Supplementary Appendix 1
Coding Framework and Codebook
The following coding framework was used to categorise media articles examining young people’s social media use in relation to the Netflix series ‘Adolescence’. All variables were coded independently by trained researchers using the definitions and decision rules outlined below.
	Variable
	Definition
	Coding Categories
	Decision Rules/Notes

	Country
	National context of the news outlet in which the article was published.
	United Kingdom; Ireland
	Code based on the primary country of the outlet (e.g. BBC, Guardian, Sun, Independent, Daily Mail = UK; RTÉ, Irish Times, Irish Independent, The Journal, BreakingNews.ie = Ireland). 

	News source
	The media outlet in which the article was published.
	BBC News; The Guardian; The Independent; Daily Mail; The Sun; RTÉ News; Irish Times; Irish Independent; The Journal; BreakingNews.ie
	Code based on the outlet named on the article. Use a single category per article. Articles syndicated across outlets are coded according to the outlet where they were retrieved.

	Publication date
	Calendar date on which the article was first published online.
	DD/MM/YYYY (free‑text date); derived period variable: Pre‑Adolescence (12 Dec 2024–12 Mar 2025); Post‑Adolescence (13 Mar 2025–11 Jun 2025)
	Enter the exact publication date as shown on the article. For analysis, dates were recoded into a binary period variable (pre vs post release) based on whether they fell before or after 13 March 2025.

	Article type
	The journalistic format or genre of the piece.
	News report; Feature; Opinion/commentary; Editorial; Other
	Classify according to outlet labelling where available (e.g. “Opinion”, “Comment”). Straightforward event or announcement coverage = News report; longer background or human‑interest pieces = Feature; signed columns expressing a viewpoint = Opinion/commentary; unsigned institutional pieces = Editorial; use “Other” for formats that do not fit these categories.

	Author role
	Primary professional role of the named author(s).
	Journalist; Non‑journalist
	Code “Journalist” when the author is staff or freelance media personnel. Code “Non‑journalist” when the author is identified primarily as an academic, clinician, policymaker, charity representative, or other non‑media professional (based on byline/description).

	Author gender
	Inferred gender of the article’s author(s), based on name and any biographical information provided.
	Male; Female; Mixed; Unknown
	Code “Male” or “Female” when the byline clearly indicates a single author whose gender can reasonably be inferred. Use “Mixed” when multiple authors with different inferred genders are listed. Use “Unknown” when the byline is absent, uses only initials, or gender cannot be inferred with confidence.

	Primary focus of article
	The main substantive topic or issue the article addresses in relation to young people and social media.
	Young people’s social media use; Online safety/digital wellbeing; Toxic masculinity/incel culture/misogyny/violence against women; Policy and regulation of social media; Mental health and social media
	Code the single dominant focus based on headline, opening paragraphs, and overall emphasis. If multiple topics are mentioned, choose the one most heavily discussed. Articles centred on manosphere, misogyny or incel-related harms are coded under “Toxic masculinity/incel culture/misogyny/violence against women,” even if online safety is also discussed.

	Article tone towards social media
	Overall evaluative tone of the article regarding social media’s impact on children and young people.
	Positive, negative; Neutral/mixed
	“Negative” where the dominant tone emphasises harms, risks, or problems of social media, even if brief benefits are mentioned. “Neutral/mixed” where the article presents a more descriptive or balanced account, including both risks and benefits without clear prioritisation of one side. Base coding on the overall article, not isolated quotes.

	Severity framing 
	The extent to which the article frames young people’s social media use as an urgent, severe, or escalating threat versus a more measured issue.
	Alarmist; Balanced
	Alarmist: Coverage portrays young people’s social media use primarily in terms of imminent, severe, or escalating harm, often emphasising crisis or threat via strongly evaluative/emotive language and calls for urgent, far‑reaching action. Examples: headlines such as “Adolescence reveals a terrifying truth: smartphones are poison for boys’ minds” or “Dire warning issued following the release of Netflix's Adolescence over ‘tsunami’ of boys turning to misogyny.”
Balanced: Reporting that presents both potential risks and benefits, or that situates harms within evidence, policy context, or diverse young people’s experiences, using more measured language. Example: “How to talk to your children about Adolescence, incels and the manosphere.”

	Mention of vulnerable cohorts
	Whether the article explicitly references particular groups of young people as especially vulnerable or at risk in relation to social media use.
	Yes; No
	Code “Yes” if any specific group (e.g. young boys, young girls, young people with mental health difficulties, LGBTQIA+ young people, neurodivergent young people, ethnic minority young people, young people from low socioeconomic backgrounds) is described as especially affected or at heightened risk. Code “No” if only generic references to “children”, “teens”, or “young people” are made.

	Vulnerable cohorts referenced (type)
	Specific vulnerable groups of young people explicitly identified in the article.
	Young males; Young females; Young people with mental health disorders; LGBTQIA+ young people; Neurodivergent young people; Ethnic minority young people; Young people from low socioeconomic backgrounds (each coded yes/no for presence)
	Code each category independently as present/absent. For example, articles that emphasise “boys” or “young men” as particularly affected are coded as “Young males = yes.” References to “children with depression”, “anxious teens” etc. are coded under “Young people with mental health disorders.” Where multiple vulnerable cohorts are mentioned, mark all that apply.

	References to toxic masculinity or incel culture
	Whether the article explicitly mentions toxic masculinity, incels, manosphere, or closely related concepts as part of its discussion.
	Yes; No
	Code “Yes” when terms such as “toxic masculinity”, “incel”, “manosphere”, “misogynistic influencers” or equivalent are used in the article text or headline. General references to sexism or gender inequality without these concepts are coded “No.”

	Article conflates social media and phone use
	Whether the article treats general smartphone/phone use and social media use as interchangeable rather than distinct behaviours.
	 Yes; No
	Code “Yes” when the article moves between “phones”, “screens” and “social media” without distinction, implying that owning/using a phone is equivalent to social media engagement. Code “No” when it clearly differentiates between device use and social media platforms or focuses specifically on platforms.

	Personal narrative included
	Whether the article includes a first‑person account or detailed story about an identifiable individual or family affected by a young person’s social media use.
	Yes; No
	Code “Yes” when the article contains a substantive narrative (e.g. bereaved parent, young person, teacher) describing their own experience, typically with quotes and contextual detail. Brief illustrative quotes without narrative context are coded “No.”

	Narrative subject
	The primary group or role that the central personal narrative focuses on.
	Parent; Young person; Professional (e.g. teacher, clinician, youth worker); Other
	Code the main subject whose experience anchors the narrative. If multiple narratives are present, select the one given greatest prominence (headline, opening, length). Use “Other” for narratives centred on, for example, campaigners or politicians.

	Recommendations regarding young people’s social media use
	Whether the article proposes any actions or responses aimed at addressing young people’s social media use or online harms.
	Yes; No
	Code “Yes” when the article includes explicit recommendations (policy, clinical, educational, parental, platform-focused). General expressions of concern without suggested actions are coded “No.”​

	Recommendation type
	Specific forms of action recommended in relation to young people’s social media or smartphone use.
	Restrictions on use (age verification, screen‑time limits, parental controls); Tighter government/tech regulation; Educational initiatives (school‑based, online safety education, digital wellbeing); Changes to platform design/safeguarding features; Complete phone ban; Supports regarding mental health/toxic masculinity awareness programmes
	Each category coded independently as present/absent. For example, proposals to “ban smartphones for under‑16s” are coded under “Complete phone ban”; calls for “better online safety lessons in schools” under “Educational initiatives”; calls for more counselling or support groups under “Supports regarding mental health/toxic masculinity awareness programmes.”

	Evidence cited for recommendations
	Whether the article explicitly linked its recommendations regarding young people’s social media use to an identifiable evidence source.
	Yes; No
	Code “Yes” when recommendations are clearly connected to named empirical studies, official inquiries, governmental or independent reports, large‑scale surveys, or specific guideline/consensus documents (e.g. “a recent NHS report found…”, “research from X University showed…”). Code “No” when recommendations are based on opinion, anecdote, advocacy, or generic phrases such as “research shows” without naming a specific source.

	Responsibility attribution
	Responsibility for protecting young people on social media
	Government; Social media companies; Parents; Schools; Young people themselves (each coded yes/no)
	Code each actor as “Yes” if the article clearly assigns them a role or responsibility (e.g. “the government must act”, “parents need to step up”, “schools should ban phones”, “platforms must do more”, “young people must take responsibility”). Multiple actors can be endorsed within a single article.

	Positives of social media
	Whether the article highlights benefits or constructive roles of social media for young people.
	Yes; No
	Code “Yes” when specific positive aspects are mentioned, such as social connection, peer support, access to information, activism, creativity, or identity exploration. Passing references to “pros and cons” without concrete positive examples are coded “No.”




