Supplementary illustrations:
Supplementary Figure 1: Costs distribution of biennial screening according to the screening test used (screening cost included costs of organising screening, informing participants and doctors, distributing tests and revealing results)
Supplementary Figure 2: Impact of changes in values of epidemiological and economic parameters on the discounted cost-effectiveness ratio of I-FOBT compared to the absence of screening
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Supplementary Figure 2. Impact of changes in values of epidemiological and economic parameters on the discounted cost-effectiveness ratio of I-FOBT compared to the absence of screening
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a The participation rate for I-FOBt was increased by 10% (65% instead of 55%)
b The baseline purchase price of I-FOBT was € 6. A price of € 3 was tested. 

c The purchase price of G-FOBT was decreased by 50% (€ 1.5 instead of € 2.87). 
d The baseline lead time for G-FOBT and I-FOBT was 1.5 years. A 2-year lead time for I-FOBT was tested.

 e Sensitivity of I-FOBT (baseline value of 65%) was tested in the [60%-75%] range.
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50% decrease in the purchasing price of I-FOBT c





50% decrease in the purchasing price of G-FOBT b
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