherwise entitied
There are no costs to you or any other party.

Confidentiality

Al electronic files will be saved confidentially on a physically secure, password protected server. All paper files will be kept in a
locked file cabinet inside a campus building. No personally-identifiable information will be reported in any published or
unpublished work. Access to data s restricted to the academic staff of the Offutt School of Business and affiliated researchers.
Researchers at Concordia College may use personally-identifiable information in the future only to contact you to ask if you are
interested in participating in future studies.

Contact

This study is being conducted by Dr. Robert L. Mayo, Assistant Professor of Economics at Concordia College. He can be
contacted at rmayo@cord.edu or 218-299-3951 for questions o to report a research-related problem. You may also contact
the Concordia College Institutional Review Board at clarson@cord.edu, if you have any questions or comments regarding your
rights as a participant in this research.

This project has been reviewed according to Concordia College procedures governing your participation in this research.
Please notify the researcher if you have any questions regarding this document. The Concordia College Institutional Review

Board has waived the requirement for a signature on this consent form.

Click the Next button to acknowledge reading and accepting the informed consent disclosure.
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To prove you are a human being, please answer this question:

You have five apples. If you eat three apples, how many apples will you have left?
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What is your gender?

O Male
O Female

QO Other/ Prefer not to state

What is your age?

O 1829
O 30-39
O 40-49
O 50-59
O 60-69
O 700r over

What is your income?

O 50-519,999

O 520,000 - $39,999
O 540,000 - 59,999
O 60,000 - 579,999
O 580,000 - 599,999
O 100,000 or more
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On ascale of 0 to 100, how would you describe your religious orientation?

Not at all religious

0 10 20 30 40 50 60 70 80

On a scale of 0 to 100, how would you describe your political views?

Very conservative
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Very religious
%0 100
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Instructions

You will start with $1.00

You may send some, all, or none of this amount to a randomly selected person in another group.
Any amount you send will be modified by the experimenter by a multiplication factor.

The multiplication factor is 20%

So, for any amount you send, the other person will receive 20% of that amount

Examples of how this works are shown below.

If you send The other person will receive
$1.00 50.20
50.80 50.16
50.60 50.12
50.40 50.08
50.20 50.04
50.00 50.00
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To make sure you understood the instructions, please answer this question

If your multiplier was 20% and you decided to send $1.00 to the other person, how much would they receive?

0120 05020
O 5160 O 52,00
O 5140 O 5180
O 50.00 O 5040

O 080 O s$1.00
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Your Decision

You start with $1.00

You may send some, all, or none of this amount to a randomly selected person in another group.
Any amount you send will be modified by the experimenter by a multiplication factor.

The multiplication factor is 20%

So, for any amount you send, the other person will receive 20% of that amount

Click a position on the line to indicate the amount, i any, you wish to send
to a randomly selected person in another group.

$0.00 $1.00
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‘You may now return to the MTurk website.
Enter this code to receive payment

67350

Thank you for participating.
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Informed Consent Form

Research Procedures

You are being asked to take part in a rescarch study being conducted by Concordia College, Offutt School of
Business. This study is designed to look at the economics of decision making. This rescarch will take 1-10
minute(s) of your time.

As part of this research you will be asked to make decisions that may affect your carnings and the carnings of
others followed by a brief questionnaire. You will be paid $0.25 to read the consent form and be ready to
participate. In addition to the money earned by reading the consent, you may earn more during the course of the
experiment. The exact amount of your additional carnings may range from S0 to $1.00, depending on your
decisions, the decisions of others in the experiment, or random events within the experiment. You may withdraw
from the experiment at any time.

Ri

There are no foreseeable risks or discomforts.

Benefits

There are no direct personal benefits for participation.

Participants

You must be 18 or over to participate. Your participation is voluntary. You may refuse to take part or withdraw
from the study at any time and for any reason. If you decide not to participate or if you withdraw from the study,
there will be no penalty or loss of benefits to which you are otherwise entitled. There are no costs to you o any
other party.

Confidentiality

All electronic files will be saved confidentially on a physically secure, password protected server. All paper files
will be kept in a locked file cabinet inside a campus building. No personally-identifiable information will be
reported in any published or unpublished work. Access to data is restricted to the academic staff of the Offutt
School of Business and affiliated researchers. Researchers at Concordia College may use personally-identifiable
information in the future only to contact you to ask if you are interested in participating in future studies.

Contact

This study is being conducted by Dr. Robert L. Mayo, Assistant Professor of Economics at Concordia College.
He can be contacted at rmayo@cord.edu or 218-299-3951 for questions or to report a research-related problem.
You may also contact the Concordia College Institutional Review Board at clarson@cord.edu, if you have any
questions or comments regarding your rights as a participant in this research.

This project has been reviewed according to Concordia College procedures governing your participation in this
research. Please notify the researcher if you have any questions regarding this document. The Concordia College
Institutional Review Board has waived the requirement for a signature on this consent form.
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Click Next to acknowledge reading and accepting informed consent.

2| Next |
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Please answer the question below.

To prove you are a human being, please answer the question below.
You have five apples. If you cat three apples, how many apples will you have left?

Enter your answer here.

Click Next to continue.
Next




