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Supplementary material. 
1) Sample characteristics. 
Table S1. Sample structure.
	
	Great Britain (N=717)
	Germany (N=714) 
	Poland (N=726)

	GENDER
	Women
	52%
	50%
	53%

	
	Men
	48%
	50%
	47%

	AGE
	18-24
	10%
	7%
	8%

	
	25-34
	18%
	14%
	20%

	
	35-44
	17%
	15%
	18%

	
	45-54
	17%
	21%
	18%

	
	55+
	39%
	44%
	36%

	TOWN
	Village
	21%
	20%
	38%

	
	City up to 20 thousand residents
	16%
	16%
	12%

	
	City of 20-99 thousand residents
	19%
	23%
	20%

	
	City of 100-200 thousand residents
	13%
	11%
	9%

	
	City of 200-500 thousand residents
	11%
	11%
	9%

	
	City of more than 500 thousand residents
	20%
	19%
	12%

	EDUCATION
	Incomplete primary or elementary or junior high school or incomplete high school
	4%
	9%
	3%

	
	Basic vocational
	5%
	38%
	9%

	
	Secondary or post-secondary
	39%
	28%
	46%

	
	Higher
	52%
	25%
	42%



2) Additional analyses - mixed-model repeated measures ANOVAs for perception of dairy and plant-based dairy alternatives on various attributes.
In order to test for the differences in the perception of dairy and dairy alternatives, as well as to account for the role of country, the mixed-model repeated measures ANOVAs were performed with product category (perception of various attributes of plant-based alternatives vs. dairy) as a within-subject factor, and country as a between-subject factor. 
2.1. Tasty.
For the attribute of taste, the main within-subject effect of product category was significant: F (1, 2154) = 1541.22; p < 0.001; ηp2 = .417. The main between-subject effect of country was not significant: F (1, 2154) = 1.19; p = 0.306; ηp2 = 0.001. The interaction effect was also not significant: F (2, 2154) = 2.10; p = 0.123; ηp2 = 0.002. 
The means for all groups are presented in Figure 1. 







Figure S1. The evaluation of the taste of dairy and plant-based dairy alternatives.

2.2. Healthy
For the healthiness of dairy and plant-based dairy, the main within-subject effect of product category was significant: F (1, 2154) = 220.01; p < 0.001; ηp2 = 0.093. The main between-subject effect of country was significant: F (1, 2154) = 4.69; p = 0.009; ηp2 = 0.004, yet obtained effect is very small. The interaction effect was also significant: F (2, 2154) = 46.95; p < 0.001; ηp2 = 0.042. 
Next, to inspect the interaction effect, post-hoc analyses were performed for countries and product categories separately. To compare the evaluation of both product categories in each country, repeated measures t-tests were performed. For the Polish sample, the differences in the evaluation of the healthiness of dairy and plant-based dairy were significant: t (725) = 16.55; p < 0.001; Cohen’s d = 0.614. Dairy was considered healthier than plant-based dairy alternatives. The same pattern of results was found for the German sample, where the differences in perception of these two product categories were also significant: t (713) = 8.53; p < 0.001; Cohen’s d = 0.319. Again, dairy was evaluated as healthier than plant-based dairy alternatives. For the British sample, the differences in the evaluation of the healthiness of dairy and plant-based dairy were not significant: t (716) = 1.46; p = 0.072; Cohen’s d = 0.055. 
To compare the differences between the countries in evaluating both product categories, ANOVAs with country as IV and product categories separately as DVs were performed. Results have shown that the perception of healthiness of dairy differed between the countries: F (2, 2154) = 40.54; p < 0.001; η2 = 0.036. Specifically, in Poland dairy was evaluated as healthier than in Germany (p < 0.001), and Great Britain (p < 0.001). The differences in the evaluation of dairy between German and British samples were also significant (p < 0.001). Moreover, the differences in the perception of healthiness of plant-based dairy alternatives were significant: F (2, 2154) = 12.27; p < 0.001; η2 = 0.053. Specifically, in Poland plant-based alternatives were evaluated as less healthy than in Great Britain (p < 0.001), but equally healthy as in Germany (p = 0.902). The difference in the evaluation of plant-based dairy between German and British samples was also significant (p < 0.001). 
The means for all groups are presented in Figure 2. 
Figure S2. The evaluation of the healthiness of dairy and plant-based dairy alternatives.


2.3. Natural 
For the naturalness of dairy and plant-based dairy, the main within-subject effect of product category was significant: F (1, 2154) = 659.24; p < 0.001; ηp2 = 0.234. The main between-subject effect of country was significant: F (1, 2154) = 4.24; p = 0.015; ηp2 = 0.004, yet the effect is very small. The interaction effect was also significant: F (2, 2154) = 3.91; p = 0.020; ηp2 = 0.004, again with a very small effect. 
Next, post-hoc analyses were performed for countries and product categories separately to inspect the interaction effect. To compare the evaluation of both product categories in each country, repeated measures t-tests were performed. For the Polish sample, the differences in the evaluation of the naturalness of dairy and plant-based dairy were significant: t (725) = 18.16; p < 0.001; Cohen’s d = 0.674. Dairy was considered more natural than plant-based dairy alternatives. The same pattern of results was found for the German sample, where the differences in perception of these two product categories were also significant: t (713) = 14.257; p < 0.001; Cohen’s d = 0.534. Similarly, for the British sample, the differences in the evaluation of the naturalness of dairy and plant-based dairy were significant, and in the same direction: t (716) = -12.56; p < 0.001; Cohen’s d = 0.469. 
To compare the differences between the countries in evaluating both product categories, ANOVAs with country as IV and product categories separately as DVs were performed. Results have shown that the perceived naturalness of dairy differed between the countries: F (2, 2154) = 4.61; p = 0.010; η2 = 0.011. Specifically, in Poland dairy was evaluated as more natural than in Germany (p = 0.026), and Great Britain (p = 0.025). The differences in the evaluation of dairy between German and British samples were not significant (p = 1.00). Moreover, the differences in the perception of the naturalness of plant-based dairy alternatives were significant: F (2, 2154) = 3.77; p = 0.023; η2 = 0.010. In Poland plant-based alternatives were evaluated as equally natural as in Germany (p = 0.538), and Great Britain (p = 0.473). The perception of the naturalness of plant-based dairy was higher in Great Britain than in Germany (p = 0.018).
The means for all groups are presented in Figure 3. 

Figure S3. The evaluation of the natural attribute of dairy and plant-based dairy alternatives.

2.4. Important in the diet
For the perceived importance of dairy and plant-based dairy in the diet, the main within-subject effect of product category was significant: F (1, 2154) = 903.08; p < 0.001; ηp2 = 0.295. The main between-subject effect of country was significant: F (1, 2154) = 9.98; p < 0.001; ηp2 = 0.009. The interaction effect was also significant: F (2, 2154) = 6.37; p = 0.002; ηp2 = 0.006. 
Next, post-hoc analyses were performed separately for countries and product categories separately to inspect the interaction effect. To compare the evaluation of both product categories in each country, repeated measures t-tests were performed. For the Polish sample, the differences in the evaluation of the importance of dairy and plant-based dairy were significant: t (725) = 23.46; p < 0.001; Cohen’s d = 0.871. Dairy was considered more important than plant-based dairy alternatives. The same pattern of results was found for the German sample, where the differences in perception of these two product categories were also significant in the same direction: t (713) = 15.21; p < 0.001; Cohen’s d = 0.569. Similarly, for the British sample, the differences in the evaluation of the importance of dairy and plant-based dairy were significant with dairy being considered as more important in the diet: t (716) = 14.73; p < 0.001; Cohen’s d = 0.550.
To compare the differences between the countries in evaluating both product categories, ANOVAs with country as IV and product categories separately as DVs were performed. Results have shown that the perceived importance of dairy in the diet differed between the countries: F (2, 2154) = 17.35; p < 0.001; η2 = 0.016. Specifically, in Poland, dairy was evaluated as more important than in Germany (p < 0.001), and Great Britain (p < 0.001). The differences in the evaluation of dairy between German and British samples were not significant (p = 1.00). Moreover, the differences in the perception of the importance of plant-based dairy alternatives were not significant: F (2, 2154) = 1.26; p = 0.283; η2 = 0.001. In Poland plant-based alternatives were evaluated as equally important as in Germany (p = 0.834), and Great Britain (p = 1.000). The perception of the importance of plant-based dairy was the same in Great Britain and Germany (p = 0.365).
The means for all groups are presented in Figure 4. 






Figure S4. The evaluation of the attribute of importance in the diet of dairy and plant-based dairy alternatives.


2.5. Ecological
For the attribute of the ecology of dairy and plant-based dairy, the main within-subject effect of product category was significant: F (1, 2154) = 55.42; p < 0.001; ηp2 = 0.011, yet the effect is small. The main between-subject effect of country was significant: F (1, 2154) = 23.07; p < 0.001; ηp2 = 0.021. The interaction effect was also significant: F (2, 2154) = 30.43; p < 0.001; ηp2 = 0.027. 
Next, to inspect the interaction effect, post-hoc analyses were performed for countries and product categories separately. To compare the evaluation of both product categories in each country, repeated measures t-tests were performed. For the Polish sample, the differences in the evaluation of the ecological aspect of dairy and plant-based dairy were significant: t (725) = 3.62; p < 0.001; Cohen’s d = 0.134. Dairy was considered as more ecological than plant-based dairy alternatives. The opposite pattern of results was found for the German sample, yet the differences in perception of these two product categories were also significant: t (713) = -4.39; p < 0.001; Cohen’s d = -0.164. In Germany, dairy was considered less ecological (than plant-based dairy alternatives. Similarly, for the British sample, the differences in the evaluation of the ecological aspect of dairy and plant-based dairy were significant: t (716) = -7.13; p < 0.001; Cohen’s d = -0.266. Dairy was considered less ecological than plant-based dairy alternatives. 
To compare the differences between the countries in evaluating both product categories, ANOVAs with country as IV and product categories separately as DVs were performed. Results have shown that the perceived ecology of dairy differed between the countries: F (2, 2154) = 47.96; p < 0.001; η2 = 0.043. Specifically, in Poland dairy was evaluated as more ecological than in Germany (p < 0.001), and Great Britain (p < 0.001). The differences in the evaluation of dairy between German and British samples were not significant (p = 1.00). Moreover, the differences in the perception of the ecology of plant-based dairy alternatives were significant: F (2, 2154) = 3.36; p = 0.035; η2 = 0.003. In Poland plant-based alternatives were evaluated the same on the attribute of ecology as in Germany, and in Great Britain. The perception of the ecology of plant-based dairy was slightly higher in Great Britain than in Germany (p = 0.05). 
The means for all groups are presented in Figure 5. 







Figure S5. The evaluation of the ecological attribute of dairy and plant-based dairy alternatives.


2.6. Ethical
For the ethical aspect of dairy and plant-based dairy, the main within-subject effect of product category was significant: F (1, 2154) = 21.14; p < 0.001; ηp2 = 0.010. The main between-subject effect of country was significant: F (1, 2154) = 4.30; p = 0.014; ηp2 = 0.004, yet the effect is very small. The interaction effect was also significant: F (2, 2154) = 37.46; p < 0.001; ηp2 = 0.034. 
Next, post-hoc analyses were performed for countries and product categories separately to inspect the interaction effect. To compare the evaluation of both product categories in each country, repeated measures t-tests were performed. For the Polish sample, the differences in the evaluation of the ethical aspect of dairy and plant-based dairy were significant: t (725) = 4.85; p < 0.001; Cohen’s d = 0.180. Dairy was considered more ethical than plant-based dairy alternatives. The opposite pattern of results was found for the German sample, yet the differences in perception of these two product categories were also significant: t (713) = -6.18; p < 0.001; Cohen’s d = -0.231. In Germany, dairy was considered less ethical than plant-based dairy alternatives. Similarly, for the British sample, the differences in the evaluation of the ethical aspect of dairy and plant-based dairy were significant: t (716) = -5.57; p < 0.001; Cohen’s d = -0.208. Dairy was considered less ethical than plant-based dairy alternatives.
To compare the differences between the countries in evaluating both product categories, ANOVAs with country as IV and product categories separately as DVs were performed. Results have shown that the perceived ethical aspect of dairy differed between the countries: F (2, 2154) = 30.92; p < 0.001; η2 = 0.028. Specifically, in Poland dairy was evaluated as more ethical than in Germany (p < 0.001), and Great Britain (p < 0.001). The differences in the evaluation of dairy between German and British samples were not significant (p = 0.453). Moreover, the differences in the perception of the ethical aspect of plant-based dairy alternatives were significant: F (2, 2154) = 11.73; p < 0.001; η2 = 0.011. In Poland plant-based alternatives were evaluated as less ethical than in Germany (p < 0.001), and in Great Britain (p < 0.001). The perception of the ethical aspect of plant-based dairy was the same in Great Britain and in Germany (p = 1.00). 
The means for all groups are presented in Figure 6.









Figure S6. The evaluation of the ethical attribute of dairy and plant-based dairy alternatives.

 
3) Current usage of various dairy categories.
An indicator of using a specific dairy category was expressed by declaring the consumption of a given product at least several times per month. The findings indicate that the majority of consumers in all countries regularly incorporate the four most popular dairy categories into their diets several times a month. Specifically, a higher percentage of British consumers use milk compared to their German and Polish counterparts. Conversely, when it comes to yogurt consumption, the trend is reversed, with more Poles and Germans stating that they consume yogurt compared to the British. The consumption of cheese remains similar across all investigated countries, while cream is notably more popular in Poland than in Germany and the UK. The detailed results are presented in Table 2. 

Table S2. Current usage of various dairy categories (number of individuals consuming each category at least several times a month).
	
	
	Great Britain
(N=726)
	Germany
(N=717)
	Poland
(N=714)
	Total
(N=2157)

	Milk

	N
	622a
	548b
	567b
	1737

	
	%
	86.8%
	76.8%
	78.1%
	80.5%

	Cheese
	N
	602a
	618a
	626a
	1846

	
	%
	84.0%
	86.6%
	86.2%
	85.6%

	Yoghurt

	N
	498a
	550b
	561b
	1609

	
	%
	69.5%
	77.0%
	77.3%
	74.6%

	Cream
	N
	330a
	403b
	568c
	1301

	
	%
	46.0%
	56.4%
	78.2%
	60.3%


Each subscript letter denotes a subset of country categories whose column proportions are not significantly different from each other at the p < 0.05 level based on Chi2 analyses. 
Chi2 tests were performed for each category separately: Milk: χ2 (2, N = 2157) = 26.93, p < 0.001; Cheese: χ2 (2, N = 2157) = 2.32, p = 0.31; Yoghurt: χ2 (2, N = 2157) = 14.97, p < 0.001; Cream: χ2 (2, N = 2157) = 163.06, p < 0.001.

4) Study questionnaires
a) English questionnaire

DADYGO (2022)
CAWI quantitative survey questionnaire


D. Dairy (attitudes and habits related to consumption of dairy)

D1. How often do you eat the following products?
[ROTATION]

	
	Almost each day
	Several times per week
	Several times per month
	Several times per year
	Never

	Cow’s milk 
	5
	4
	3
	2
	1

	Goat’s milk 
	5
	4
	3
	2
	1

	Cheese based on cow's milk

	5
	4
	3
	2
	1

	Cheese based on sheep's or goat's milk

	5
	4
	3
	2
	1

	Yogurts based on cow's milk

	5
	4
	3
	2
	1

	Yogurts based on sheep's or goat's milk

	5
	4
	3
	2
	1

	Kefirs
	5
	4
	3
	2
	1

	Cream
	5
	4
	3
	2
	1




D2. Below are various expressions that can be related to dairy products. Select the answer that best reflects your associations with this product category

Dairy is:
                     -3       -2       -1       0       1       2       3

D2_1. Not tasty                                                                          Tasty 
D2_2. Unhealthy                                    			Healthy
D2_3. Not ecological                             			Ecological
(its production has a negative impact on the environment)	(its production doesn’t have a negative impact on the
environment)
D2_4. Unethical 					              Ethical
(its production harms the animals)		                               (its production doesn’t harm the animals)
D2_5. Unnatural					              Natural
D2_6. It’s not an important part of a human diet		                It’s an important part of a human diet	

D3. Regarding your current diet, to what extent do you think the amount of dairy products (milk, yogurt, cheese) you consume will change in the future (e.g., over the next 2-5 years)?

I currently do not eat dairy products (milk, yogurt, cheese). (0)
● In the future, I plan to TOTALLY give up dairy (milk, yogurt, cheese). (1)
● In the future, I plan to consume a LITTLE less dairy (milk, yogurt, cheese).  (2) 
● In the future, I plan to consume A LOT LESS dairy (milk, yogurt, cheese).  (3) 
● In the future, I plan to consume a LITTLE MORE dairy (milk, yogurt, cheese).  (4) 
● In the future, I plan to consume A LOT MORE dairy (milk, yogurt, cheese).  (5)

In the future, I do not plan to change my diet in terms of the amount of dairy (milk, yogurt, cheese) I consume.  (6) 
- If (1) to (5) is a "why" question.


D4. Summarizing your eating habits and approach to dairy, which of the following describes you best?
1. I don’t eat dairy (milk, cheeses, cottage, yoghurts) (1)
2. I eat dairy (milk, cheeses, cottage, yoghurts) but I try to reduce the consumption (2)
3. I eat (milk, cheeses, cottage, yoghurts) without any constraints (3)

D4a. Motivation to exclude dairy – if there was answer 1 in D4 
Below are various reasons that may make people give up eating dairy products (milk, yogurt, cheese). Mark those reasons that made you give up eating dairy products.
[rotation, multiple choice]
	
	
	YES
	NO

	D4a_1
	Caring for animals that are raised for milk (cows, sheep, goats)
	1
	0

	D4a_2
	I can't eat dairy for health reasons (e.g., lactose intolerance, allergy)
	1
	0

	D4a_3
	Dairy (milk, yogurt, cheese) production has a negative impact on the environment
	1
	0

	D4a_4
	I don’t like the taste of dairy 
	1
	0

	D4a_5
	Are there other reasons why you don't eat dairy? If so, type them here.
	




D4b. Motivation to exclude dairy IF IN D4 answer. 2
Below are various reasons that may prompt people to limit their consumption of dairy (milk, yogurt, cheese). Mark those reasons that are reasons to limit dairy (milk, yogurt, cheese) consumption for you.
[ROTATE, MULTIPLE CHOICE]
	
	
	YES
	NO

	D4b_1
	Caring for animals that are raised for milk (cows, sheep, goats).
	1
	0

	D4b_2
	I need to limit my dairy intake for health reasons (e.g. lactose intolerance, allergy).
	1
	0

	D4b_3
	Dairy (milk, yogurt, cheese) production has a negative impact on the environment.
	1
	0

	D4b_4
	I don’t like the taste of dairy. 
	1
	0

	D4b_5
	Are there other reasons why you would reduce dairy? If so, type them here.
	



D4c. Motivation to exclude dairy. If there is answer 3 in D4
Below are various reasons that might make people limit their consumption of dairy products (milk, yogurt, cheese). Mark these reasons or beliefs that could be a reason for you to limit eating dairy (milk, yogurt, cheese) in the future. 
[ROTATE, MULTIPLE CHOICE]
	
	
	YES
	NO

	D4c_1
	Caring for animals that are raised for milk (cows, sheep, goats)
	1
	0

	D4c_2
	If I couldn’t eat dairy for health reasons (e.g., lactose intolerance, allergy)
	1
	0

	D4c_3
	If I had the belief that dairy (milk, yogurt, cheese) production has a negative impact on the environment
	1
	0

	D4c_4
	Taste preferences - if I stopped liking dairy (milk, yogurt, cheese).
	1
	0

	D4c_5
	There are no reasons why I could reduce dairy.
	1
	0




DS. Dairy Substitution

DS_1.  There are products on the market that can be called dairy substitutes. These are ready-made plant-based products (e.g., soy, oat, almond) that are supposed to resemble milk or yogurt. Have you ever eaten these types of dairy substitutes? Mark the answer that best reflects your experience with these products

[ROTATION]

	
	I've never heard of it
	I've heard of it, but I haven't tried it
	I've tried it once
	I eat it occasionally
	I eat it regularly

	Soy drink (known "soy milk")
	1
	2
	3
	4
	5

	Oat drink (known as "oat milk")
	1
	2
	3
	4
	5

	Coconut drink (the so-called "coconut milk")
	1
	2
	3
	4
	5

	"Yogurt" based on soy "milk"
	1
	2
	3
	4
	5

	"Yogurt" based on coconut "milk"
	1
	2
	3
	4
	5

	Plant-based hard cheeses
	1
	2
	3
	4
	5

	Vegetable creams/creams
	1
	2
	3
	4
	5




NOTE DS_2: only for those who marked 3-5 in DS_1 in any of the categories.

DS_2. For what reason did or do you reach for dairy substitutes?
(indicate all reasons that were/are important to you).
[ROTATION]

For variety in the diet (1)
Out of curiosity (2)
Because I try to reduce the consumption of dairy products for health reasons (but I like the taste of dairy products) (3)
Because I try to reduce the consumption of dairy products for animal welfare reasons (but I like the taste of dairy products) (4)
Because I try to reduce the consumption of dairy products for environmental reasons (dairy production has a negative impact on the environment) (5)
I like the taste of these products (6)
Other (what?)......(7)


NOTE DS_3: only for those who marked 2 in DS_1.

DS._3 Why haven't you tried dairy substitutes (indicate all reasons that were/are important to you)

Because I like dairy and have no desire to change anything (1)
Because they seem unpalatable to me (2)
Because they seem not very healthy to me (3)
Because it is difficult to replace cow's milk with them when preparing dishes that call for it (4)
Other (what?)......(5)


DS_4. Below are various terms for dairy substitutes. Select the answer that best reflects your associations with this product category.
Dairy substitutes are:

                     -3       -2       -1       0       1       2       3
DS_4a. Not tasty                                                                        Tasty 
DS_4b. Unhealthy                                    			Healthy
DS_4c. Not ecological                             			Ecological
(its production has a negative impact on the environment)	 (its production doesn’t have a negative impact on the
                environment)
DS_4d. Unethical 					Ethical
(its production harms the animals)		                               (its production doesn’t harm the animals)
DS_4e. Unnatural					Natural
DS_4f. It’s not an important part of a human diet		It’s an important part of a human diet	




b) German questionnaire
DADYGO (2022)
CAWI-Fragebogen zur quantitativen Erhebung


D. Milchprodukte (Einstellungen und Gewohnheiten in Bezug auf den Konsum von Milchprodukten)

D1. Wie oft konsumieren Sie die folgenden Produkte?
[DREHUNG]

	
	Fast jeden Tag
	Mehrmals pro Woche
	Mehrere Male pro Monat
	Mehrmals pro Jahr
	Niemals

	Kuhmilch 
	5
	4
	3
	2
	1

	Ziegenmilch 
	5
	4
	3
	2
	1

	Käse auf Kuhmilchbasis

	5
	4
	3
	2
	1

	Käse auf der Basis von Schafs- oder Ziegenmilch

	5
	4
	3
	2
	1

	Joghurts auf Kuhmilchbasis

	5
	4
	3
	2
	1

	Joghurts auf Schafs- oder Ziegenmilchbasis

	5
	4
	3
	2
	1

	Kefirs
	5
	4
	3
	2
	1

	Sahne
	5
	4
	3
	2
	1




D2. Im Folgenden finden Sie verschiedene Ausdrücke, die mit Milchprodukten in Verbindung gebracht werden können. Wählen Sie die Antwort aus, die Ihre Assoziationen mit dieser Produktkategorie am besten wiedergibt.

Milchprodukte sind:
                     -3 -2 -1 0 1 2 3

D2_1. Nicht wohlschmeckend 				Wohlschmeckend 
D2_2. Ungesund 						Gesund
D2_3. Nicht ökologisch           				Ökologisch
(Ihre Produktion hat negative Auswirkungen auf die Umwelt)	 (Ihre Produktion hat keine negativen Auswirkungen auf die Umwelt)
D2_4. Unethisch 					              Ethisch
(Ihre Herstellung schadet den Tieren)		                               (Ihre Herstellung schadet den Tieren nicht)
D2_5. Unnatürlich					Natürlich
D2_6. Sie sind kein wichtiger Bestandteil der menschlichen 	Sie sind ein wichtiger Bestandteil der menschlichen Ernährung.						Ernährung.	

D3. Was Ihre derzeitige Ernährung betrifft, inwieweit glauben Sie, dass sich die Menge an Milchprodukten (Milch, Joghurt, Käse), die Sie konsumieren, in Zukunft (z. B. in den nächsten 2-5 Jahren) ändern wird?

Ich esse derzeit keine Milchprodukte (Milch, Joghurt, Käse). (0)
Ich habe vor, in Zukunft auf Milchprodukte (Milch, Joghurt, Käse) gänzlich zu verzichten. (1)
● Ich plane, in Zukunft ein bisschen weniger Milchprodukte (Milch, Joghurt, Käse) zu konsumieren.  (2) 
● Ich habe vor, in Zukunft VIEL WENIGER Milchprodukte (Milch, Joghurt, Käse) zu konsumieren.  (3) 
● Ich habe vor, in Zukunft ein BISSCHEN MEHR Milchprodukte (Milch, Joghurt, Käse) zu konsumieren.  (4) 
● Ich habe vor, in Zukunft VIEL MEHR Milchprodukte (Milch, Joghurt, Käse) zu konsumieren.  (5)

Ich habe nicht vor, meine Ernährung in Bezug auf die Menge an Milchprodukten (Milch, Joghurt, Käse), die ich konsumiere, zu ändern.  (6) 
- Wenn (1) bis (5) eine "Warum"-Frage ist.

Wenn die Frage D3 mit (1) bis (5) beantwortet wird, fragen wir "warum".

D4. Wenn Sie Ihre Ernährungsgewohnheiten und Ihren Umgang mit Milchprodukten zusammenfassen, welche der folgenden Aussagen trifft am ehesten auf Sie zu?
1. Ich esse keine Milchprodukte (Milch, Käse, Hüttenkäse, Joghurt) (1)
2. Ich esse Milchprodukte (Milch, Käse, Hüttenkäse, Joghurt), aber ich versuche, den Konsum zu reduzieren (2)
3. Ich esse (Milch, Käse, Hüttenkäse, Joghurt) ohne jegliche Einschränkungen (3)

D4a. Gründe für den Ausschluss von Milchprodukten - wenn Antwort 1 in D4 gegeben wurde 
Im Folgenden werden verschiedene Gründe genannt, die Menschen dazu veranlassen können, auf den Verzehr von Milchprodukten (Milch, Joghurt, Käse) zu verzichten. Kreuzen Sie die Gründe an, die Sie veranlasst haben, keine Milchprodukte mehr zu essen.
[Rotation, Mehrfachauswahl]
	
	
	JA
	NEIN

	D4a_1
	Sorge um Tiere, die zur Milchgewinnung gehalten werden (Kühe, Schafe, Ziegen)
	1
	0

	D4a_2
	Ich kann aus gesundheitlichen Gründen keine Milchprodukte essen (z. B. Laktoseintoleranz, Allergie)
	1
	0

	D4a_3
	Die Herstellung von Milchprodukten (Milch, Joghurt, Käse) hat negative Auswirkungen auf die Umwelt
	1
	0

	D4a_4
	Ich mag den Geschmack von Milchprodukten nicht 
	1
	0

	D4a_5
	Gibt es andere Gründe, warum Sie keine Milchprodukte essen? Wenn ja, geben Sie sie hier ein.
	




D4b. Begründung für den Ausschluss von Milchprodukten WENN IN D4 antworten. 2
Im Folgenden werden verschiedene Gründe genannt, die Menschen dazu veranlassen können, ihren Konsum von Milchprodukten (Milch, Joghurt, Käse) einzuschränken. Kreuzen Sie die Gründe an, die für Sie ein Grund sind, den Konsum von Milchprodukten (Milch, Joghurt, Käse) einzuschränken.
[DREHEN, MEHRFACHAUSWAHL]
	
	
	YES
	NO

	D4b_1
	Sorge um Tiere, die zur Milchgewinnung gehalten werden (Kühe, Schafe, Ziegen).
	1
	0

	D4b_2
	Ich muss meinen Milchkonsum aus gesundheitlichen Gründen einschränken (z. B. Laktoseintoleranz, Allergie).
	1
	0

	D4b_3
	Die Herstellung von Milchprodukten (Milch, Joghurt, Käse) hat negative Auswirkungen auf die Umwelt.
	1
	0

	D4b_4
	Ich mag den Geschmack von Milchprodukten nicht. 
	1
	0

	D4b_5
	Gibt es andere Gründe, warum Sie Milchprodukte reduzieren sollten? Wenn ja, geben Sie sie hier ein.
	



D4c. Begründung für den Ausschluss von Milchprodukten. Wenn Antwort 3 in D4 lautet
Im Folgenden werden verschiedene Gründe genannt, die Menschen dazu veranlassen könnten, ihren Konsum von Milchprodukten (Milch, Joghurt, Käse) einzuschränken. Markieren Sie diese Gründe oder Überzeugungen, die für Sie ein Grund sein könnten, den Verzehr von Milchprodukten (Milch, Joghurt, Käse) in Zukunft einzuschränken. 
[DREHEN, MEHRFACHAUSWAHL]
	
	
	YES
	NO

	D4c_1
	Wenn ich mich um das Wohl der Tiere sorgen würde, die zur Milchgewinnung gehalten werden (Kühe, Schafe, Ziegen)
	1
	0

	D4c_2
	Wenn ich aus gesundheitlichen Gründen keine Milchprodukte essen könnte (z. B. Laktoseintoleranz, Allergie).
	1
	0

	D4c_3
	Wenn ich der Meinung wäre, dass die Herstellung von Milchprodukten (Milch, Joghurt, Käse) negative Auswirkungen auf die Umwelt hat.
	1
	0

	D4c_4
	Geschmacksvorlieben – wenn ich keine Milchprodukte (Milch, Joghurt, Käse) mehr mag.
	1
	0

	D4c_5
	Es gibt keinen Grund, warum ich Milchprodukte reduzieren sollte.
	1
	0




DS. Substitution durch Milchprodukte

DS_1.  Auf dem Markt gibt es Produkte, die als Milchersatz bezeichnet werden können. Dabei handelt es sich um fertige Produkte auf pflanzlicher Basis (z. B. Soja, Hafer, Mandeln), die Milch oder Joghurt ähneln sollen. Haben Sie schon einmal diese Art von Milchersatzprodukten konsumiert? Kreuzen Sie die Antwort an, die Ihre Erfahrung mit diesen Produkten am besten wiedergibt

[DREHUNG]

	
	Ich habe noch nie davon gehört
	Ich habe davon gehört, aber ich habe es nicht ausprobiert.
	Ich habe es einmal ausprobiert
	Ich konsumiere es gelegentlich
	Ich konsumiere es regelmäßig

	Sojadrink (bekannt als "Sojamilch")
	1
	2
	3
	4
	5

	Haferdrink (bekannt als "Hafermilch")
	1
	2
	3
	4
	5

	Kokosnussdrink (die so genannte "Kokosnussmilch")
	1
	2
	3
	4
	5

	"Joghurt" auf Basis von Soja-"Milch"
	1
	2
	3
	4
	5

	"Joghurt" auf Basis von Kokosnuss-"Milch"
	1
	2
	3
	4
	5

	Hartkäse auf pflanzlicher Basis
	1
	2
	3
	4
	5

	Pflanzliche Sahne
	1
	2
	3
	4
	5




HINWEIS DS_2: nur für diejenigen, die in DS_1 in einer der Kategorien 3-5 angekreuzt haben.

DS_2. Aus welchem Grund griffen oder greifen Sie zu Milchersatzprodukten?
(Geben Sie alle Gründe an, die für Sie wichtig waren/sind.)
[DREHUNG]

Für Abwechslung in der Ernährung (1)
Aus Neugierde (2)
Weil ich versuche, den Konsum von Milchprodukten aus gesundheitlichen Gründen zu reduzieren (aber ich mag den Geschmack von Milchprodukten) (3)
Weil ich versuche, den Konsum von Milchprodukten aus Gründen des Tierschutzes zu reduzieren (aber ich mag den Geschmack von Milchprodukten) (4)
Weil ich versuche, den Konsum von Milchprodukten aus Gründen des Umweltschutzes zu reduzieren (die Milchproduktion hat negative Auswirkungen auf die Umwelt) (5)
Ich mag den Geschmack dieser Produkte (6)
Sonstiges (was?)...... (7)

DS._3 Warum haben Sie keine Milchersatzprodukte ausprobiert (geben Sie alle Gründe an, die für Sie wichtig waren/sind)

Weil ich Milchprodukte mag und keine Lust habe, etwas zu ändern (1)
Weil sie mir ungenießbar erscheinen (2)
Weil sie mir nicht sehr gesund erscheinen (3)
Weil es schwierig ist, Kuhmilch durch sie zu ersetzen, wenn Gerichte zubereitet werden, bei denen Kuhmilch erforderlich ist (4)
Sonstiges (was?)...... (5)

DS_4. Im Folgenden finden Sie verschiedene Begriffe für Milchersatzprodukte. Wählen Sie die Antwort aus, die Ihre Assoziationen mit dieser Produktkategorie am besten widerspiegelt.
Molkereiersatzprodukte sind:
    -3 -2 -1 0 1 2 3
DS_4a. Nicht wohlschmeckend 				Wohlschmeckend 
DS_4b. Ungesund         					Gesund
DS_4c. Nicht ökologisch           				Ökologisch
(Ihre Produktion hat negative Auswirkungen auf die Umwelt)	(Ihre Produktion hat keine negativen Auswirkungen auf die Umwelt)
DS_4d. Unethisch 					Ethisch
(Ihre Herstellung schadet den Tieren)		                               (Ihre Herstellung schadet den Tieren nicht)
DS_4e. Unnatürlich					Natürlich
DS_4f. Sie sind kein wichtiger Teil der menschlichen Ernährung	Sie sind ein wichtiger Bestandteil der menschlichen Ernährung	


c) Polish questionnaire

DADYGO (2022)
Kwestionariusz do badania ilościowego CAWI



D. Dairy (postawy i zwyczaje związane z jedzeniem nabiału)


D1. Jak często jadasz poniższe produkty?
[ROTACJA]

	
	Prawie każdego dnia
	Kilka razy w tygodniu
	kilka razy w miesiącu
	kilka razy w roku
	Nigdy

	Mleko krowie
	5
	4
	3
	2
	1

	Mleko kozie 
	5
	4
	3
	2
	1

	Sery na bazie mleka krowiego
	5
	4
	3
	2
	1

	Sery na bazie mleka owczego lub koziego
	5
	4
	3
	2
	1

	Jogurty na bazie mleka krowiego
	5
	4
	3
	2
	1

	Jogurty na bazie mleka owczego lub koziego
	5
	4
	3
	2
	1

	Kefiry
	5
	4
	3
	2
	1

	Śmietana 
	5
	4
	3
	2
	1



 
D2. Poniżej znajdują się różne określenia dotyczące nabiału. Zaznacz odpowiedź, która najlepiej odzwierciedla Twoje skojarzenia z tą kategorią produktów

Nabiał jest:

                     -3       -2       -1       0       1       2       3
D2_1. Niesmaczny                                  			Smaczny
D2_2. Niezdrowy                                    			Zdrowy
D2_3. Nieekologiczny                             			Ekologiczny
           (jego produkcja 		(jego produkcja nie ma negatywnego 
           ma negatywny wpływ na środowisko)		wpływu na środowisko)
D2_4. Nieetyczny 					Etyczny
(jego produkcja przynosi szkodę zwierzętom)			(jego produkcja nie przynosi szkody zwierzętom)
D2_5. Nienaturalny					Naturalny
D2_6. Nie jest ważnym elementem diety człowieka		Jest ważnym elementem diety człowieka

D3. W odniesieniu do Twojej obecnej diety, w jakim stopniu uważasz, że w przyszłości (np. przez następne 2-5 lat) zmieni się ilość spożywanego przez Ciebie nabiału (mleka, jogurtów, serów)?
· Obecnie nie jem nabiału (mleka, jogurtów, serów). (0)
· W przyszłości planuję CAŁKOWICIE zrezygnować z nabiału (mleka, jogurtów, serów). (1)
· W przyszłości planuję spożywać DUŻO MNIEJ nabiału (mleka, jogurtów, serów).  (2) 
· W przyszłości planuję spożywać TROCHĘ MNIEJ nabiału (mleka, jogurtów, serów).  (3) 
· W przyszłości planuję spożywać TROCHĘ WIĘCEJ nabiału (mleka, jogurtów, serów).  (4) 
· W przyszłości planuję spożywać DUŻO WIĘCEJ nabiału (mleka, jogurtów, serów).  (5) 
· W przyszłości nie planuję zmieniać swojej diety, jeśli chodzi o ilość spożywanego nabiału (mleka, jogurtów, serów).  (6) 

Jeżeli na pyt. D3 odpowiedź (1) do (5) to pytamy „dlaczego”.


D4. Podsumowując Twoje zwyczaje żywieniowe i podejście do nabiału, który z poniższych opisów najlepiej do Ciebie pasuje:
1. nie jem nabiału (mleka, jogurtów, serów) (1)
2. jem nabiał (mleko, jogurty, sery), ale staram się ograniczać jego spożycie (2)
3. jem nabiał (mleko, jogurty, sery) bez specjalnych ograniczeń (3)


D4a. Motivation to exclude dairy – JEŚLI W D4 odp. 1
Poniżej są różne powody, które mogą skłaniać ludzi do rezygnacji ze spożycia nabiału (mleka, jogurtów, serów). Zaznacz te powody, które spowodowały, że zrezygnowałeś/aś z jedzenia nabiału (mleka, jogurtów, serów). 

[ROTACJA, WIELOKROTNY WYBÓR]
	
	
	TAK
	NIE

	D4a_1
	Troska o zwierzęta, które są hodowane dla mleka (krowy, owce, kozy)
	1
	0

	D4a_2
	Nie mogę jeść nabiału z powodów zdrowotnych (np. nietolerancja laktozy, alergia)
	1
	0

	D4a_3
	Produkcja nabiału (mleka, jogurtów, serów) ma negatywny wpływ na środowisko
	1
	0

	D4a_4
	Nie lubię smaku nabiału (mleka, jogurtów, serów)
	1
	0

	D4a_5
	Czy są inne powody, dla których nie jesz nabiału? wpisz jakie
	




D4b. Motivation to exclude dairy JEŚLI W D4 odp. 2
Poniżej są różne powody, które mogą skłaniać ludzi do ograniczania spożycia nabiału (mleka, jogurtów, serów). Zaznacz te powody, które są dla Ciebie powodem do ograniczania spożycia nabiału (mleka, jogurtów, serów).
[ROTACJA, WIELOKROTNY WYBÓR]

	
	
	TAK
	NIE

	D4b_1
	Troska o zwierzęta, które są hodowane dla mleka (krowy, owce, kozy)
	1
	0

	D4b_2
	Muszę ograniczać jedzenie nabiału z powodów zdrowotnych (np. nietolerancja laktozy, alergia)
	1
	0

	D4b_3
	Produkcja nabiału (mleka, jogurtów, serów) ma negatywny wpływ na środowisko
	1
	0

	D4b_4
	Nie lubię smaku nabiału (mleka, jogurtów, serów)
	1
	0

	D4b_5
	Czy są inne powody, dla których ograniczasz jedzenie nabiału? wpisz jakie
	



D4c. Motivation to exclude dairy JEŚLI W D4 odp. 3
Poniżej są różne powody, które mogą skłaniać ludzi do ograniczania spożycia nabiału (mleka, jogurtów, serów). Zaznacz te powody czy przekonania, które mogłyby być dla Ciebie powodem ograniczania jedzenia nabiału (mleka, jogurtów, serów) w przyszłości. 
[ROTACJA, WIELOKROTNY WYBÓR]

	
	
	TAK
	NIE

	D4c_1
	Troska o zwierzęta, które są hodowane dla mleka (krowy, owce, kozy)
	1
	0

	D4c_2
	Zalecenia wykluczenia nabiału z powodów zdrowotnych (np. nietolerancja laktozy, alergia)
	1
	0

	D4c_3
	Jeśli miał(a)bym przekonanie, że produkcja nabiału (mleka, jogurtów, serów) ma negatywny wpływ na środowisko.
	1
	0

	D4c_4
	Preferencje smakowe – jeśli przestał(a)bym lubić nabiał.
	1
	0

	D4c_5
	Nie ma powodu, który skłoniłby mnie do niejedzenia nabiału
	1
	0







DS. Dairy Substitution (zamienniki nabiału)

DS_1. Na rynku dostępne są produkty, które można nazwać zamiennikami nabiału. Są to gotowe produkty na bazie roślinnej (np. soi, owsa, migdałów), które mają przypominać mleko lub jogurty. Czy zdarzyło Ci się jeść tego typu zamienniki nabiału? Zaznacz odpowiedź, która najlepiej odzwierciedla twoje doświadczenie z tymi produktami

[ROTACJA]

	
	Nigdy o nich nie słyszałem 
	Słyszałem o nich, ale nie próbowałem 
	Próbowałem raz 
	Jem od czasu do czasu 
	Jem regularnie 

	Napój sojowy (tzw. „mleko sojowe”)
	1
	2
	3
	4
	5

	Napój owsiany (tzw. „mleko owsiane”)
	1
	2
	3
	4
	5

	Napój kokosowy (tzw. „mleko kokosowe”0
	1
	2
	3
	4
	5

	„Jogurt” na bazie „mleka” sojowego
	1
	2
	3
	4
	5

	„Jogurt” na bazie mleka kokosowego
	1
	2
	3
	4
	5

	Sery twarde roślinne
	1
	2
	3
	4
	5

	Śmietany/śmietanki roślinne
	1
	2
	3
	4
	5




UWAGA DS_2: tylko dla osób, które zaznaczyły 3-5 w DS_1 w którejkolwiek kategorii.

DS_2. Z jakiego powodu sięgnąłeś lub sięgasz po wskazane wcześniej zamienniki nabiału?
(wskaż wszystkie powody, które były/są dla Ciebie ważne)

[ROTACJA]

Dla urozmaicenia diety (1)
Z ciekawości (2)
Bo staram się redukować spożycie produktów mlecznych ze względów zdrowotnych (ale lubię smak produktów mlecznych) (3)
Bo staram się redukować spożycie produktów mlecznych ze względu na dobro zwierząt (ale lubię smak produktów mlecznych) (4)
Bo staram się redukować spożycie produktów mlecznych ze względu na dobro środowiska (produkcja nabiału ma negatywny wpływ na środowisko naturalne) (5)
Smakują mi te produkty (6)
Inny (jaki?)……(7)

UWAGA DS_4: tylko dla osób, które zaznaczyły 1 lub 2 w DS_1 w którejkolwiek kategorii.

DS._3 Dlaczego nie próbowałeś pozostałych wymienionych wcześniej zamienników nabiału? 
(wskaż wszystkie powody, które były/są dla Ciebie ważne)

Bo lubię nabiał i nie mam ochoty nic zmieniać (1)
Bo wydają mi się niesmaczne (2)
Bo wydają mi się mało zdrowe (3)
Bo trudno nimi zastąpić mleko krowie przygotowując potrawy, które go wymagają (4)
Inne (jaki?)……(5)


DS_4. Poniżej znajdują się różne określenia dotyczące zamienników nabiału. Zaznacz odpowiedź, która najlepiej odzwierciedla Twoje skojarzenia z tą kategorią produktów

Zamienniki nabiału są:            
         -3       -2       -1       0       1       2       3
DS_4a. Niesmaczne                                  			Smaczne
DS_4b. Niezdrowe                                    			Zdrowe
DS_4c. Nieekologiczne                             			Ekologiczne
           (ich produkcja 		(ich produkcja nie ma negatywnego 
           ma negatywny wpływ na środowisko)		wpływu na środowisko)
DS_4d. Nieetyczne 					Etyczne
(ich produkcja przynosi szkodę zwierzętom)			(ich produkcja nie przynosi szkody zwierzętom)
DS_4e. Nienaturalne					Naturalne
DS_4f. Nie są ważnym elementem diety człowieka		Są ważnym elementem diety człowieka



Important in the diet

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	1.83	1.45	1.47	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	0.21	0.12	0.25	



Ecological

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	1.1599999999999999	0.48	0.46	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	0.88	0.86	1.04	



Ethical

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	1.39	0.78	0.9	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	1.03	1.33	1.35	



Tasty

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	2.0699999999999998	2	2	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	0.23	0.2	0.37	



Healthy

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	1.85	1.5	1.24	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	0.79	0.86	1.1399999999999999	



Natural

DAIRY	
POLAND	GERMANY	GREAT BRITAIN	1.93	1.75	1.76	PLANT-BASED ALTERNATIVES	
POLAND	GERMANY	GREAT BRITAIN	0.61	0.49	0.74	





1

