	Experimental condition
	Ad Exposure
	Brand (de-identified)
	Product category
	Ad features

	1. Familiar product ad (i.e., from brands heavily advertised in Canada)
	1
	A
	Snack
	Brand logo and children’s toy visible; food product visible

	
	2
	B
	Fast Food
	Brand logo and children’s toy visible; food product visible

	
	3
	C
	Fast Food
	Brand logo and brand character visible; food product visible

	2. Familiar brand ad (i.e., no food product)
	1
	A
	Snack
	Brand logo visible; food product removed

	
	2
	B
	Fast Food
	Brand logo visible; food product removed

	
	3
	C
	Fast Food
	Brand logo and branded character visible; no food product visible

	3. Unfamiliar product ad (i.e., from brands not sold in Canada; control)
	1
	D
	Yogurt
	Brand logo, name, character and child visible; food product visible

	
	2
	E
	Cereal
	Brand logo, name, character and child visible; food product visible

	
	3
	F
	Fast Food
	Brand logo visible; food product visible

	4. Unfamiliar brand ad (control)
	1
	D
	Yogurt
	Brand logo, name, character and child visible; no food product visible

	
	2
	E
	Cereal
	Brand logo, name, character and child visible; no food product visible

	
	3
	F
	Fast Food
	Brand logo visible; no food product visible









Supplementary Table 1. Description of images used in each experimental condition and ad exposure
