Online Appendix of Brox, Janas and Renerte (2025) Social Ties and Preferences for Competition.
Replication material can be accessed via https://doi.org/10.17605/OSF.I0 /K2JTA.

A Further Experimental Results

Table A.1: Descriptive statistics

Future- Weak-Ties
No-Ties Prospect Weak-Ties w/Future-Pr. p-value
Male .33 .36 .36 41 0.71
Closeness before Chat I 2.04 2.10 2.14 1.96 0.63
Closeness after Chat I 3.21 3.38 3.30 3.21 0.73
boxes opened (risk-loving) 10.33 10.49 10.48 10.81 0.78
CRT 3.38 3.08 3.47 3.32 0.60
Belief own CRT 4.63 4.28 4.61 4.55 0.44
Belief others CRT 4.10 4.08 4.32 4.19 0.33
Extraversion 4.48 4.38 4.5 4.45 0.94
Neuroticism 4.69 4.72 4.73 4.57 0.81
Openness 5.10 5.10 5.16 5.21 0.84
Agreeableness 5.13 4.98 5.27 5.11 0.31
Conscientiousness 5.32 5.24 5.28 5.33 0.88

Notes: Average value of measured variables for each treatment. p-value in the last column depicts
the p-value of a Kruskal-Wallis test for treatment differences in the underlying distribution of the
values.


https://doi.org/10.17605/OSF.IO/K2JTA

Table A.2: Probability of choosing competition (No-Ties)

) (2) 3) (4) ©) (6) (7)

A closeness high 0.017 0.024 0.024 0.020 0.024 0.014 0.002
(0.108)  (0.115) (0.113) (0.113) (0.115) (0.120) (0.123)
Closeness before 0.018 0.011 0.010 0.005 0.007  -0.020
Chat I (0.048) (0.048) (0.048) (0.051) (0.050) (0.044)
Male 0.125 0.133 0.167  0.185*  0.126
(0.094) (0.093) (0.096) (0.099) (0.094)
Num bozes opened -0.006  -0.005 -0.003  -0.004
(risk-loving) (0.008) (0.008) (0.009) (0.009)
Owverconfidence 0.040 0.045 0.048
(0.037)  (0.034) (0.027)
Belief others CRT -0.041  -0.038
(0.039)  (0.067)
Eatraversion (Big 5) 0.014
(0.023)
Neuroticism (Big 5) -0.015
(0.042)
Openess (Big 5) 0.066
(0.053)
Agreeableness (Big 5) -0.089*
(0.041)
Conscientiousness (Big 5) -0.059
(0.047)
Constant 0.343*** 0.304** 0.276** 0.335"* 0.280" 0.411*  0.929
(0.050)  (0.125) (0.125) (0.130) (0.117) (0.189) (0.526)
Obs. 117 117 117 117 117 117 115
Clusters 13 13 13 13 13 13 13
R? 0.000 0.002 0.017 0.019 0.034 0.043 0.115

Notes: OLS regressions on choosing competition. All columns include only data from the No-Ties
treatment. A closeness high has a value of 1 if A closeness is above the median, and 0 otherwise.
Closeness before Chat I depicts the average level of closeness indicated on the IOS scale before Chat
1. Male is a gender dummy. Num bozes opened (risk-loving) € {0,1,...,25} represents the number
of boxes opened in the bomb-task to measure risk-loving behavior. Owverconfidence is measured as
the difference of the number of correct answers in the Cognitive Reflection Test and the incentivized
belief about the number of correct answers. Belief others CRT is measured on a scale from 0 to 7
and depicts the incentivized belief about the average number of correct answers of the other subjects
in the session in the CRT. All Big 5 traits are values € (1,7) and measured via the short Big 5
questionnaire (Gosling et al., 2003). Standard errors are clustered at the matching group level and
depicted in parentheses. ***(**/*) significant at the 1% (5%,/10%) level.
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Table A.3: Probability of choosing competition (Weak-Ties)

) 2) ®3) (4) (5) (6) (7)

A closeness high -0.036 -0.023 -0.021  -0.015 -0.025 -0.024 -0.036
(0.062)  (0.066) (0.068) (0.073) (0.080) (0.080) (0.081)
Closeness before 0.019 0.020 0.021 0.022 0.023 0.021
Chat I (0.035)  (0.036) (0.038) (0.034) (0.032) (0.035)
Male 0.024  -0.007 -0.030 -0.021 -0.026
(0.085) (0.079) (0.075) (0.082) (0.102)
Num bozes opened 0.024  0.026* 0.026*  0.026
(risk-loving) (0.014) (0.013) (0.013) (0.014)
Owverconfidence -0.044 -0.042 -0.044
(0.040)  (0.040) (0.038)
Belief others CRT -0.017  -0.025
(0.063)  (0.070)
Eatraversion (Big 5) 0.012
(0.031)
Neuroticism (Big 5) -0.003
(0.039)
Openess (Big 5) -0.058
(0.035)
Agreeableness (Big 5) -0.048
(0.041)
Conscientiousness (Big 5) -0.040
(0.033)
Constant 0.385***  0.339*** 0.328"*  0.086 0.118 0.188 0.455
(0.051)  (0.105) (0.116) (0.142) (0.134) (0.260) (0.316)
Obs. 108 108 108 108 108 108 108
Clusters 12 12 12 12 12 12 12
R? 0.001 0.004 0.004 0.049 0.065 0.066 0.096

Notes: OLS regressions on choosing competition. All columns include only data from the Weak-Ties
treatment. A closeness high has a value of 1 if A closeness is above the median, and 0 otherwise.
Closeness before Chat I depicts the average level of closeness indicated on the IOS scale before
Chat I. Male is a gender dummy. Num bozes opened (risk-loving) € {0,1,...,25} represents
the number of boxes opened in the bomb-task to measure risk-loving behavior. Querconfidence
is measured as the difference of the number of correct answers in the Cognitive Reflection Test
and the incentivized belief about the number of correct answers. Belief others CRT is measured
on a scale from 0 to 7 and depicts the incentivized belief about the average number of correct
answers of the other subjects in the session in the CRT. All Big 5 traits are values € (1,7) and
measured via the short Big 5 questionnaire (Gosling et al., 2003). Standard errors are clustered
at the matching group level and depicted in parentheses. ***(** /*) significant at the 1% (5%/10%) level.
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Table A.4: Probability of choosing competition (Future-Prospect)

) (2) 3) (4) (5) (6) (7)

A closeness high 0.015 0.069 0.041 0.040 0.037 0.036 0.002
(0.117)  (0.119) (0.122) (0.121) (0.121) (0.119) (0.111)
Closeness before 0.061**  0.045 0.044 0.042 0.042 0.038
Chat I (0.028) (0.040) (0.040) (0.040) (0.040) (0.041)
Male 0.117 0.115 0.115 0.117 0.093
(0.105) (0.107) (0.104) (0.110) (0.115)
Num bozes opened 0.001  -0.000 -0.000 -0.006
(risk-loving) (0.014) (0.014) (0.015) (0.014)
Owverconfidence 0.026 0.027 0.035
(0.033)  (0.034) (0.032)
Belief others CRT -0.004  0.058
(0.053)  (0.059)
Extraversion (Big 5) 0.010
(0.033)
Neuroticism (Big 5) 0.099*
(0.038)
Openess (Big 5) 0.037
(0.041)
Agreeableness (Big 5) -0.030
(0.041)
Conscientiousness (Big 5) 0.004
(0.039)
Constant 0.446***  0.291** 0.298"*  0.286 0.276 0.291  -0.450
(0.064)  (0.100) (0.105) (0.184) (0.183) (0.168) (0.315)
Obs. 108 108 108 108 108 108 107
Clusters 12 12 12 12 12 12 12
R? 0.000 0.031 0.041 0.041 0.049 0.049 0.146

Notes: OLS regressions on choosing competition. All columns include only data from the Future-
Prospect treatment. A closeness high has a value of 1 if A closeness is above the median, and 0
otherwise. Closeness before Chat I depicts the average level of closeness indicated on the I0S scale
before Chat I. Male is a gender dummy. Num bozes opened (risk-loving) € {0,1,...,25} represents
the number of boxes opened in the bomb-task to measure risk-loving behavior. Overconfidence is
measured as the difference of the number of correct answers in the Cognitive Reflection Test and the
incentivized belief about the number of correct answers. Belief others CRT is measured on a scale
from 0 to 7 and depicts the incentivized belief about the average number of correct answers of the
other subjects in the session in the CRT. All Big 5 traits are values € (1,7) and measured via the
short Big 5 questionnaire (Gosling et al., 2003). Standard errors are clustered at the matching group
level and depicted in parentheses. ***(**/*) significant at the 1% (5%/10%) level.

v



Table A.5: Probability of choosing competition (Weak-Ties w./ Future-Prospect)

(1) (2) ®3) (4) (5) (6) (7)
A closeness high -0.255"*  -0.240**  -0.238**  -0.259"** -0.258*** -0.262"** -0.220**
(0.094) (0.093)  (0.094)  (0.093) (0.094) (0.096)  (0.101)

Closeness before 0.026 0.025 0.023 0.025 0.024 0.013
Chat I (0.029)  (0.030)  (0.030) (0.031) (0.031)  (0.033)
Male 0.025 0.039 0.045 0.052 0.003
(0.083)  (0.084) (0.084) (0.086)  (0.093)

Num bozes opened -0.018**  -0.018**  -0.017*  -0.016
(risk-loving) (0.008) (0.007) (0.008)  (0.009)
Owverconfidence 0.014 0.017 0.026
(0.024)  (0.024)  (0.027)

Belief others CRT -0.024 -0.039
(0.065)  (0.070)

Eatraversion (Big 5) -0.021
(0.042)

Neuroticism (Big 5) 0.041
(0.034)

Openess (Big 5) 0.026
(0.039)

Agreeableness (Big 5) -0.078
(0.057)

Conscientiousness (Big 5) -0.026
(0.040)
Constant 0.500***  0.443*** 0.434*** 0.630***  0.610***  0.702**  1.063**
(0.071) (0.093)  (0.093)  (0.140) (0.145) (0.298)  (0.510)

Obs. 113 113 113 113 113 113 113

Clusters 38 38 38 38 38 38 38
R? 0.069 0.073 0.074 0.097 0.099 0.100 0.142

Notes: OLS regressions on choosing competition. All columns include only data from the Weak-Ties

w/Future-Prospect treatment. A closeness high has a value of 1 if A closeness is above the median, and 0
otherwise. Closeness before Chat I depicts the average level of closeness indicated on the I0S scale before
Chat I. Male is a gender dummy. Num bozes opened (risk-loving) € {0,1,...,25} represents the number of
boxes opened in the bomb-task to measure risk-loving behavior. Ouverconfidence is measured as the difference
of the number of correct answers in the Cognitive Reflection Test and the incentivized belief about the number
of correct answers. Belief others CRT is measured on a scale from 0 to 7 and depicts the incentivized belief
about the average number of correct answers of the other subjects in the session in the CRT. All Big 5 traits
are values € (1,7) and measured via the short Big 5 questionnaire (Gosling et al., 2003). Standard errors are

clustered at the matching group level and depicted in parentheses. ***(**/*) significant at the 1% (5%/10%) level.



Table A.6: Probability of choosing competition

Treatment Weak-Ties w/Future-Prospect and
Treatment Weak-Ties

(1) (2) 3) (4) ©) (6) (7)

A closeness high -0.036 -0.021 -0.019 -0.018 -0.021 -0.021 -0.006
(0.060)  (0.061)  (0.062) (0.062)  (0.065) (0.065) (0.070)

Weak- Ties w/Future-Prospect 0.115 0.119 0.118 0.116 0.116 0.113 0.110
(0.086)  (0.087)  (0.086)  (0.088)  (0.089) (0.089) (0.089)

A closeness high -0.219*  -0.221*  -0.220* -0.218*  -0.215* -0.220* -0.209*
x Weak-Ties w/Future-Prospect ~ (0.111) ~ (0.111)  (0.112)  (0.113)  (0.114) (0.115) (0.119)
Closeness before 0.022 0.022 0.022 0.022 0.022 0.018
Chat I (0.022)  (0.022) (0.022) (0.023) (0.023) (0.023)
Male 0.025 0.022 0.017 0.029 -0.029
(0.058)  (0.056)  (0.056) (0.061) (0.069)

Num boxes opened 0.003 0.003 0.004 0.002
(risk-loving) (0.008)  (0.009) (0.009) (0.009)
Overconfidence -0.009  -0.006 -0.001
(0.021)  (0.022)  (0.022)

Belief others CRT -0.031 -0.025
(0.046)  (0.046)

Extraversion (Big 5) 0.000
(0.025)

Neuroticism (Big 5) 0.020
(0.025)

Openness (Big 5) -0.009
(0.024)

Agreeableness (Big 5) -0.035
(0.033)
Conscientiousness (Big 5) -0.046**
(0.022)
Constant 0.385***  0.331***  0.322*** 0.290"** 0.299*** 0.425** 0.804***

(0.049)  (0.077)  (0.079)  (0.095)  (0.100) (0.200)  (0.296)

Obs. 221 221 221 221 221 221 221
Clusters 50 50 50 50 50 50 50
R? 0.036 0.039 0.040 0.041 0.042 0.044 0.068

Notes: OLS regression on choosing competition. Data for the Weak-Ties and the Weak-Ties w/Future-Prospect
treatment included. A closeness high has a value of 1 if A closeness is above the median, and 0 otherwise.
Weak-Ties w/Future-Prospect is a dummy variable that has the value 1 if the Weak-Ties w/Future-Prospect
treatment is played and 0 if the Weak-Ties treatment is played. Closeness before Chat I depicts the average level
of closeness indicated on the IOS scale before Chat I. Num bozes opened (risk-loving) € {0,1,...,25} represents
the number of boxes opened in the bomb-task to measure risk-loving behavior. Qverconfidence is measured as
the difference of the incentivized belief about the number of correct answers in the Cognitive Reflection Test
and the actual number of correct answers.Belief others CRT is measured on a scale from 0 to 7 and depicts
the incentivized belief about the average number of correct answers of the other subjects in the session in the
CRT. All Big 5 traits are values € (1,7) and measured via the short Big 5 questionnaire (Gosling et al., 2003).
Standard errors are clustered at the matching group level and depicted in parentheses. ***(**/*) significant at
the 1% (5%/10%) level.
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Table A.7: Choosing competition in different treatments - continuous closeness measure

A closeness high

Closeness before
Chat I

Male

Num boxes opened
(risk-loving)

Owverconfidence

Constant

Obs.
Clusters
RZ

No-Ties Future-Prospect Weak-Ties Weak-Ties w/Future-Prospect
) (2) (3) (4) ) (6) (7) ®)
-0.036 -0.041 0.007 0.033 -0.024  -0.025 -0.095*** -0.087**
(0.033)  (0.037) (0.040)  (0.046) (0.021)  (0.030) (0.033) (0.035)
-0.017 0.054 0.014 0.019
(0.048) (0.046) (0.038) (0.034)
0.175* 0.116 -0.033 0.021
(0.094) (0.104) (0.071) (0.089)
-0.006 0.000 0.027* -0.013*
(0.008) (0.014) (0.013) (0.007)
0.042 0.021 -0.043 0.011
(0.035) (0.034) (0.039) (0.023)
0.393***  0.385*** 0.444***  0.228 0.398***  0.149 0.500%** 0.573***
(0.048)  (0.093) (0.071)  (0.205) (0.045)  (0.126) (0.075) (0.149)
117 117 108 108 108 108 113 113
13 13 12 12 12 12 38 38
0.013 0.048 0.000 0.055 0.004 0.068 0.066 0.082

Notes: OLS regressions on choosing competition. Columns (1) and (2) contain data for the No-Ties treatment, columns
(3) and (4) contain data for the Future-Prospect treatment, columns (5) and (6) contain data for the Weak-Ties treatment,

and columns (7) and (8) contain data for the Weak-Ties w/Future-Prospect treatment.

A closeness is a continuous

measure and depicts the change in closeness through Chat I. Closeness before Chat I depicts the average level of closeness
indicated on the I0S scale before Chat I. Male is a gender dummy. Num bozes opened (risk-loving) € {0,1,...,25}
represents the number of boxes opened in the bomb-task to measure risk-loving behavior. Overconfidence is measured
as the difference of the incentivized belief about the number of correct answers in the Cognitive Reflection Test and the
actual number of correct answers. Standard errors are clustered at the matching group level and depicted in parentheses.
BHE(** /%) significant at the 1% (5%/10%) level.
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Table A.8: Probability of choosing competition - continuous closeness measure

Treatment Weak-Ties w/Future-Prospect
and Treatment Weak-Ties

(1) (2) (3)
A closeness -0.024 -0.017 -0.016
(0.021) (0.023) (0.023)
Weak-Ties w/Future-Prospect 0.102 0.106 0.105
(0.087) (0.087) (0.088)
A closeness -0.071*  -0.073* -0.072%*
x Weak-Ties w/Future-Prospect  (0.039) (0.040) (0.040)
Closeness before Chat I 0.016 0.016
(0.025) (0.025)
Male 0.013
(0.058)
Constant 0.398***  (.356*** 0.3517%%*
(0.044) (0.080) (0.079)
Obs. 221 221 221
Clusters 50 50 50
R? 0.036 0.037 0.038

Notes: OLS regression on choosing competition. Data of the Weak-Ties and the
Weak-Ties w/Future-Prospect treatment included. A closeness depicts the change
in closeness through Chat I. Weak-Ties w/Future-Prospect is a dummy variable
that has the value 1 if the Weak- Ties w/Future-Prospect treatment is played and 0
if the Weak-Ties treatment is played. Closeness before Chat I depicts the average
level of closeness indicated on the IOS scale before Chat I. Standard errors are
clustered at the matching group level and depicted in parentheses. ***(**/*)
significant at the 1% (5%/10%) level.
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Table A.9: Choosing competition in different treatments - initial closeness < 4.5

A closeness high

Closeness before Chat I

Male

Constant

Obs.
Clusters
R2

No-Ties Future-Prospect Weak-Ties Weak-Ties w/Future-Pr.
(2) (3) (4) () (6) (7) (8)
0.035 0.059 0.064 -0.028  -0.020 -0.223* -0.218**
(0.108) (0.125)  (0.114) (0.063)  (0.069) (0.095) (0.094)
-0.013 0.045 0.016 0.001
(0.041) (0.043) (0.041) (0.042)
0.128 0.134 0.004 0.037
(0.094) (0.105) (0.082) (0.090)
0.308** 0.412***  0.280** 0.377***  0.341** 0.473*** 0.454***
(0.117) (0.074)  (0.105) (0.055)  (0.114) (0.069) (0.102)
115 102 102 104 104 107 107
13 12 12 12 12 38 38
0.018 0.004 0.038 0.001 0.002 0.053 0.055

Notes: OLS regressions on choosing competition. Columns (1) and (2) contain data for the No-Ties treatment, columns
(3) and (4) contain data for the Future-Prospect treatment, columns (5) and (6) contain data for the Weak-Ties
treatment, and columns (7) and (8) contain data for the Weak-Ties w/Future-Prospect treatment. A closeness high has
a value of 1 if A closeness is above the median, and 0 otherwise. Closeness before Chat I depicts the average level of
closeness indicated on the IOS scale before Chat I. Male is a gender dummy. The sample is restricted to subjects that
report a lower or equal initial closeness than 4.5. Standard errors are clustered at the matching group level and depicted
in parentheses. ***(**/*) significant at the 1% (5%/10%) level.
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Table A.10: Probability of choosing competition - initial closeness < 4.5

Treatment Weak-Ties w/Future-Prospect
and Treatment Weak-Ties

(1) (2) (3)

A closeness high -0.028 -0.023 -0.022
(0.061) (0.063) (0.064)
Weak-Ties w/Future-Prospect 0.096 0.098 0.097
(0.087) (0.088) (0.087)
High diff. closeness -0.195%  -0.196* -0.195%*
x Weak-Ties w/Future-Prospect ~ (0.113)  (0.114) (0.114)
Closeness before Chat 1 0.010 0.009
(0.028) (0.029)
Male 0.019
(0.060)
Constant 0.377*F%  (0.355%** 0.349%**
(0.053) (0.084) (0.085)
Obs. 211 211 211
Clusters 50 50 50
R? 0.028 0.028 0.028

Notes: OLS regression on choosing competition. Data for the Weak-Ties and the
Weak-Ties w/Future-Prospect treatment included. diff. closeness is the average
change in closeness reported to both other subjects. Weak- Ties w/Future-Prospect
is a dummy variable that has the value 1 if the Weak-Ties w/Future-Prospect
Treatment is played and 0 if the Weak-Ties treatment is played. A closeness high
has a value of 1 if A closeness is above the median, and 0 otherwise. Closeness
before Chat I depicts the average level of closeness indicated on the IOS scale
before Chat I. The sample is restricted to subjects that report a equal or lower
initial closeness than 4.5. Standard errors are clustered at the matching group
level and depicted in parentheses. ***(** /*) significant at the 1% (5%/10%) level.



Table A.11: Competition choice and minimum /maximum difference in closeness

No-Ties Future-Prospect Weak-Ties Weak-Ties w/Future-Pr.
(1) (2) 3) (4) (5) (6) (7) (®)
Min A closeness -0.041 0.032 -0.016 -0.065**
(0.031) (0.036) (0.027) (0.031)
Closeness before Chat I -0.018 0.004 0.061 0.047 0.012 0.020 0.013 0.035
(0.045)  (0.048) (0.044) (0.042) (0.039)  (0.037) (0.036) (0.034)
Male 0.136 0.124 0.116 0.122 0.021 0.024 0.009 0.020
(0.098)  (0.092) (0.105)  (0.105) (0.080)  (0.085) (0.086) (0.090)
Mazx A closeness -0.019 0.027 -0.009 -0.065**
(0.032) (0.040) (0.023) (0.030)
Constant 0.369***  0.332** 0.262**  0.258* 0.348***  0.334** 0.400*** 0.418***
(0.101)  (0.131) (0.108) (0.140) (0.107)  (0.126) (0.095) (0.108)
Obs. 117 117 108 108 108 108 113 113
Clusters 39 39 36 36 36 36 38 38
R? 0.035 0.020 0.049 0.046 0.006 0.004 0.054 0.054

Notes: OLS regression on choosing competition. Columns (1) and (2) contain data for the No-Ties treatment. Columns
(3) and (4) contain data for the Future-Prospect treatment. Columns (5) and (6) contain data for the Weak-Ties
treatment. Columns (7) and (8) contain data for the Weak-Ties w/Future-Pr. treatment. Min A closeness represents
the minimum of the difference in closeness to each of the other two group members between directly after and directly
before Chat I. Max A closeness represents the maximum of the difference in closeness to each of the other two group
members between directly after and directly before Chat I. Standard errors clustered at the level of Chat I groups and
depicted in parentheses. ***(** /*) significant at the 1% (5%/10%) level.
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Table A.12: Competition Choice for heterogeneous and homogeneous closeness changes

No-Ties Future-Prospect Weak-Ties Weak-Ties w/Future-Pr.
homog. heterog. homog. heterog. homog. heterog. homog. heterog.
(1) 2) (3) (4) ) (6) (7) (8)
A closeness -0.027 0.183 0.076 -0.062 0.052 -0.180 -0.260** -0.098
(0.094)  (0.249) (0.138)  (0.227) (0.119)  (0.288) (0.103) (0.279)
Closeness before Chat I -0.014 0.089 0.002 0.083 -0.037 0.089 0.012 0.071
(0.048)  (0.068) (0.051)  (0.066) (0.036)  (0.058) (0.033) (0.076)
Male 0.185 -0.089 0.276 -0.098 0.053 -0.044 0.012 0.036
(0.129)  (0.208) (0.193)  (0.134) (0.113)  (0.168) (0.100) (0.181)
Constant 0.320**  0.053 0.295**  0.356 0.391***  0.245 0.461*** 0.282
(0.116)  (0.210) (0.112)  (0.233) (0.118)  (0.231) (0.103) (0.285)
Obs. 86 31 72 36 81 27 85 28
Clusters 13 13 12 11 12 11 38 20
R? 0.034 0.065 0.083 0.073 0.015 0.165 0.076 0.081

Notes: OLS regression on choosing competition. Columns (1) and (2) contain data for the No-Ties treatment. Columns
(3) and (4) contain data for the Future-Prospect treatment. Columns (5) and (6) contain data for the Weak-Ties
treatment. Columns (7) and (8) contain data for the Weak-Ties w/Future-Pr. treatment. A closeness depicts the change
in closeness through Chat I. In columns (1), (3), (5) and (7) the sample consists of subjects that report a similar closeness
change to both subjects. (Difference in closeness change between both subjects < |1]). Columns (2), (4), (6) and (8)
include the remaining subjects. Standard errors clustered at the level of Chat I groups and depicted in parentheses.
BHE(** /%) significant at the 1% (5%/10%) level.
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Table A.13: Probability of choosing competition - homogeneous closeness
changes

Treatment Weak-Ties w/Future-Prospect
and Treatment Weak-Ties

(1) 2) 3)

A closeness high 0.061 0.057 0.060
(0.111)  (0.112) (0.113)

Weak-Ties w/Future-Prospect 0.156 0.153 0.151
(0.111)  (0.110) (0.110)
A closeness high -0.324**  -0.323** -0.321**
x Weak-Ties w/Future-Prospect  (0.150)  (0.150) (0.151)
Closeness before Chat I -0.011 -0.011
(0.024) (0.024)

Male 0.036
(0.073)
Constant 0.333"*  0.355*** 0.342%*
(0.079)  (0.088) (0.094)

Obs. 166 166 166

Clusters 50 50 50
R? 0.040 0.041 0.042

Notes: OLS regression on choosing competition. Data for the Weak-Ties and
the Weak-Ties w/Future-Prospect treatment included. A closeness high has
a value of 1 if A closeness is above the median, and 0 otherwise. Weak-Ties
w/Future-Prospect is a dummy variable that has the value 1 if the Weak-Ties
w/Future-Prospect treatment is played and 0 if the Weak-Ties treatment is played.
Closeness before Chat I depicts the average level of closeness indicated on the
IOS scale before Chat I. The sample is restricted to subjects that report similar
closeness changes to both subjects in their group. (Difference in closeness change
between both subjects < |1]). Standard errors are clustered at the matching group
level and depicted in parentheses. ***(**/*) significant at the 1% (5%,/10%) level.
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Table A.14: Probability of choosing competition (no interaction before)

(1) (2) (3) (4) (5)

Male 0.153  0.133* 0.135™  0.150" 0.163"
(0.057)  (0.065)  (0.065)  (0.062)  (0.066)

Closeness before 0.027 0.027 0.023 0.023
Chat I (0.026)  (0.026) (0.027)  (0.028)
Num boxes opened -0.002 -0.002 -0.001
(risk-loving) (0.008)  (0.008)  (0.009)
Overconfidence 0.032 0.037
(0.024)  (0.023)
Belief others CRT -0.032
(0.030)
Constant 0.3477*  0.299**  0.314**  0.286***  0.390***
(0.033)  (0.059)  (0.095)  (0.094) (0.109)
Obs. 225 225 225 225 225
Clusters 25 25 25 25 25
R? 0.022 0.027 0.027 0.038 0.042

Notes: OLS regressions on choosing competition. All columns include only
data from the No-Ties treatment and Future-Prospect treatment. Closeness
before Chat I depicts the average level of closeness indicated on the 10S scale
before Chat I. Male is a gender dummy. Num bozes opened (risk-loving)
€ {0,1,...,25} represents the number of boxes opened in the bomb-task to
measure risk-loving behavior. QOuverconfidence is measured as the difference
of the number of correct answers in the Cognitive Reflection Test and the
incentivized belief about the number of correct answers. Belief others CRT
is measured on a scale from 0 to 7 and depicts the incentivized belief about
the average number of correct answers of the other subjects in the session
in the CRT. Standard errors are clustered at the matching group level and
depicted in parentheses. ***(** /*) significant at the 1% (5%/10%) level.
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Table A.15: Probability of choosing competition (interaction before)

(1) (2) (3) (4) (5)
Male 0.040 0037 0031  0.028  0.037
(0.061)  (0.061)  (0.060)  (0.060) (0.064)

Closeness before 0.033 0.033 0.032 0.033
Chat I (0.023)  (0.023)  (0.024) (0.024)
Num bozes opened 0.005 0.005 0.006
risk-loving (0.008)  (0.008)  (0.008)
Overconfidence -0.008  -0.006
(0.022)  (0.022)
Belief others CRT -0.026
(0.045)
Constant 0.360***  0.295"**  0.243*** 0.251***  0.352*
(0.044)  (0.060)  (0.088)  (0.089) (0.189)
Obs. 221 221 221 221 221
Clusters 50 50 50 50 50
R? 0.002 0.010 0.011 0.012  0.014

Notes: OLS regressions on choosing competition. All columns include
only data from the Weak-Ties treatment and Weak-Ties w./ Future-
Prospect treatment. Closeness before Chat I depicts the average level
of closeness indicated on the I0OS scale before Chat I. Male is a gender
dummy. Num boxes opened (risk-loving) € {0,1,...,25} represents the
number of boxes opened in the bomb-task to measure risk-loving behavior.
QOverconfidence is measured as the difference of the number of correct
answers in the Cognitive Reflection Test and the incentivized belief
about the number of correct answers. Belief others CRT is measured
on a scale from 0 to 7 and depicts the incentivized belief about the
average number of correct answers of the other subjects in the session
in the CRT. Standard errors are clustered at the matching group level
and depicted in parentheses. ***(**/*) significant at the 1% (5%,/10%) level.
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Table A.16: Change of average Closeness through Chat I

(1) (2) 3) (4) () (6) (7)

Sentiment 0.475***

(0.133)
Pos. emotions 0.358***
(0.131)
Neg. emotions -0.258**
(0.126)
Disagreement -0.196
(0.166)
Agreement 0.213**
(0.101)
Questions 0.268**
(0.118)
Personal info 0.323
(0.196)
Constant -0.436 0.0575 1.673***  1.475**  0.490 0.226 0.817***
(0.468)  (0.435)  (0.234)  (0.220)  (0.353) (0.461) (0.242)
Observations 428 428 428 428 428 428 428
Clusters 143 143 143 143 143 143 143
R? 0.035 0.028 0.011 0.005 0.011 0.016 0.011

Notes: OLS regression of A closeness. The variables are the classifications of each chat
according to the descriptions provided in Subsection 3.1. Standard errors (in parentheses) are
clustered at the Chat I-group level. ***(**/*) significant at the 1% (5%/10%) level.
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Table A.17: Change of closeness through Chat I and
Big Five personality traits of other person

A Individual closeness

(1)

Male

Agreeableness (Big 5) -0.048
(of other person) (0.047)
Conscientiousness (Big 5)  0.017
(of other person) (0.047)
Extraversion (Big 5) 0.012
(of other person) (0.042)
Openess (Big 5) -0.034
(of other person) (0.052)

Emotionalstability (Big 5)  -0.025
(of other person) (0.043)

Closeness before Chat I

Constant 1.627***
(0.361)
Obs. 886
Clusters 149
R? 0.003

(2)
-0.041
(0.127)

-0.023
(0.043)

0.035
(0.043)

0.019
(0.038)

-0.035
(0.049)

-0.031
(0.040)

-0.498"**
(0.049)

2.436**
(0.364)

886
149
0.210

Notes: OLS regression of the difference in stated close-

ness to each other group member after and before Chat

I. All Big 5 traits are values € (1,7) and measured via

the short Big 5 questionnaire (Gosling et al., 2003).

Standard errors (in parentheses) are clustered at the
Chat-I-group level. ***(**/*) significant at the 1%

(5%/10%) level.
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Table A.18: Informing oneself about task

# example viewed # seconds example viewed
(1) () 3) (4) (®) (6)
Male 0.012 0.243
(0.044) (0.843)
Competition -0.015 -0.291
(0.043) (0.833)
Task-performance -0.000 -0.004
(0.000) (0.007)
Constant 1.074**  1.084***  1.050*** 14.213***  14.415**  13.885***
(0.027)  (0.027)  (0.057) (0.510) (0.519) (1.099)
Obs. 446 446 446 446 446 446
Letter Grid F.E. no no yes no no yes
R? 0.000 0.000 0.017 0.000 0.000 0.008

Notes: Columns (1) - (3) report the results of OLS regressions on the number of times the
example is viewed. Columns (4) - (6) report the results of OLS regressions on the accumulated
number of seconds the example is viewed. competition is a dummy variable with value 1 if the
subject played the task in competition. task-performance represents the number of seconds
needed to solve the task (capped at 200). One of four letter grids was randomly chosen to be
played in a session. The regressions in columns (3) and (6) include fixed effects for the letter
grid that is played. Standard errors are depicted in parentheses. ***(**/*) significant at the
1% (5%/10%) level.
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Figure A.1: Cumulative distribution function of change in closeness before and after Chat I, sepa-
rated by treatment. The red vertical line indicates the median split used for A closeness high and
A closeness low in the paper.
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Figure A.2: Coefficient plot of pooled regression complementing Table 3.
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Figure A.3: Choice to compete in all treatments, split by gender of the participant.

Notes: The share of males and females choosing competition in all treatments. Whiskers represent the 95% confidence
intervals.
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Figure A.4: Effect of closeness difference via Chat I on choice to compete in different treatments.

Notes: Low closeness is defined as a difference in average closeness < 1.5, high closeness as a difference in average
closeness > 1.5. Whiskers represent 95% confidence intervals based on bootstrapped standard errors (10,000 repeti-
tions with clustering at the matching group level).
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B Beliefs

In Figure B.1 we investigate the relationship between belief formation and closeness across treat-
ments. There are three interesting results. First, in all treatments, subjects are not indifferent
between choosing competition and playing alone. In all treatments, subject indicate a probability
that other subjects chose competition that is significantly different from the lowest two levels on
the scale from 1 to 5. Second, when comparing the Weak-Ties and Weak-Ties w/Future-Prospect
treatment, we find that subjects are significantly less likely to believe that the other subjects en-
ter the competition if they meet again after the competition (p-value = 0.01). Third, we do not
find any correlation between closeness and belief about competition choices of other subjects in the
No-Ties and Future-Prospect treatments. However, we find that in the Weak-Ties and Weak-Ties
w/Future-Prospect treatment, higher closeness is negatively related to beliefs about the other sub-

jects’ competition choices. This is in line with our findings from Section 3.6

Figure B.2 informs about the accuracy of the beliefs. There is no positive correlation between
the belief about the other player’s competition choice and the other player’s actual competition
choice in the No-ties and Future-Prospect treatments. In the Weak-Ties and Weak-Ties w/Future-
Prospect treatments, however, there is a positive correlation between belief and the actual outcome.
Although this correlation is not extremely strong, this implies that subjects might have learned
something about the willingness to compete with the other players through Chat I. This is partic-
ularly interesting, as no one was informed about the subsequent stages of the game during Chat I.
Therefore no one specifically talked about the willingness to compete, competitiveness, or skills in

a letter grid task.

4
1

Others believed
to choose competition
2 3

57 50 56 fz 5 43 60
- I . . I . 53

No-Ties Future—Prospect Weak-Ties Weak-Ties w/ Future-Prospect

I A closeness low (<1)

A closeness high (>1)

—

Figure B.1: Beliefs about competition choices by treatment and closeness change

16 Adding the belief about the probability of entering competition to the regression of our main result from Section
3.2 does not qualitatively change the result.
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C Decision Screens Including Instructions

Examples of the Decision Screens (in German) are provided. The translation of the decision screens

(from top to bottom) is provided in the figure notes of each screenshot.

Bitte geben Sie Ihr Geschlecht an.
Diese Angabe wird benétigt, um Ihnen im néchsten Schritt einen Nicknamen zufallig zuzuweisen

Die zuféllige Zuweisung eines Nicknamens sorgt dafiir, dass die itat im i ahrlei wird.

Bitte klicken Sie auf Weiter, wenn Sie die Auswahl vorgenommen haben.

Figure C.1: Gender elicitation, all treatments.

Notes: “Assignment of the nickname Please enter your gender. This information is required to randomly assign you
a nickname in the next step. The random assignment of a nickname ensures that anonymity in the experiment is
guaranteed. Male / Female. Please click Continue when you have made your selection. ”
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Instruktionen

Das heutige Experiment besteht aus 5 Teilen.

Teile 1, 2 und 3 finden interaktiv, also mit anderen Teilnehmern des Experiments statt.

In den Teilen 2, 4 und 5 beeinflusst lhr Verhalten (und gegebenenfalls das Verhalten der anderen Teilnehmer) die Hohe der Auszahlung.
Teil 1 und 3 sind nicht auszahlungsrelevant.

Zusétzlich erhalten Sie 3 Euro fiirs rechtzeitige Erscheinen.

Um die Anonymitét zu gewahrleisten, wurde jedem Teilnehmer ein Individueller Nickname zugewiesen.

Ihnen wurde der Nit Frau Dil ier zufallig

Der erste Teil des Nicknamens aller Teilnehmer beruht auf der Geschlechtsangabe, der zweite Teil des Namens wurde zuféllig ausgewahit.

Jeder Teilnehmer behalt den Nicknamen fiir den Rest des Experiments bei

Teil 1

In Teil 1 werden Sie mit zwei zufallig £l anderen Teil des i chatten.

Nach 10 Minuten wird sich der Chat schlieBen.
In relgelméRigem Abstand werden fur den Chat Themen vorgeschlagen, tber die Sie diskutieren kénnen.

Sie diirfen im Chat schreiben was immer Sie méchten, allerdings dirfen Sie weder Ihren wahren Namen, noch sonstige Information die Sie eindeutig identifiziert
nennen.

Bitte klicken Sie auf Weiter, wenn Sie die Instruktionen gelesen haben.

Figure C.2: Instructions part I, all treatments.

Notes: “Instructions. Today’s experiment consists of 5 parts. Parts 1, 2 and 3 take place interactively, i.e., with
other participants in the experiment. In parts 2, 4 and 5 your behavior (and possibly the behavior of the other
participants) influences the amount of the payout. Parts 1 and 3 are not relevant for payment. In addition, you will
receive 3 euros for appearing on time. To ensure anonymity, each participant was assigned an individual nickname.
You were randomly assigned the nickname Mrs. Dinosaur. The first part of the nickname of all participants is based
on the gender, the second part of the name was chosen at random. Each participant keeps the nickname for the rest
of the experiment. Part 1. In Part 1, you will chat with two other randomly selected participants in the experiment.
After 10 minutes the chat will close. Topics that you can discuss are suggested for the chat at regular intervals. You
may write whatever you want in the chat, but you may not give your real name or any other information that clearly
identifies you. Please click Continue when you have read the instructions.”
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Frage zur Beziehung zu Anderen

Die Gruppe, mit denen Sie in Teil 1 chatten, wurde zuféllig zusammengestellt.
Die Gruppe besteht aus Ihnen, Herr Auerochse und Herr Kamel.

Zu dritt werden Sie fiir 10 Minuten die Méglichkeit haben zu chatten.

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Herr Auerochse stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @O O

@ QO O

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Herr Kamel stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @ O

@ QO O

Bitte klicken Sie auf Weiter, wenn Sie die Auswahl vorgenommen haben.

Figure C.3: Closeness elicitation I, all treatments.

Notes: “Question about relationships with others. The group you chat with in Part 1 was randomly selected. The
group consists of you, Mr. Aurochs and Mr. Camel. The three of you will have the opportunity to chat for 10
minutes. Please click on the image that best reflects how you feel about Mr. Aurochs. One circle represents you, the
other circle represents the other person. Please click on the image that best reflects how you feel about Mr. Aurochs.
One circle represents you, the other circle represents the other person. Please click Continue when you have made
your selection.”

Teil 1 (Chat)

Aktuelles Thema: Wenn Sie von allen Personen auf der Welt wahlen knnten, wen wiirden Sie zum Essen einladen wollen?

Ihnen wurde der Nickname Herr Krahe zugewiesen.
Sie chatten mit Frau Gurteltier und Frau Biffel

Verbleibende Zeit in diesem Chat: weniger als 9 Minuten.

Figure C.4: Chat I, all treatments.

Notes: “Part 1 (Chat). Current topic: If you could choose from everyone in the world, who would you invite to
dinner? You have been given the nickname Mister Crow. You chat with Ms. Armadillo and Ms. Buffalo. Time left
in this chat: less than 9 minutes.”
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Frage zur Beziehung zu Anderen

Der Chat mit Frau Biber und Frau Dinosaurier ist nun beendet.

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Frau Biber stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

O O @ @
@ O O

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Frau Dinosaurier stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @ O
@ ©O© O

Bitte klicken Sie auf Weiter, wenn Sie die Auswahl vorgenommen haben.

Figure C.5: Closeness elicitation II, all treatments.

Notes: “Question about relationships with others. The chat with Ms. Beaver and Ms. Dinosaurs is now over. Please
click on the image that best reflects how you feel about Mr. Beaver. One circle represents you, the other circle
represents the other person. Please click on the image that best reflects how you feel about Ms. Dinosaur. One
circle represents you, the other circle represents the other person. Please click Continue when you have made your
selection.”
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Instruktionen Teil 2 und Teil 3

Teil 2
In Teil 2 sind in Ihrer Gruppe Frau Biber und Frau Dinosaurier.
In Teil 2 besteht Ihre Aufgabe daraus drei Wérter in einem Buchstabengitter zu finden.

Sie werden gleich auswéhlen kdnnen, wie Sie die Aufgabe bearbeiten méchten: Gegen die Uhr, oder im Wettbewerb gegen Frau Biber und Frau Dinosaurier.

Beispiel ansehen

Teil 3
In Teil 3 folgt erneut ein Chat fur 10 Minuten.

In Teil 3 chatten Sie mit Frau Ente und Herr Nerz.

Gruppenzusammensetzung
Mit den Gruppenmitgliedern aus Teil 1 (Frau Biber und Frau Dinosaurier) kénnen Sie also wéhlen in den Wettbewerb in Teil 2 zu treten

Mit diesen Gruppenmitgliedern aus Teil 1 und 2 (Frau Biber und Frau Dinosaurier) werden Sie nach Teil 2 in diesem Experiment nicht mehr interagieren.

Bitte klicken Sie auf Weiter, wenn Sie die Instruktionen gelesen haben.

Figure C.6: Instructions Parts 2 and 3, treatment 2

Notes: “Instructions Part 2 and Part 3. Part 2. In Part 2, your group includes Mrs. Beaver and Mrs. Dinosaur. In
Part 2 your task is to find three words in a grid of letters. You’ll be able to choose how you want to complete the
task: against the clock, or compete against Mrs. Beaver and Mrs. Dinosaur. See Example. Part 3. In part 3 there
will be a 10 minute chat again. In part 3 you chat with Ms. Duck and Mr. Mink. Group composition. With the
group members from Part 1 (Mrs. Beaver and Mrs. Dinosaur) you can choose to compete in Part 2. You will no
longer interact with these group members from Parts 1 and 2 (Mrs. Beaver and Mrs. Dinosaur) after Part 2 of this
experiment. Please click Continue when you have read the instructions.”
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Instruktionen Teil 2 und Teil 3

Teil 2
In Teil 2 sind in Ihrer Gruppe Herr Auerochse und Herr Kréhe.
In Teil 2 besteht Ihre Aufgabe daraus drei Wérter in einem Buchstabengitter zu finden.

Sie werden gleich auswéhlen kénnen, wie Sie die Aufgabe bearbeiten méchten: Gegen die Uhr, oder im Wettbewerb gegen Herr Auerochse und Herr Kréhe.

Beispiel ansehen

Teil 3
In Teil 3 folgt erneut ein Chat fur 10 Minuten.

In Teil 3 chatten Sie mit Herr Auerochse und Herr Kréhe.

Gruppenzusammensetzung

Sie kénnen also wahlen, ob Sie mit den Gruppenmitgliedern, mit denen Sie in Teil 1 gechattet haben (Herr Auerochse und Herr Kréhe) in Teil 2 in den Wettbewerb
treten. In Teil 3 werden Sie mit den gleichen Gruppenmitgliedern wieder 10 Minuten chatten.

Bitte klicken Sie auf Weiter, wenn Sie die Instruktionen gelesen haben.

Figure C.7: Instructions Parts 2 and 3, treatment 4

Notes: “Instructions Part 2 and Part 3 Part 2. In Part 2, your group includes Mr. Aurochs and Mr. Crow. In Part
2 your task is to find three words in a grid of letters. You’ll be able to choose how you want to complete the task:
against the clock, or compete against Mr. Aurochs and Mr. Crow. See Example. Part 3. In Part 3 there will be a
10 minute chat again. In Part 3 you chat with Mr. Aurochs and Mr. Crow. Group composition. With the group
members from Part 1 (Mr. Aurochs and Mr. Crow.) you can choose to compete in Part 2. In Part 3 you will chat
with the same group members again for 10 minutes. Please click Continue when you have read the instructions.”
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Entscheidung fiir Teil 2

Sie werden in Teil 2 ein Buchstabengitter sehen
Ihre Aufgabe besteht darin, méglichst schnell drei Wérter innerhalb des Buchstabengitters zu finden.
Wérter kénnen und g g sein, jedoch nicht diagonal.

[Beispiel ansehen

In Teil 2 des Experiments sind in lhrer Gruppe Herr Giirteltier und Frau Kréhe.

Im Folgenden kénnen Sie auswahlen, wie Sie Teil 2 bearbeiten méchten.

Option A Option B
Falls Sie sich fir Option A i iten Sie Teil 2 angig von Herr Glrteltier und Frau Falls Sie sich fir Option B entscheiden, bearbeiten Sie Teil 2 im Wettbewerb mit Herr Glrteltier und Frau
Kréhe Kréhe
Je schneller Sie die Aufgabe IGsen, desto héher ist die Auszahlung aus Teil 2. Die Person im Wettbewerb, die die Aufgabe am schnellsten I6st, erhélt die Auszahlung in Teil 2.

Die Personen im Wettbewerb, die die Aufgabe nicht am schnellsten I8sen, erhalten 3 Euro in Teil 2.

Sie erhalten: Wenn Sie den Wettbewerb gewinnen, erhalten Sie
3 Euro sicher und dazu
Anzahl der Personen im Wettbewerb x (10 Euro minus 5 cent fiir jede Sekunde die Sie benétigen
10 Euro minus 5 cent fiir jede Sekunde die Sie benétigen die Aufgabe zu 16sen um die Aufgabe zu I&sen).
Im Anschluss wird Ihnen mitgeteilt, wie viel Geld Sie gewonnen haben Im Anschluss wird jeder Person, die sich fiir Option B entschieden hat, mitgeteilt wer wie viel Geld
gewonnen hat
Falls Sie sich fir Option B entscheiden, besteht der Wettbewerb aus maximal drei Personen: Aus Ihnen,
Herr Gurteltier und Frau Kréhe.
‘Wenn Herr Glrteltier oder Frau Kréhe sich fir Option A entscheiden, gibt es entsprechend weniger
Personen im Wettbewerb.

In Teil 3 chatten Sie 10 Minuten mit Herr Gurteltier und Frau Kréhe

3 Euro sicher und dazu

Bitte klicken Sie auf OK, wenn Sie eine Auswahl getroffen haben.

Figure C.8: Competition choice, matching between parts depends on treatment. Option A and B
randomly counterbalanced.

Notes: “Decision for Part 2. You will see a grid of letters in Part 2. Your task is to find three words within the grid
of letters as quickly as possible. Words can be arranged vertically and horizontally, but not diagonally. see example.
In Part 2 of the experiment, your group includes Mr. Armadillo and Mrs. Crow. Below you can choose how you
want to work in Part 2. Option A. If you choose Option A, complete Part 2 independently from Mr. Armadillo and
Mrs. Crow. The faster you solve the task, the higher the payout from Part 2. You receive: 3 euros for sure: 10
euros minus 5 cents for every second you need to solve the task. You will then be told how much money you have
won. Choose Option A. Option B. If you choose Option B, complete Part 2 in competition with Mr. Armadillo and
Mrs. Crow. The person in the competition who solves the task the fastest gets the payout in Part 2. The people in
the competition who do not solve the task the fastest receive 3 euros in Part 2. If you win the competition you will
receive: 3 euros for sure: Number of people in the competition x (10 euros minus 5 cents for each second you need
to solve the task). Afterwards, each person who has chosen Option B will be told who won how much money. If you
choose Option B, the competition consists of a maximum of three people: you, Mr. Armadillo and Mrs. Crow. If Mr.
Armadillo or Mrs. Crow choose Option A, there will be correspondingly fewer people in the competition. Choose
Option B. In Part 3 you chat with Mr. Armadillo and Mrs. Crow. Please click OK when you have made a selection.”
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Einschatzung des Verhaltens der Anderen

Bitte schétzen Sie ein, fir wie wahrscheinlich Sie es halten, dass die Gruppenmitglieder aus Teil 2 Option B ausgewahit haben

hat? hr CCCCCC sehrwahrscheiniicn

Fir wie wahrscheinlich halten Sie es, dass Frau Biber Option B

Fur wie wahrscheinlich halten Sie es, dass Frau Dil ier Option B ghit hat? sehr CCCCCC sehrwahrscheinlich

Bitte klicken Sie auf Weiter, wenn Sie die Fragen beantwortet haben.

Figure C.9: Beliefs about competition choice of others, all treatments.

Notes: “Assessment of the behavior of others. Please rate how likely you think it is that the group members selected
Option B from Part 2. How likely do you think it is that Mrs. Beaver chose Option B (very unlikely - very likely)
How likely do you think it is that Mrs. Dinosaur chose Option B (very unlikely - very likely) Please click Continue
when you have answered the questions.”
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Teil 2

Sie haben sich fiir Option B entschieden.
Von den anderen Gruppenmitgliedern in Teil 2 hat sich Frau Biber fir Option B entschieden.
Ihre Auszahlung aus Teil 2 betrégt daher:

3 Euro + 2 x (10 Euro minus 5 cent fir jede Sekunde die Sie benétigen die Aufgabe zu erledigen), falls Sie die Aufgabe als schnellstes erledigen. Andernfalls betrégt
Ihre Auszahlung aus diesem Teil 0 Euro.

Die Aufgabe beginnt in 45 Sekunden

Die Lésungsworte bestehen alle aus mindestens drei Buchstaben.
Es wird immer das l&ngstmégliche Wort gesucht. Wenn ein Lésungswort z.B. 'Geldschein’ ist, wére 'Geld' oder 'Schein' nicht das gesuchte Wort.

GroR- und Kleinschreibung sind beim Beantworten der Aufgabe irrelevant.

Figure C.10: Announcement task. Subject chose competition. All treatments.

Notes: “Part 2 You have chosen Option B. From the other group members in Part 2, Ms. Beaver chose Option B.
Your payout from Part 2 is therefore: 3 euros + 2 x (10 euros minus 5 cents for each second you need to complete
the task) if you complete the task as the fastest. Otherwise, your payout from this part is 0 euros. The task starts
in 45 seconds. The solution words consist of at least 3 letters. The longest possible word is always searched for. For
example, if a solution word is ’banknote’, "bank’ or 'note’ would not be the searched word. Upper and lower case are
irrelevant when answering the task.”
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Teil 2

Sie haben sich fiir Option A entschieden
Ihre Auszahlung aus Teil 2 betragt daher:

3 Euro + 10 Euro minus 5 cent fir jede Sekunde die Sie benétigen die Aufgabe zu erledigen

Die Aufgabe beginnt in 56 Sekunden

Die Lésungsworte bestehen alle aus mindestens drei Buchstaben.
Es wird immer das l&ngstmdgliche Wort gesucht. Wenn ein Lésungswort z.B. 'Geldschein' ist, wére 'Geld' oder 'Schein' nicht das gesuchte Wort.

GroR- und Kleinschreibung sind beim Beantworten der Aufgabe irrelevant.

Figure C.11: Announcement task. Subject did not choose competition. All treatments.

Notes: “Part 2 You have chosen Option A. Your payout from Part 2 is therefore: 3 euros + 10 euros minus 5 cents
for each second it takes you to complete the task. The task starts in 56 seconds. The solution words consist of at
least 3 letters. The longest possible word is always searched for. For example, if a solution word is 'banknote’, ’bank’
or 'note’ would not be the searched word. Upper and lower case are irrelevant when answering the task.”

Teil 2
v u K K W o o s T
A v P R R K v f H
v F G a z T N s v
L K A F F e e a K f
z R 8 8 G c H H e H
o 3 R w W T A c L X
v o z T e N a e e
w s X 8 W L a T T
F F A H R R A D T R
v o s A A o o w v s
Avsenden

Figure C.12: Task, all treatments.

Notes: “Solution word 1. Solution word 2. Solution word 3.”
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Teil 2

Sie haben die Aufgabe in 75 Sekunden abgeschlossen

Ihre Auszahlung aus Teil 2 betragt daher 9.23 Euro

Figure C.13: Feedback of subject who did not choose competition, all treatments.

Notes: “Part 2. You completed the task in 75 seconds. Your payout from Part 2 is therefore 9.23 euros.”

Teil 2

Sie haben die Aufgabe in 82 Sekunden abgeschlossen

Frau Kamel hat mit einer Zeit von 69 den

Sie haben den Wettbewerb verloren.

Ihre Auszahlung aus Teil 2 betrégt daher 3.00 Euro.

Figure C.14: Feedback of subject who chose competition and lost, all treatments.

Notes: “Part 2 You completed the task in 82 seconds. Mrs. Kamel won the competition with a time of 69 seconds.
You lost the competition. Your payout from Part 2 is therefore 3 euros.”
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Teil 2

Sie haben die Aufgabe in 69 Sekunden abgeschlossen.
Sie haben den Wettbewerb gewonnen
Frau Gurteltier hat den Wettbewerb verloren.

Ihre Auszahlung aus Teil 2 betragt daher 16.12 Euro.

Figure C.15: Feedback of subject who chose competition and won, all treatments.

Notes: “Part 2. You completed the task in 69 seconds. You won the competition. Ms. Armadillo lost the competition.
Your payout from Part 2 is therefore 16.12 euros.”

Frage zur Beziehung zu Anderen

Sie werden nun in Teil 3 mit Frau und Frau Ente i

Zu dritt werden Sie fir 10 Minuten die Méglichkeit haben zu chatten

Auch in diesem Chat diirfen Sie lhren wahren Namen, oder sonstige Information die Sie eindeutig identifiziert nicht nennen.

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Frau Auerochse stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @ O
@ © O

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Frau Ente stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @O O
@ O O

Bitte klicken Sie auf Weiter, wenn Sie die Auswahl vorgenommen haben.

Figure C.16: Closeness elicitation III, all treatments.

Notes: “Question about relationships with others. You will now interact with Ms. Aurochs and Ms. Duck in Part
3. The three of you will have the opportunity to chat for 10 minutes. In this chat, too, you are not allowed to give
your real name or any other information that clearly identifies you. Please click on the image that best reflects how
you feel about Ms. Aurochs. One circle represents you, the other circle represents the other person. Please click on
the image that best reflects how you feel about Ms. Duck. One circle represents you, the other circle represents the
other person. Please click Continue when you have made your selection.”
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Teil 3 (Chat)

Aktuelles Thema: noch kein Thema

Ihnen wurde der Nickname Herr Krahe zugewiesen.
Sie chatten mit Herr Auerochse und Herr Kamel.

Verbleibende Zeit in diesem Chat: 599 Sekunden.

Figure C.17: Chat II, all treatments.

Notes: “Part 3 (Chat) Current topic: no topic yet. They were given the nickname Mr. Crow
Aurochs and Mr. Camel. Time left in this chat: 599 seconds.”

. They chat with Mr.

Frage zur Beziehung zu Anderen

Der Chat mit Herr Kamel und Herr Kréhe ist nun beendet.

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Herr Kamel stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @O O

@ ©O© O

Bitte klicken Sie auf die i die am besten wi i wie Sie zu Herr Kréhe stehen.

Der eine Kreis représentiert Sie, der andere Kreis représentiert die andere Person.

oo O @ @
@ O O

Bitte klicken Sie auf Weiter, wenn Sie die Auswahl vorgenommen haben.

Figure C.18: Closeness elicitation IV, all treatments.

Notes: “Question about relationship with others. The chat with Mr. Camel and Mr. Crow is now over. Please click
on the image that best reflects how you feel about Mr. Camel. One circle represents you, the other circle represents
the other person. Please click on the image that best reflects how you feel about Mr. Crow. One circle represents you,
the other circle represents the other person. Please click Continue when you have made your selection. Continue.”
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Instruktion Teil 4

Der interaktive Teil des Experiments ist nun beendet.

In Teil 4 sehen Sie 25 Boxen

Fir jede Box die Sie zum Offnen auswahlen, erhalten Sie 20 Cent.

In einer zuféllig ausgew&hlten Box befindet sich jedoch eine Bombe.

‘Wenn Sie mit der Auswahl der Boxen fertig sind, erfahren Sie durch klicken von 'Aufiésen’, ob die Bombe in einer der ausgewahliten Boxen ist

‘Wenn die Box mit der Bombe ausgewéhit wurde, betragt Ihr Verdienst in diesem Teil 0 Euro.

Figure C.19: Risk elicitation task, instructions. All treatments.

Notes: “Instruction Part 4. The interactive part of the experiment is now over. In Part 4 you see 25 boxes. You get
20 cents for each box that you select to open. But one randomly selected box contains a bomb. After you finished
the selection of the boxes, you learn through clicking on “Solve” whether one of the selected boxes contains a bomb.
If the box with the bomb was selected, you get a payout of 0 euros in this part. Ok.”

Teil 4
Weéhlen Sie aus, wie viele Boxen Sie 5ffnen mdchten.
Fir jede gedffnete Box erhalten Sie 20 Cent.
‘Wenn Sie die Box mit der Bombe 6ffnen, betrégt Ihr Verdienst in diesem Teil 0 Euro.
Ob Sie die Box mit der Bombe ausgewéhit haben erfahren Sie am Ende durch klicken auf '‘Aufiésen’

Figure C.20: Risk elicitation task, screen. All treatments.

Notes: “Part 4. Choose how many boxes you want to open. You get 20 cents for every box you open. If you open
the box with the bomb, your payout in this part will be 0 euros. You learn whether you have selected the box with
the bomb by clicking on “Solve” at the end. Solve. ”

XxXXVvil



Teil 4
Wéhlen Sie aus, wie viele Boxen Sie &ffnen mchten
Fir jede gedffnete Box erhalten Sie 20 Cent.
Wenn Sie die Box mit der Bombe 6ffnen, betrégt Ihr Verdienst in diesem Teil 0 Euro.

Ob Sie die Box mit der Bombe ausgewéhit haben erfahren Sie am Ende durch klicken auf '‘Aufiésen’

Unter Ihren ausgewahiten Boxen befand sich die Bombe nicht.

Sie haben in Teil 4 somit 1.80 Euro verdient.

Figure C.21: Risk elicitation task, feedback. All treatments.

Notes: “Part 4. Choose how many boxes you want to open. You get 20 cents for every box you open. If you open
the box with the bomb, your earnings in this part will be 0 euros. You learn whether you have selected the box with
the bomb by clicking on “Solve” at the end. The bomb was not among your selected boxes. Therefore, your payoff is
1.8 euros in this part. Continue.”

Instruktion Teil 5

Im Folgenden sehen Sie 7 Fragen. Bitte beantworten Sie jede Frage innerhalb von 60 Sekunden.
Fr jede korrekte Antwort erhalten Sie 50 cent.

Figure C.22: CRT Instructions, all treatments.

Notes: “Instruction Part 5. You will see 7 questions. Please answer every question within 60 seconds. You get 50
cents for every correct answer. Ok.”
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Frage 1

Ein Essen und ein Getrénk kosten zusammen 1.10 Euro. Das Essen kostet 1 Euro mehr als das Getrénk. Wie viel Cent kostet das Getrank?

[

Figure C.23: CRT Question 1, all treatments.

Notes: “Question 1. One meal and one drink cost 1.1 euros together. The meal costs 1 euro more than the drink.
How many cents does the drink cost? Continue.”

Frage 2

5 Maschinen benétigen 5 Minuten um 5 Tennisbélle herzustellen. Wie viel Minuten wiirden 100 i Oti um 100 Tennisbal ?

[

Figure C.24: CRT Question 2, all treatments.

Notes: “Question 2. 5 machines need 5 minutes to make 5 tennis balls. How many minutes would 100 machines need
to make 100 tennis balls? Continue.”
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Veroleibende Zeit[seck: 60

Frage 3

Die Anzahl der auf i i ppele sich jeden Tag wéhrend einer Pandemie. Falls es 48 Tage dauert, bis die Intensivstationen voll belegt sind,
wie viel Tage dauert es bis die Intensivstationen genau zur Hélfte belegt sind?

[

Figure C.25: CRT Question 3, all treatments.

Notes: “Question 3. The number of people in intensive care units doubles every day during a pandemic. If it takes
48 days for intensive care units to be full, how many days does it take for intensive care units to be exactly half full?
Continue.”

Frage 4

Lisa isst eine Packung Kaugummi innerhalb von 6 Tagen. Peter isst eine Packung Kaugummi innerhalb von 12 Tagen. Wie viel Tage wiirden die beiden benétigen
eine Packung Kaugummi zusammen zu essen?

Figure C.26: CRT Question 4, all treatments.

Notes: “Question 4. Lisa eats a pack of chewing gum within 6 days. Peter eats a pack of chewing gum within 12
days. How many days would it take the two of them to eat a pack of chewing gum together? Continue.”
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Veroleibende Zeit[seck: 60

Frage 5

Katharinas Klausur ist sowohl die 15. beste, als auch die 15. schlechteste in einem Kurs. Wie viele Personen sind im Kurs?

[

Figure C.27: CRT Question 5, all treatments.

Notes: “Question 5. Katharina’s exam is both the 15th best and the 15th worst in a course. How many people are
in the course? Continue.”

Veroleibende Zeit[seck: 60

Frage 6

Ein Mann kauft einen Hut fur 60 Euro, und verkauft ihn fir 70 Euro. Darauthin kauft er ihn zurtick fur 80 Euro, und verkauft ihn wieder fir 90 Euro. Wie viel Euro hat

der Mann an dem Hut verdient?

Figure C.28: CRT Question 6, all treatments.

Notes: “Question 6. A man buys a hat for 60 euros and sells it for 70 euros. He then buys it back for 80 euros and
sells it again for 90 euros. How much money did the man in the hat earn? Continue.”
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Frage 7

Dagobert investiert 8000 Euro in Aktien. 6 Monate spéter, am 15.Juli, verloren die Aktien 50 % an Wert. Gliicklicherweise, zwischen 15. Juli und 15. Oktober, stieg der
Aktienkurs um 75%. Welche Antwort ist am 15. Oktober korrekt?

|

Figure C.29: CRT Question 7, all treatments.

Notes: “Question 7. Dagobert invests 8000 euros in shares. 6 months later, on July 15, the shares had lost 50% of
their value. Fortunately, between July 15th and October 15th, the stock price rose by 75%. Which answer is correct
on October 157 Dagobert made a loss overall. Dagobert made a profit overall. Dagobert did neither profit nor loss.”

Einschitzung

Wie viele der sieben Fragen denken Sie, haben Sie korrekt beantwortet?

Fr die korrekte Einschétzung erhalten Sie 1 Euro

Figure C.30: CRT self evaluation, all treatments.

Notes: “Assessment. How many of the seven questions do you think you answered correctly? You will receive 1 euro
for the correct assessment. Continue.”
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Einschitzung der Anderen

Von den 11 anderen Teilnehmern in dieser Session, wie viele der sieben Fragen wurden im Durchschnitt korrekt beantwortet?
(Aufgerundet auf die néchste nattirliche Zahl)

Fr die korrekte Einschétzung erhalten Sie 1 Euro.

[

Figure C.31: CRT belief about others, all treatments.

Notes: “Assessment of the others. Of the 11 other participants in this session, on average, how many of the seven
questions were answered correctly? (Round up to the next natural number). You will receive 1 euro for the correct
assessment. Continue.”

Frage

Auf der folgenden Skala: Welche Angabe trifft Ihre Einschétzung am besten?

Wettbewerb ist gut. Es veranlasst Menschen
(alsialalaliale dazu hart zu arbeiten und neue Ideen zu
entwickeln.

Wettbewerb schadet. Es bringt das schlechte im
Menschen zum Vorschein.

Figure C.32: Preference for competition question, all treatments.

Notes: “Question. On the following scale: Which statement best describes your assessment? Competition hurts.
It brings out the bad in people. Competition is good. It makes people work hard and come up with new ideas.
Continue.”
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Auszahlung

Teil 2
Ihre Auszahlung aus Teil 2 betragt 10.84 Euro

Teil 4
Ihre Auszahlung aus Teil 4 betragt 1.00 Euro.

Teil 5

Sie haben 6 der sieben Fragen korrekt beantwortet. Ihre Auszahlung dafir betrégt 3.0 Euro.
Mit Ihrer Einschétzung dariiber lagen Sie richtig. Daher erhalten Sie 1 Euro zusétzlich
Die anderen Teilnehmer in der Session hatten im Durchschnitt 4 Fragen korrekt beantwortet.

Mit Ihrer Einschétzung dariiber lagen Sie richtig. Daher erhalten Sie 1 Euro zusétzlich

Sie haben somit insgesamt 16.84 Euro verdient. Inklusive der 3 Euro Showupfee erhalten Sie 19.84 Euro. Dieser Betrag wird lhnen in den néchsten Tagen Uberwiesen.

Figure C.33: Final Feedback, all treatments.

Notes: “Payout. Part 2. Your payout from Part 2 is 10.84 euros. Part 4. Your payout from Part 4 is 1 euro. Part 5.
You answered 6 of the 7 questions correctly. Your payment for this is 3 euros. You were correct in your assessment.
Therefore, you will receive an additional 1 euro. The other participants in the session answered on average 4 questions
correctly. You were correct in your assessment. Therefore, you will receive an additional 1 euro. You have thus earned
a total of 16.84 euros. Including the 3 euros show-up fee you get 19.84 euros. This amount will be transferred to you
in the next few days. OK.”

xliv



	Introduction
	Experimental Design and Procedure
	Results
	The Effect of Interpersonal Closeness
	Weak-Ties and Future-Prospect
	Robustness Checks

	Further Results
	The Role of Gender
	Increasing Closeness Through Chat I
	Performance in the Task

	Discussion and Conclusion
	Further Experimental Results
	Beliefs
	Decision Screens Including Instructions

