Online Appendix 2		A2.1
APPENDIX II: Detailed Sample Demographics[footnoteRef:1] [1:  For more discussion, see: <redacted>. Dataset and code are available upon request at <redacted>.
] 

 
Figure A2.1: Sample breakdown by age categories and comparison with U.S. population. 
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Figure A2.2: Sample breakdown by gender and comparison with the U.S. population. 
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Figure A2.3: Sample breakdown by race and comparison with the U.S. population.
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Figure A2.4: Sample breakdown by education attainment
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Figure A2.5: Sample breakdown by employment status
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Table A2.1: Sample breakdown by state of residence
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Figure A2.6: Sample breakdown by city size
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Figure A2.7: Sample breakdown by party identification
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Figure A2.8: Sample breakdown by ideology
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Figure A2.9: Majority of the sample passed the manipulation checks
	Panel A: Manipulation Check #1, Goods
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	Panel B: Manipulation Check #2, Country
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	Panel C: Manipulation Check #3, Price
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Table A2.2: Gamer identity index demonstrates high internal consistency

[bookmark: _GoBack][image: ]

Table A2.3: Balance Test Correlation Matrix #1, showing no relationship between the treatment and dependent and independent variables.
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(N = 860)


Table A2.4: Balance Test Correlation Matrix #2, showing no relationship between the treatment and demographic indicators.
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(N = 834)
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Index Component Number of Obs. Item-test 

correlation

Avg.  interitem 

covariance

Cronbach’s Alpha

Importance of being a 

"gamer"

895 0.937 0.848 0.920

How well "gamer" 

describes

894 0.951 0.797 0.896

Sees themselves as a 

"gamer"

892 0.947 0.759 0.913

Test scale 0.801 0.938
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Treatment Interest in US 

Foreign Trade 

Policy (pre-test)

Importance of 

Being a Gamer

How well gamer 

describes

Gamers = We Gamer Self-Image Gamer Identity 

Index

Treatment 1.000

Interest in US Foreign Trade 

Policy (pre-test)

-0.043 1.000

Importance of Being a 

Gamer

-0.039 0.229 1.000

How well gamer describes -0.011 0.255 0.844 1.000

Gamers = We -0.008 0.261 0.704 0.737 1.000

Gamer Self-Image -0.033 0.210 0.822 0.856 0.738 1.000

Gamer Identity Index -0.029 0.244 0.937 0.951 0.769 0.948 1.000
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Status
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Treatment 1.000

Age 0.004 1.000

State of Residence 0.043 -0.015 1.000

City Size -0.002 -0.018 -0.146 1.000

Employment Status -0.033 0.443 0.049 -0.105 1.000

Education Attainment 0.014 0.127 -0.043 0.104 -0.095 1.000

Gender 0.045 0.033 -0.009 -0.108 0.070 -0.030 1.000

Race 0.045 -0.185 -0.004 0.103 -0.100 0.039 -0.006 1.000

Party ID 0.017 0.038 -0.006 -0.138 -0.018 0.025 -0.090 -0.152 1.000

Liberal - Conservative 0.036 0.049 -0.002 -0.095 -0.002 0.007 -0.098 -0.011 0.636 1.000
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